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ACRONYMS 

 

AIDS- Acquired Immune Deficiency Syndrome 

CANGO – Coordinating Assembly of Non-Governmental Organisations (Swaziland) 

CC – Community Chapter (a KI Project) 

GBV – Gender-Based Violence 

GoKS – Government of the Kingdom of Swaziland  

HIV –Human Immunodeficiency Virus 

HTS – HIV Testing Services 

IPV – Intimate Partner Violence 

KI- Kwakha Indvodza 

M&E – Monitoring and Evaluation 

MoH –Ministry of Health 

NCD – Non-Communicable Disease 

NERCHA – National Emergency Response Council on HIV and AIDS (Swaziland) 

NGO – Non Governmental Organisation 

PMTCT – Prevention Mother to Child Transmission (of HIV) 

RSP – Royal Swaziland Police 

SADC – Southern African Development Community 

SBCC – Social Behaviour Change Communication  

SEIG – Social Entrepreneurship and Income Generation (a KI Project) 

SGBV – Sexual Gender-Based Violence 

SRHR – Sexual Reproductive Health Rights  

STI – Sexually Transmitted Infections 

SWAGGA – Swaziland Action Group against Abuse 

UNAIDS – United Nations Programme on HIV and AIDS 

UNICEF – United Nations Children Fund 

VAW – Violence against Women 

VMMC (or MC) – Voluntary Male Medical Circumcision 
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GLOSSARY OF TERMS 

Adherence:  Attachment or commitment to medication. 

Consent: Permission for something to happen or agreement to do something. 

Culture: The beliefs, customs and practices of society or group within society (such as, 

youth culture) and the learned behaviour of a society 

Emajaha (singular: Lijaha): A siSwati term used to refer to young men. Throughout this 

manual Emajaha is used interchangeably with ‘participant’. 

Empowerment: Action taken to overcome obstacles arising from inequality.  

Gender Equality: Identical treatment and distribution of opportunities, resources and 

benefits between women and men without discrimination.  

Gender Equity: The redistribution of power, positions, opportunities and access to 

resources and services between women and men, leading to the equal status of men and 

women. 

Gender Inequality: Unequal or discriminated distribution of opportunities, resources and 

benefits between women and men. 

Gender Relations: The way men and women relate. In most communities, these relations 

are characterized by men dominating and women being subordinate. 

Gender Roles: Socially determined tasks, behaviours and responsibilities for women and 

men, based on expectations of how women and men should act. 

Gender Socialization: The process through which males and females learn to be 

boys/men and girls/women. This varies from one community to another, from place to place 

and from time to time.  

Heterosexual: A person sexually attracted to people of the opposite sex. 

Homosexual: A person sexually attracted to people of the same sex. 

Lisango: A siSwati word referring to a traditional men’s space where men’s issues are 

discussed and where mentoring of the young took place. Traditionally built in the shape of a 

cattle kraal.  

Masculinity: A collection of qualities traditionally associated with men within a social 

context. 

Patriarchy: A social system in which men are seen as being superior to women and in 

which men have more social, economic and political power than women 

Power: The ability to do something as well as control and influence over other people and 

their actions. 
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Self-awareness: Conscious knowledge of one’s own character, feelings, motives and 

desires. 

Self-esteem: The value one places in one’s own worth or abilities; self-respect. 

Sex: The biological differences between male and female 

Sexuality: A person’s sexual orientation or preference 

Status: The position or standing of a person in a society or group in relation to others (for 

example the social and economic status of women in most societies is regarded as lower 

than that of men). 

Violence: The use of force or power to harm and control someone. 
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FOREWORD 

 

Welcome to Men of Tomorrow, Kwakha Indvodza’s manual for engaging men and boys. The 

following pages present a summary of half a decade of implementation and innovative 

thinking about behaviour change and youth-friendly methodologies.  

In many ways, this manual comes at an ideal time, a time of a reassessment of the power 

structures which keep men and boys, women and girls oppressed by the roles and 

expectations of their gender. 2017 was a year revolutionary year for women’s rights and the 

accountability of men. The international spotlight was turned a full 180 degrees, illuminating, 

rather than casting into shadow, the high-profile and long-ignored cases of abuse at every 

level of society. Governments, corporates, universities, the media and other revered 

institutions began to introspect and ask hard questions of the policies, practices and people 

they employ.  

This manual provides simple answers to simple, common-sense questions. Why do we need 

to engage men and boys? What does a man of tomorrow look like? What knowledge and 

attitudes does a young man need to be exposed to in order to become a respectful, 

responsible adult? What is the long-term social impact of such exposure? How are the 

vulnerabilities and priorities of young men different from those of young women? How 

should an activity aimed at men be any different from one aimed at women? 

Sooner or later, we all find ourselves in the position of a mentor. Sooner or later a young 

person in a position of vulnerability is going to ask you for advice, company, or look to 

mirror their life choices on yours. At this critical moment, you can either flee or step up to 

the challenge. One is usually considerably more difficult than the other.  

This manual takes Kwakha Indvodza’s philosophy of how and why we should be engaging 

boys and young men, from practice to theory, providing a concise and user-friendly manual 

for a facilitator, teacher, sports coach or anyone who might find themselves in that 

frightening and exhilarating position of ‘Mentor’. It is written by a team of young, energetic 

and imaginative facilitators, all of whom are themselves under 35 and all of whom have many 

years in field, asking themselves and others these same questions, what it means to be a 

‘Man of Tomorrow’.  

The recent rise in recognition of men and boys as essential partners and supporters of the 

gender equality movement must always acknowledge the achievements of the women’s 

movement and always work hard to positon itself, not as a perpendicular movement but as 

one that grows in parallel, and preferably in the wake of, the feminist agenda. Whilst the 

benefits of engaging men and boys must not be overlooked, as it has for so long,  neither 

should the purpose of engaging boys and young men be overshadowed by our approaches. 

Men and boys should be engaged not only for their undeniable own good, but equally 

importantly, for the increased social protection and wellbeing of women and girls, and 

through them, society at large. Anyone implementing these activities should therefore 
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believe in the inherent right of women and girls to equal opportunities to men and boys. It 

goes beyond a simple statement of “not in my name”. We must all be active feminists.  

This manual is also the offspring of a number of predecessors, training guides and concept 

papers which have charted the difficult terrain of engaging youth and especially young men 

and boys, mostly for HIV and GBV prevention purposes.  Several of KI’s philosophies and 

practices have grown out of these documents and are indebted to their forward thinking 

and innovative approaches. In particular Sonke Gender Justice’s One Man Can, Dr. Alice 

Welbourn’s Stepping Stones and its more recent republications (still widely used in 

Swaziland) and the MenCare manuals produced by Promundo and World Vision have all 

informed our practices, especially early in Kwakha Indvodza’s conception.  

 

I hope that the loose, discretionary style of this manual continues to allow for innovation 

and an adaption to context and audience.   

Tom Churchyard (MPhil, Cantab.) is the Founder and Executive Director of Kwakha Indvodza. 

 

For more information on the organization and our activities, please visit contact us, visit 

www.kwakhaindvodza.com or check us out on social media 

 

 

 

  

http://www.kwakhaindvodza.com/
https://www.facebook.com/kwakhaIndvodza/
https://twitter.com/KwakhaIndvodza
https://www.youtube.com/channel/UCh7L9en_vR10adejUUDvVbA
https://www.instagram.com/kwakhaindvodza/
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HOW TO USE THIS MANUAL 

This manual was developed to provide the essential knowledge, guidance and advice to 

facilitators or mentors of any activity, implemented by Kwakha Indvodza or otherwise, 

which targets young men and boys. It is also our desire to make this manual available and 

accessible to anyone, man or woman, who might find themselves in the position of a youth 

mentor, counsellor or guide to young men. The topics and activities outlined in the 

following pages are designed as a series of essential tools, to be used individually or in 

sequence, when working with 15-29 year old young men in a southern African context. 

They have been collected, developed and conceived from decades of combined experience 

working with youth, and particularly young men in SRHR, GBV, family strengthening and 

community development programming. As authors of such activities, it is our genuine wish 

that parents, teachers, sport coaches, youth leaders, and men and women from the religious 

and cultural spheres might use this guide to better their relationships and plan more 

enjoyable, more effective interactions with young men.  It is therefore best used as a ‘live’ 

document, a reference point and a safety net, and is not designed to be read cover-to-cover 

in a single sitting and then abandoned.  

Since its conception, Kwakha Indvodza’s activities have been based on one or more of our 

three essential pillars, which we feel are necessary attributes that a young man should 

master in his journey through adolescence and towards responsible, respectful adulthood.  

 

 

 

 

 

 

Cross-cutting these three so-called ‘pillars’ is an exploration of gender roles and 

expectations, especially a redefinition of the typical image and behaviour associated with 

masculinity.   

Using these pillars as a foundation, it has been necessary over the years to develop various 

curricula, targeting young men for different reasons and in different settings. The three 

curricula referred to in this manual are based on three of our most successful programmes 

and are included as examples of how such topics might be used in conjunction with each 

other to create effective multi-session behaviour change programmes. The three 

programmes and their related curricula are:  

 

 

Financial Independence

Male Health

Social Responsibility
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1. The Community Chapters Curriculum (used by the Community Chapters Project) 

2. The Learn2Earn Curriculum (offered by the Social Entrepreneurship and Income 

Generation Project) 

3. The Lihawu Male Mentoring Camp Curriculum  

 

However, as programmes change and, on occasion, end, we have designed this manual using 

a topic-based, rather than a curriculum-focused approach. Some topics might appear in one 

or more than one curriculum, or could be used as stand-alone sessions as the circumstance 

dictates.  During the introduction to each topic there will be one or more symbols designed 

to help the reader understand the topic towards the relevant curriculum.  

                

 

An example: The topic on “Gender Awareness” features in the curriculum for 

Lihawu Camp (session 2) and the Community Chapters (session 2) but does not 

apply to the Learn2Earn curriculum. Therefore, the only symbols that will 

appear are  

 

 

Structure: 

In addition, each topic is divided into 4 Sections: 

1. Knowledge Summary: The Knowledge Summary section gives 

facilitators all the necessary information they may need to lead a 

session on the given topic. This includes background to the topic, the 

most common statistics and relevant research, and the key messaging needed to deliver 

an effective activity.  

 

2. Facilitator’s Tips: Facilitators Tips offers practical advice to mentors 

and session-leaders, highlighting, from our experience, the best 

approaches a facilitator might take, as well as certain sensitive areas to 

be avoided. 

 

3. Ask Mkhulu: The Ask Mkhulu (Ask Grandad) section provides facilitators 

with some of the crucial questions Emajaha are most likely to ask, as well 
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as responses to these questions. This is especially important when approaching sensitive 

or taboo subjects, such as sexual reproductive health.  

 

4. Example Activity Plan: Our Example Activity Plans have all been field-tested by 

experienced youth facilitators and we are confident that they will lead to successful 

activities. However every group of participants and context will differ. Therefore, we 

strongly encourage users of this manual to adapt and innovate wherever you feel you 

can improve on our plans. There are examples, guidelines from which to explore and 

prepare your own suitable activity plan. A blank template can even be found in the 

Activity Resources section of this manual.  

 

A note on youth-friendly activity design: 

 

All too often in youth work, the youth-friendly elements of an activity are 

‘bolted on’, inserted, almost at random somewhere in the middle of an 

otherwise dry approach to a topic. KI’s philosophy is that the entire 

activity should be conducted in a youth-friendly, participatory way, 

meaning that facilitator-led discussions should be kept to a minimum and 

group ownership and participation should always be the goal.  

In order to promote creativity, we have not selected the icebreakers, games or challenges 

to use in each activity but we have selected where we believe an icebreaker might work 

best in each Example Activity Plan. We encourage that every activity should have at least 

two ice breakers, games, challenges or ‘fun’ activities to refresh and refocus the participants’ 

attention. Our advice: use a variety and don’t be afraid to adapt and be inventive (sometimes 

it is good to choose a relevant icebreaker, sometimes it’s not!).  

Chapter 7 of this manual includes all the necessary activity templates, tools and resources 

which a mentor might need in their interactions with young men – before, during and after a 

session. They may be printed or photocopied, copyright free, from the back of the manual, 

for use in your activities.  
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AN INTRODUCTION TO KWAKHA INDVODZA 

 

VISION: Healthy, resilient and more 

equal communities guided by positive, 

informed male influences 

MISSION: To mentor men and boys 

within a positive third space, inspiring 

respectful and responsible community 

members. 

Established in 2012, Kwakha Indvodza 

(meaning ‘Building a Man’ in siSwati) is a 

non-profit, non-governmental organization 

that specializes in community-led health 

and behaviour change interventions with 

men and boys. KI is Swaziland's sole male 

mentoring organization, providing a 

unique interactive space to promote 

resilient, healthy, gender-equal male 

change-makers. With a team of over 20 

skilled and motivated staff and dozens of 

volunteer mentors, we are swiftly 

becoming a prominent national and 

regional mouthpiece on a wide range of 

gender equality, youth and male health 

issues.  

Swaziland remains one of the most gender 

unequal countries in the world (ranked 

150th by UNDP in 2015) where one in 

three girls experience sexual violence 

before their 18th birthday (UNICEF 2007). 

The small sovereignty also has the world’s 

highest prevalence of HIV & TB, which 

contributes to alarming number of 

orphans and vulnerable minors. Women 

and children often bear the brunt of these 

combined epidemics, which are 

exacerbated by frequent expressions of 

negative masculinity. 

For a decade the HIV and GBV responses 

have targeted women and women’s 

empowerment. However, violence 

continues to negatively affect our families 

and communities while more young men 

are dying from AIDS-related deaths 

(UNAIDS 2015) than women. In the 

majority of cases, especially in southern 

Africa, development programmes have 

neither targeted men nor the patriarchal 

structures within which they exist. A vital 

piece of the puzzle is still missing: we are 

not involving men. 

Through implementing a number of 

specifically-targeted projects, we mentor 

hundreds of young men and boys from 

various communities across Swaziland.  
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KWAKHA INDVODZA’S PROGRAMS 

At the point of publication, Kwakha Indvodza is implementing the following programmes, which 

have been given a brief overview below, for context only. 

Community Chapters project:  

Open six days a week, KI’s Community Chapters offer a positive youth space through which we 

deliver an innovative male mentoring curriculum of financial independence, male health, and social 

responsibility activities. These community structures also offer a range of other health and social 

services such as counselling, study skills, and health referrals. 

Social Entrepreneurship and Income Generation (SEIG) project:  

Our Social Entrepreneurship and Income Generation projects offer out-of-school and 

unemployed youth the tools, skills and guidance they need for sustainable, responsible income 

generation.  

Lihawu Male Mentoring Camp:  

In collaboration with the Swaziland Ministry of Health, CHAPS and USAID, KI’s three-day male-

mentoring camp targets out-of-school young men and utilizes the Swazi cultural heritage of 

Ubuntu to promote respectful, responsible masculinity and a comprehensive male health package. 

Tertiary Institutions project:  

Kwakha Indvodza’s Tertiary project works directly with 18-30 year old males inside the tertiary 

institutions and surrounding communities on a wide range of topics including sexual reproductive 

health, alcohol and substance abuse and gender-based violence. 

Training and Technical Support:  

Kwakha Indvodza offers a range of customizable training packages and technical assistance on 

gender, health and youth issues for healthcare workers, government entities, as well as the 

corporate and not-for profit sectors.  

Campaigns and Policy Advocacy:  

Through intensive advocacy and awareness campaigns, Kwakha Indvodza is one of the country’s 

lead advocates for role model male behaviour, gender-based violence prevention, male health 

service uptake and positive parenting.  

In every Kwakha Indvodza project, we consult traditional leadership, existing community 

structures and institutions, and local schools to provide an innovative approach to youth 

engagement, community building, male health and gender equality programming in Swaziland.   
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 ROLES OF A MENTOR  

Insert Role of a Mentor image  

  



    
   

17 
Men of Tomorrow 

A manual for engaging men and boys in southern Africa 

Any experienced behaviour change advocate or facilitator will recall a real moment of 

connection, a flash of understanding where their audience felt empowered and enabled to 

make immediate and profound action towards their own behaviour change. This magical, 

elusive ‘eureka moment’ can come about as a result of the right message at the right time, 

but it is more likely to come about from the space that an experienced facilitator creates, 

which allows for free dialogue and safe learning. To achieve this in southern Africa, KI has 

developed the theory of the positive third space.  

What is the Positive Third Space and why is it important?  

A ‘third space’ is a community setting that is not a person’s workplace, school or home. It is 
a hypothetical space which was originally conceived by 

sociologist Ray Oldenburg in his book, ‘The Great Good 

Place’ (1989). It is an important and core setting of our lives, 

especially for young men and boys who may experience 

instability or violence at home and/or fear of discipline and 

judgement at school. KI’s positive third place offers young 

men the opportunity to feel welcome and respected, 

allowing them to freely discuss sensitive issues, seek 

mentoring and advice, and gain knowledge on 

topics about which they might otherwise feel 

shy.  

You may read more about Ray Oldenberg by following the 

https://www.steelcase.com/research/articles/topics/design-q-a/q-ray-oldenburg/           

In order to be successful, KI’s Positive Third Space must: 

 Be created by people, not places 

A positive third space need not be physical. It can be created on the side of the road, 

around a fire or under a tree. What is crucial is the people who create the space. These 

individuals must be positive male role models, enthusiastic, open and friendly, and financially 

independent men who are free from excessive bad habits or reputations. A variety of 

professions, ethnicities, backgrounds and views is ideal in destabilising stereotypes and 

exposing participants to varying  ‘types’ of masculinity. 

 Be disassociated from the home and the school/workplace 

The space must be distinct in its separation from the first (home) and second 

(school/workplace) space of a young man. In many southern African contexts, these spaces 

often are adult-centred, implement negative discipline, and reinforce the hegemonic views 

and practices of a patriarchal society. 

 Be a male-oriented space 

The dynamic of any space, especially an adolescent one, changes significantly when it is 

mixed-gender, resulting in awkwardness, contests of dominance and the construction and 

re-enforcement of social taboo. In order for our Emajaha to feel safe and comfortable 
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enough to speak and act freely, this space must be male-orientated, if not male-only, during 

more sensitive issues.  Our male orientated space is not designed to exclude women but to 

create an environment which facilitates discussions with men and boys on otherwise 

sensitive topics. 

 

 Be safe and free from threat 

Similarly, in order to gain the trust of any vulnerable young man, and to encourage similar 

values, the space must be free from all types of threat or negativity, as these environments 

do not reinforce true teaching moments. 

 Be regular, reliable and carefully constructed 

Vulnerable young men need structure. They also take time to trust, and suffer 

disappointments severely, so the space must reflect these needs by being fair and consistent 

in its expectations and how they are reinforced. 

 Promote independent consequential-based decision making 

Prescriptive education in adolescents is rarely effective and evidence suggests that 

imperative messages, however much common-sense, are often ignored, even by adults. 

Instead, the positive third space must encourage personal moral development, through a 

consideration of the possible consequences of an action or behaviour. This process 

encourages empowerment, self-awareness and a sense of accomplishment once a decision 

has been reached, making learning more effective and increasing the chances that a positive 

behaviour change will be adopted and maintained. 

 Be free from doctrine, be it religious, political or social 

Doctrinal teaching denies self-reflection, the development of reason and a strong personal 

moral code. Kwakha Indvodza’s activities, therefore, do not actively insist on one doctrine 

over another but instead encourage a process of reasoned and personal reflection before 

reaching a conclusion. 

 Create a sense of ownership, achievement and responsibility 

The space should foster a strong sense of ownership, of belonging, fostering new identities 

and a sense of brotherhood amongst the Emajaha, many of who do not experience these 

positive affirmations elsewhere. 

 Challenge patriarchal stereotypes and taboo. 

Patriarchy, like all hegemonic social practices, relies on the belief in stereotypes and 

stereotypical behaviour and the circumvention of social taboos in remaining unchallenged. 

Young men use these role models in constructing their own identity. The third space must 

therefore be a space that works to disassemble these oppressive social practices. 



    
   

19 
Men of Tomorrow 

A manual for engaging men and boys in southern Africa 

 Encourage values of respect, dignity and honour, responsibility, 

accountability and the individual interpretation thereof. 

These values promote strong and lasting behaviour change, especially when adolescents and 

young men are encouraged to interpret these ideals into their own words and situations. 

 Be protected from transient mentors and participants. 

A positive third space thrives because of its “regulars”. It is the regulars who set the tone, 

character and authenticity of the third space and so short term commitment or attendance 

is discouraged.    
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The Roles of a Mentor   

“Show me a successful individual and I’ll show you someone who had real positive influences 

in his or her life. I don’t care what you do for a living—if you do it well I’m sure there was 

someone cheering you on or showing the way: a “mentor.”— Denzel Washington 

The concept of ‘a mentor’ has been around for thousands of years, since the times of the 

ancient Greeks. Many of the most successful men and women of the world attribute their 

success to the influence, support and guidance of their mentors, not just in their youth but 

throughout their lives. As a modern-day mentor using this manual, you play the role of both 

a mentor and a facilitator. Whilst often similar, the two roles can be very different (and 

different again from a coach) and so it’s important to know when to be a mentor and when 

to facilitate. Simply put:  

A mentor is an experienced and trusted advisor. Mentoring is a long term relationship 

where the focus is on supporting the growth and development of the mentee; a mentor is a 

source of wisdom, teaching and support in building character and life direction on the 

mentee.  

A facilitator is someone who helps a group or individual identify a problem, find a solution, 

and reach a consensus without directly forcing a specific outcome or belief.  A facilitator 

controls discussion and provides other managerial services. He/she also holds the space and 

makes sure it is safe for openness and creativity.  

 

Most people don't realize that even the most successful people in 

business have benefited from mentors, and don't try to dodge or 

hide these relationships. Bill Gates often refers to his ongoing 

relationship with Warren Buffett as a mentor, and Mark 

Zuckerberg counted Steve Jobs as a key mentor. 

 

 

Desired Characteristics of a mentor   

1. Be Genuine 

Adolescents can tell when a mentor is being real. It is easy to notice when a person wants 

to be there or not, and when they are pretending or being genuine. If the participants sense 

that your role as a mentor is simply a duty or a burden, they will withdraw their trust and 

you will lose ground with them. When you are with a group of boys in a mentoring capacity, 

be with them. Be mentally and physically present 100% of the time. 

2. Demonstrates a Positive Attitude and Acts as a Positive Role Model 
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A good mentor exhibits the personal attributes it takes to be successful in the field. By 

showing someone what it takes to be productive and successful, you are demonstrating the 

attitudes and behaviour required to succeed. Remember, the positive attitude must go both 

ways. It’s important that you always treat your mentee with the utmost professionalism. 

As adults we often forget the influence roles models have on adolescents.  When mentoring 

or facilitating a session, watch the intentions of our language, the topics we talk about, and 

the jokes we tell.  

3. Commit yourself: 

At Kwakha, we are committed to the Emajaha who are involved in our programmes. We do 

this work because we want to make a difference. It is easy to find excuses or reasons to 

commit less as time passes or if things become difficult. However, the boys will begin to 

count on you and staff does also. Please make sure that you fulfil your Kwakha 

commitments, and that you check in with us if you are feeling burned out. Communication is 

key to keep our programmes running. 

Commit yourself and try to make at least 1-2 workshops per month. The positive third 

space and the boys benefit from the presence of familiar faces. 

4. Don’t be a robot.  

We run the risk of filling your head with a bunch of do’s and do not’s. We are not doing this 

to turn you into a robot. You’ve been asked to be a mentor because you bring something to 

the table. We want you to be you within this structure that we have built. Just be yourself 

and build personal connections with the Emajaha. Show them that you are interested by 

knowing names, making eye contact, and checking in on how they are doing. Feel free to use 

personal stories and admit previous mistakes. 

 Be Open: The Emajaha should feel free and welcome to come to you and ask 

personal questions or seek assistance. 

 Be Responsible: Present a good model to the Emajaha and uphold a sense of 

responsibility in your work. This includes your statements and actions in all spaces, 

at home and at work. 

 Be an elephant: An elephant has two big ears and a small mouth. Listen more than 

you speak. Ask lots of questions and let the Emajaha conduct open discussions.   

 Be Prepared: Arrive 15 minutes early and have your activity planned. 

 Be Present: When you are with the guys be present and show them that you care. 

Avoid being on your phone or chatting exclusively with other adults or mentors. 

 Be Humble: Avoid talking about wealth or wearing expensive clothing and jewelry 

during an activity. 
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 Be Real: Build personal connections based on honesty and by jointly tackling real 

problems with viable solutions.  

 Be Safe: Always consider your duty of care to ensure the safety of the Emajaha 

during transport and activities. In the event of an emergency please follow the 

prescribed emergency procedure. 

We want the Emajaha to feel free and open to ask real questions. However, this can 

sometimes be a challenge. Utilize the following techniques to get the Emajaha to feel 

comfortable around you and be willing to participate in discussion. 

Give Praise: When you see someone making an effort, or doing something positive (for 

instance performing a task above standard or speaking up in discussion), let them know. 

Receiving praise can build self-esteem which contributes to ambitious and creative thinking 

and problem-solving skills. Remember it is more valuable to praise the effort and not the 

ability. 

Never order: If you ask someone to do something rather than commanding them, you 

take the first steps towards a meaningful relationship and towards being viewed as a friend 

rather than an authority figure. 

Stress the positive: Emphasise a participant’s positive characteristics or achievements. 

Make sure that they see their accomplishments and applaud themselves within reason.  

Ask their opinion: Always ask the Emajaha how they think a certain situation or activity is 

going. “What do you think went well?” This will allow them to take part in activity creation 

and learn to analyse themselves and situations. 

Lead by example, break barriers by doing: Never sit behind your desk, you will set up 

a barrier, you must be in the Kraal with the men getting wet and dirty. You never want 

them to feel as if you are up in your royal palace commanding from afar.  

Know the individual: Not one size fits all. Every individual requires different levels of 

praise and critique and everyone enjoys being asked about specifics in their life. 

Critique sandwich: If you must give constructive criticism, always wrap up the negative 

with something positive. Young people can be quite sensitive to criticism and it’s always 

better to begin with positive feedback and end with some positive feedback.  

Never raise your voice: This puts up a barrier between you and the emajaha and makes 

mentoring difficult. Rather improve your argument, know your facts and be ready to see the 

other person’s perspective, and keeping your emotions under control.  

Active listening: Show genuine interest in what someone is saying and encourage them to 

explore their feelings about a certain topic or situation. Be aware of your body language, 

your posture, facial expressions, and eye contact. 
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Be true to yourself: Act according to who you are and what you believe. Follow your 

own values system and common sense, listen to the advice of others but make up your own 

mind .recognise, appreciate and develop your unique talents.  

Desired characteristics of a Facilitator 

There are several key characteristics which make for a great facilitator of vulnerable young 

men in a southern African context.  

Facilitators are subject matter experts 

A strong facilitator should be knowledgeable about their subject. Providing incorrect or 

inaccurate information or messaging can be dangerous and can spread myths. Especially with 

the amount of myths regarding HIV, STIs, NCDs and other health issues, a good facilitator 

must have the correct information. Encourage individuals who disagree with you to debate 

and challenge your ideas. Open dialogue and debate is the best way to challenge and change 

people’s ideas. 

Facilitators encourage co-creation of results and the ‘Teaching Moment’ 

The best facilitators allow their participants to identify problems and create solutions 

without prescriptively or directly influencing their opinions. In this way, participants will feel 

an ownership over their new found knowledge, attitudes, or beliefs, increasing the likelihood 

of long term behaviour change adoption. Be curious about people’s ideas and ask open-

ended questions about their opinions and how they feel about topics, rather than offering 

them your views or telling them how to feel about certain issues. That is not to say that a 

facilitator does not know his or her objective – quite the opposite. Whilst appearing to be 

open, objective, non-biased, and neutral, a good facilitator guides their participants towards 

a desired outcome, a moment of realization or a ‘teaching moment’. A Teaching Moment is 

the greatest goal for a facilitator. It is the “A-HA!”, the moment of (non-religious) epiphany 

when an individual or a group go through a moment of sudden and great revelation or 

realization. 

Facilitators increase group ownership and reduce dependence  

A facilitator wants to impart onto the group the skills they need in order to complete tasks 

which they cannot yet do for themselves. The facilitator recognizes that the solution lies in 

helping the group acknowledge the root causes of its ineffective behaviour and solve its 

problems, thereby increasing the group’s ability to deal with similar problems in the future. 

There will always be some Emajaha who are more willing to participate in discussions. While 

commending them for their contributions encourage all group members to participate. Use 

open ended questions and none threatening questions. Be inclusive do not allow anyone to 

monopolize the conversation.  

 



    
   

24 
 

Facilitator’s Tip:  

Expert facilitators always brings their ‘toolbox’ with them and aren’t afraid to use it. 

Have a knowledge bank full of ice breakers, energizers, warm-ups, and closing 

activities.  Lead the group in conducting games, team building activities and guide 

them through hands on learning experiences. Never hesitate to use pictures, maps, 

drawings or other visual aids. 

 

Youth Friendly Methodology  

 

Kinetic Activities  

Agree/Disagree: This activity is useful to get participants to think about their beliefs. 

Assign one side of the room to be “agree” and the other side to be “disagree”.  Read any 

statement and have Emajaha decide if they agree or disagree and move to a specific side. 

Select a few Emajaha to share their opinion. 

Role Playing: Role play is best for situations in which you want participants to practice a 

certain behaviour— e.g., disclosing HIV status, discussing condom use, being assertive with 

an employer, talking to elders about reproductive health options. Role plays can be done in 

a group or in pairs. 

Pair interviews: This will help to build confidence and self-esteem by allowing the Emajaha 

to ask questions, express their emotions and communicate with others. 

Play Trivia: Groups participants into teams and have. Ask questions, get responses and 

then read the correct answer. Give points and a small prize afterwards. Trivia is a fun way 

to impart a large amount of information. 

Use Open-Ended Questions: 

Open-ended questions are those which require more thought, consideration and personal 

reflection than a simple ‘yes/no’ answer. For example: 

Closed-ended question: Do you think it’s 

important to use a condom?  

Open-ended question: What do you think 

are some of the advantages and challenges 

in using condoms? 

Possible answers: ‘yes’ or ‘no’. 

 

Possible answers: Any number of personal 

responses. 

After group activities, close the sessions with group feedback using the “Rose, Thorn, 

Delta” model. The rose is a universally positive symbol (love, romance etc.), but every 

rose has a thorn. Delta is an ancient symbol for change.  
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Below is an example of how to use the Rose, Thorn, Delta approach for any meeting or 

activity.  

Rose: What did you enjoy most about the day? 

Thorn: What did you enjoy least about the day? 

Delta: What you are most looking forward to changing in your future? (Related to the 

topic). 

Counselling  

Note: This unit is not intended to prepare a volunteer mentor to be trained counsellor, but to give 

entry-level guidance to those who fulfil a counselling role, even temporarily. Even if you are not a 

certified counsellor, you can still be effective at giving peer-to-peer advice (or counsel!) by listening to 

someone’s problems and helping them arrive at their own conclusions. However, it is important that 

if at any stage you feel like the issues raised are beyond your experience or capacity, then always 

suggest more professional assistance and actively refer the client to that service.  

 

Nearly all societies and cultures have some version of counselling. Traditionally, counselling 

is the practice of giving advice and information to those in need. In modern culture, a 

trained and certified professional will evaluate a client and facilitate their self-evaluation and 

improvement, through helping the individual explore their problems, helping them make 

decisions, and/or helping them put in plans of action.  

A counsellor is different than a teacher. A teacher provides a student with information, 

whereas a counsellor encourages their client to make decisions and plans for themselves. A 

counsellor helps clients to solve the problems for which they have to seek counselling and 

helps them learn coping skills for future practice. A large part of counselling is promoting 

positive change in the client, encouraging the clients to deal with stressors, and assisting the 

client with personal development. 

Active Listening: Letting the speaker know that you are hearing what he/she is saying and 

encouraging them to go more in depth. “Go on, I’m following you.” “and how did that make 

you feel?” 

Useful expressions: “Tell me more about…” or “I would really like to hear more 

about…” or “Based on what you've told me that's a very understandable feeling.” 

Show empathy instead of sympathy: “I hear you and I sense you are in a lot of pain 

right now… What do you need?” Rather than “That is terrible, I feel so bad for you.” 

Expressing sympathy can make a person feel that people have taken pity on them, or are 

feeling sorry for them, which can create a sense of inferiority and disempowerment. 
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Expressing empathy will make a person feel like you understand them, but does not allow 

for a hierarchy to form.  

Good Practices 

 Eye contact is very important. 

 Ask questions in order to lead client to their own decision, rather than telling a 

client what they must do. 

 Empathize rather than sympathize: Put yourself in your client’s shoes, rather than 

feeling sadness or pity for them. 

 Always respect confidentiality. 

 Try not to make promises. You are not the one to create life solutions for the client. 

 Confront negative behaviours in a open, non-judgemental manner, even if you 

believe them morally wrong or illegal. 

 

Facilitators Tip: Try to Avoid:   

 Looking out the window, picking your nails, turning away from 

someone, talking over someone. 

 Jumping in and saying whatever you think. 

 Irrelevant questions to fill in silence. 

 Focusing on negative responses  

 Irrelevant  and competitive games  

 Reacting to drugs/alcohol use or other risky behaviours in a judgmental way. Instead 

discussing substance use by exploring how to deal with peer pressure, positive 

coping mechanisms, and ways to use substances safely can be helpful. This applies for 

Emajaha who have multiple partner. Discuss the potential consequences without 

applying judgement.  

 “Talking down” (talking to them like they are a child) to the individual in a manner 

that makes them feel like they are not independent. Youth will respond positively to 

being treated with dignity. 

 Make client feel like their problem(s) are not of significance.  

 Tell the client what they should do instead of guiding them to be empowered to 

make their own decision. 
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AN INTRODUCTION TO KWAKHA INDVODZA CURRICULA 

As outlined in the “How to use this Manual” chapter above, the three curricula outlined 

below are included for reference purposes only, to demonstrate how the topics and 

activities in Chapter 5 may be used in conjunction with one another to create effective 

multi-session behaviour change programmes. The curricula currently in use at KI detailed 

below and may be traced throughout the Example Activity Plans which follow.  

1. Community Chapters Curriculum 

Curriculum Content 

Emajaha enrolled in KI’s Community Chapters follow a 15-session curriculum designed to 

provide participants with a comprehensive mentoring package of knowledge and support, 

leading to long-lasting behaviour change. Participants progress through three ‘Cat Groups’, 

each consisting of 5 topics. Starting as Leopards, with 5 introductory topics to cover as a 

group, participants will then move into the next group – the Cheetahs, then finally Lions. 

Moving from one group to the next should be marked by a community service activity and 

by a wristband of the appropriate colour. 

In this way, the message exposure is advanced at each stage and the Emajaha are exposed to 

increased messaging and information as they progress through the programme, which 

normally takes 4-8 months.  

The core topics of the programme looks like this: 

 

LEOPARDS

•1. Introduction to gender, gender sensitivity and gender transformative attitudes.

•2. HIV basic facts, transmission, myths and misconceptions, Condom usge, VMMC and   
other prevention services.

•3. Money Matters! Earning, saving and spending income.

•4. Networking and effective communication skills

•5. Community-initiated community service project in surrounding communities

CHEETAHS

•1. GBV sensitization, prevention and bi-stander awareness

•2. Redefining masculinity and positive fatherhood

•3. Behavioural drivers of HIV/STIs

•4. Knowing your strengths and careers guidence

•5. Youth-led advocacy campaign, based on burning social community issues and Emajaha 
interests

LIONS

•1. Sexual consent, Human Rights and the law

•2. Alcohol and substance abuse

•3. Family planning methods, available products and referrals

•4. Introduction to entrepreneurship and business planning

•5. Community Health Day and Graduation ceremony (including HIV testing and other 
community-based health services) (recruitment for future in-take of Leopards)
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Emajaha must complete 12/15 activities (80%) of the course in order to graduate at the 

Community Health Day.  In certain circumstances, missed Chapters Curriculum sessions 

may be ‘caught up’ or re-enforced at designated times by the Lead Mentors within the 

Lisango space and will then count as an attendance. After completing the 15-week 

curriculum, Emajaha will publically graduate with a ceremony hosted at the Community 

Health Day.  

Sessions will be 2-3 hours in length, allowing for at least one (or more) short break or 

icebreaker and for allocating time to share a meal at tend the end of the activity.  

Sessions should not be simple dialogues and should never be solely facilitator-led. Advanced 

planning and innovative ideas are encouraged to ensure that these sessions are as interactive 

as possible, whilst leaving time for mentoring. Facilitators should have their administrative 

tools and documents prepared in advance to ease the paperwork and bureaucracy of the 

event and leave more time for mentoring and activities. 

Sessions must feature at least two fun games, ice-breakers or challenges throughout this 

time.  

A note on the Lisango space 

 

 

15-29 
year old 

men. 

Gender
Sensitivity 

Male 
Health

Financial
Indpendence

Social 
Responsibility

Community Chapters Curriculum  Weekday Lisango (pop-in)  

One on one message re-enforcement 

Mentoring, advice and counselling  

Peer support 

Relationship counselling, violence prevention 

and couple communication  

Study Support, careers guidance and 

entrepreneurship 

Debates and structured Focus Groups 

Referrals and Linkages, health information  

Advocacy and partner interventions  

 

The figure above demonstrates the interaction between the two complementary types of intervention. For example, a participant 
might take part in a Community Chapters curriculum activity in Financial Independence on saving money and then receive more 
individual support in managing his savings from a trained peer counsellor during a subsequent Weekday Lisango visit  
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The Lisango activities support the successful completion of the curriculum. The Lisango is an 

interactive dynamic and exciting space for youth to be, and needs to be managed carefully to 

ensure that it is always positive and constructive, including managing relaxation time. It 

should never be a space which promotes excessive laziness, distraction or inactivity. It is of 

the upmost importance that you continue the topics covered in the weekend sessions into 

our IMC activities. Complementary messaging and one on one mentoring is the most 

effective way to effect behaviour change. 

Each week, KI staff organize one activity on each of the following areas: male health, gender 

sensitivity or financial independence, whilst other days are spent in catch-up sessions, 

academic support or client-initiated mentoring/counselling. Access to a television, the 

internet (service dependent), games and activities and youth-friendly mentors are incentives 

for youth to attend these positive spaces, whilst some limited refreshments are served. 

Working closely with the local clinic, other NGOs and existing community structures 

(school, home, and leadership), the Lisango space offers vital liaison between such service 

providers and the youth population. Emajaha and the wider community remain free to use 

this space before, during and after their enrollment in the Community Chapter programme. 

2. Learn2Earn 

KI’s Learn2Earn curriculum is a unique community-based intervention which empowers 15-

29-year-old Emajaha with the necessary sustainable, eco-friendly income generation skills for 

them to earn an income through their own micro-business or through acquiring the specific 

attributes and experience needed to make them more marketable to future employers. The 

project primarily targets out-of-school, out-of-work young men. 

The Learn2Earn workshops are run up to twice a week under the supervision of positive 

male role models with experience in any number of craft or vocational fields, as well as 

small business planning, costing, marketing, basic book-keeping and teamwork.  

 

Learn2Earn
• 1. Positive Mental Attitude and Emotional 

Intelligence

• 2. Goal Setting 

• 3. Personal Branding and Professionalism

• 4. Communication and Interview Skills

• 5. CV Writing and Job Searching 

• 6. Mock Interviews

• Business Plan Writing Support (optional)
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3. Lihawu Male Mentoring Camp Curriculum 

Through adopting and adapting some of the tenants of the traditional Bantu initiation rites of 

passage and other modern evidence-based approaches, Kwakha Indvodza has established  a 

two-night male-only, age-specific retreat which removes young men from their communities, 

establishing a safe and exciting space through which a comprehensive social behaviour 

change package of activities and youth-friendly sensitization sessions are delivered. These 

activities are designed around KI’s experience in implementing comprehensive life skills 

courses that encourage positive masculinity and responsible adulthood. Through this youth-

focused, multi-approach method, Lihawu Camp participants are sensitized on sex, sexuality, 

hygiene, self-respect, relationships and rights, VMMC myths and misconceptions and post 

VMMC basic care and conduct. By marking the importance of circumcision, participants feel 

as though they have made a positive, life-changing transition from boyhood to manhood. Just 

as at traditional initiation camps, the experience concludes with circumcision, but in our 

case by a clinical team in a mobile clinic. Lihawu Camp is offered to participants who have 

signed up for VMMC services, creating a client-centred approach which celebrates the 

individual journey and positive masculine characteristics, rewarding those who have made 

the lifestyle decision to circumcise.  

 

 

  

Lihawu Male Mentoring Camp

• 1. Gender awareness and masculinity

• 2. Positive Mental Attitude and Emotional 
Intelligence

• 3. Goal Setting

• 4. HIV Prevention, Treatment and Care

• 5. Sexual Consent and Relationships

• 6. Sexually Transmited Infections

• 7. Male Circumcision 
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Social Responsibility  

 

1. Gender Awareness And Masculinity 

2. Gender-Based Violence 

3. Consent, Sex And Relationships 

4. Positive Fatherhood 

5. Community-Based Social Responsibility 

 

Financial Independence 

 

1. Positive Mental Attitude And Emotional Intelligence 

2. Personal Branding And Professionalism 

3. Goal Setting 

4. Money Matters, Earnings, Savings and Spending Income 

5. Communication and Interview Skills 

6. Career Guidance 

7. CV Writing 

8. Networking 

9. Entrepreneurship and Business Planning 

 

Male health 

 

 

 

1. Sexual Reproductive Health Rights 

2. HIV Prevention, Treatment And Care 

3. HIV Prevention Services (VMMC And Condom Usage) 

4. Sexually Transmitted Infections 

5. Drugs And Alcohol Education 

6. Family Planning 
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KI has managed to deconstruct some negative perspective and social related norms about 

masculinity. Inculcated in the spirit of Ubuntu are socially responsible and environmentally-

conscious adolescent men who know the value of charity, community service and who are 

praised as exemplary members of their community.  

Objectives 

 To promote the principle of Ubuntu which entails being a respectful and responsible 

member of society.  

 To eradicate gender norms that perpetrate inequality, irresponsibility and/or result in 

gender based violence. 

 To build citizens who are responsible to their families and community at large. Young 

men who are engaged and are actively involved in the communities’ development. 
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I Gender Awareness and Masculinity 

 

A. KNOWLEDGE SUMMARY 

What is Gender? 

Gender is used to describe those characteristics of men and women 

which are socially determined, in contrast to those which are 

biologically determined. The word ‘gender’ was used by Ann Oakley and 

others in the 1970s to emphasise that everything women and men do, and 

everything expected of them, with the exception of their sexually distinct functions 

(childbearing etc.) can change, and does change, over time, according to evolving social, 

economic, political, and cultural factors. People are born female or male, but learn to be 

feminine girls and masculine boys who grow into similarly governed women and men. They 

are taught what the appropriate behaviour and attitudes, roles and activities are for them, 

and how they should relate to other people. This learned behaviour is what makes up 

gender identity, and determines gender roles and responsibilities. Gender roles vary greatly 

from one culture to another, and from one social, political, and economic group to another 

within the same culture. 

Gender Equality: Gender equality refers 

to equal opportunities and outcomes for 

women and men. This involves the 

removal of discrimination and structural 

inequalities in access to resources, 

opportunities and services, and the 

promotion of equal rights. Equality does 

not mean that women should be the same 

as men. Promoting equality recognizes 

that men and women have different needs, 

and takes these into account in 

development planning and programming, 

Gender Roles: Please see Glossary of 

Terms for definition.   

Gender Equity: This is about fair 

treatment and distribution of 

opportunities, resources and benefits 

between women and men. Due to the 

historical marginalization and 

insubordination of women, it is sometimes 

necessary to put special measures in place 

to achieve this fairness. Examples are 

affirmative action measures in university 

admissions (lowering cut-off points for 

girls) and gender equity provisions in the 

Kenyan constitution. 

Gender Inequality: It refers to unequal 

treatment or perception of individuals 

based on their gender. It arises from 

differences in socially constructed gender 

roles that manifesting numerous 

dimensions of daily life, at home, at work-

places, in society etc. It refers to unequal 

treatments of both men and women 

where limitations set by stereotypes. 

Gender Relations: Please see Glossary 

of Terms for definition. 

Gender Socialization: This refers to 

the process through which males and 

females learn to be boys/men and 

girls/women. This varies from one 

community to another, from place to 

place and from time to time. The 
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environment within which a child is born 

and raised shapes his/her perceptions, 

values, beliefs, norms etc. of being a 

girl/woman or boy/ man and how to relate 

with members of the opposite sex. As 

society evolves, so does the socialization 

process. 

Patriarchy and matriarchy: The word 

patriarchy consists of two prefixes “pat” 

which means “father or male” and “archy” 

which means “order or chief”. Narrowly, 

patriarchy therefore means the rule of the 

fathers. Broadly, patriarchy is the  

organization of societal affairs in such a 

way that they promote male supremacy. 

This means precedence of, rule by and 

domination over females by males. 

Matriarchy on the other hand is derived 

from the Latin word mater meaning 

mother and Greek word arch arché 

meaning beginning or, it is therefore a 

form of social organization where the 

mother or female is the head of the 

power structure 

Examples of Positive Masculinity may include: 

 The affirmation and optimism about men; the belief that men can change; it supports 

every man’s efforts at positive change. 

 About building close relations and supportive alliances among men; it acknowledges 

men’s many acts of compassion and kindness. 

 Resisting feelings of hopelessness about men; rejecting the idea that men are 

somehow intrinsically bad, oppressive or sexist. 

 The realization that individual men are not responsible for, and can’t be blamed for, 

social structures and values such as the social construction of masculinity or the 

“history of women’s oppression.” 

 About a man who is a protector of his family and those that he is responsible for. 

 A man who does not expose himself needlessly to danger for example, a man who 

does not engage in relationships that would cause his family to lose trust in him 

 A man who will avoid driving carelessly to prevent accidents, thus preventing the 

exposure of himself and others to unnecessary risks. 

 A man who will access information to protect himself from any form of harm 

including death and thus be there to protect his people. 

 A man who doesn’t fight women but uses diplomacy to resolve problems and 

misunderstandings. 

 A man who admits his ignorance so as to learn more. After all, no one knows 

everything. 

 A man who reaches out and accesses help when he needs it, so that he can continue 

to protect himself and the people under his care. 

https://wgac.colostate.edu/education/gender-and-identity/men-and-masculinities/ 

 

  

https://wgac.colostate.edu/education/gender-and-identity/men-and-masculinities/
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Facilitator’s tips: 

It is important for a facilitator to remember that well rooted attitude 

change towards. Gender equality is a process not a quick easy step. 

Guide Emajaha towards understanding the benefits and importance of 

gender equality in a way that they still feel supported and included. 

Make sure to give ample time for reflection so Emajaha have the 

opportunity to self-reflect, ask questions, and discuss what they have    

learnt. 

C. ASK MKHULU

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: Gender Awareness And Masculinity 

ACTIVITY: Drawing Game 

The Mask  

 

MATERIALS: A4papers, pencils, 

flip chart, markers, TED talk video 

(out of the box) 

TIME ALLOCATED: 90 minutes 

TARGET AUDIENCE: 15- 29 

years and older 
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OBJECTIVES: 

-To define gender and make a distinct difference 

between sex and gender. 

-To explain masculinity  

-To discuss gender equality and why it is necessary to 

live in a non-patriarchal society. 

 

DESIRED OUTCOMES: 

-Emajaha to be capacitated on the 

negative effects of supressed 

emotions and feelings. 

-clear understanding of gender 

equality 

-well equipped on how to overcome 

toxic masculinity. 

STEPS: 

1. Start with an ice-breaker game ( See ‘Fear in a Hat’ in the Games and 

Icebreakers section of this manual) 

 

 
Introduction : Ask participants to define Sex and Gender 
Briefly introduce all gender terms and give meanings. 

2. Drawing Game –  

 An alien comes down to Earth and orders you to to explain what a typical Swazi man 

looks like. 

 Think of the normal image of a man. Draw it and label that person based on the 

physical features, dress, characteristics or personality of that person. 

 Remind Emajaha that there are no right or wrong answers. 

 Put them on the wall and do a walk around. 

Discussion. 

 

3. The Mask – 

 Using the double-sided mask outline, ask Emajaha to write all the ‘front’ they put on 

when they go to school – what parts of their personality do they like and want to 

show other people? 

 Then ask Emajaha to turn page and write all the emotions they hide and show no-one. 

  Screw up your paper and have a 30-second paper-ball fight. Share the responses and 

discuss. 

 

4. Gender roles  

 Hand a template on gender roles 

 Allow Emajaha 10 minutes to write their tasks on the times slotted 

 Make the difference between their duties and women’s duties 

Discuss. 
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5. Introduce the Man Box concept. Watch the TED talk ‘The Man Box’ by Tony 

Porter.  

Discussion on the Man Box, contextualising the ideas into a local southern African context.  
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TOPIC: Gender Awareness 

ACTIVITY: Understanding gender norms 

MATERIALS: Flip chart, marker, 

doll, nappies, pens and paper, Bostik 

adhesive putty.  

TIME ALLOCATED : 2 hours 

TARGET AUDIENCE men and 

male youth 

OBJECTIVES 

 To raise awareness among young people on 
issues related to gender( in)equality including 

gender-based violence 

 Promote active citizenship among young 

people to encouraging them to actively 

participant in the promotion of gender equality 

and the prevention of gender based-violence 

using creative and innovative methods. 

 Develop critical thinking on gender 
socialization among young people by 

challenging gender stereotypes and norms in 

our society 

 

DESIRED OUTCOMES 

 Participants understand the 
concept of gender inequality and 

how it contributes to gender-

based violence  

 Participants are encouraged to 

become active supporters of 

gender equality and GBV 

prevention, in both word and 

deed.  

 Participants begin to challenge 
gender roles and stereotypes 

leading to non-discriminatory and 

gender equal attitudes.  

 Steps: 

On the second part of the session participants will be engaged using the Kinetic approach 

whereby we place agree and disagree notes on the wall and read the following statements 

which brings about laughter in the session. 

 Pink is my favourite colour 

 I will change nappies for my children in the future 

 I will cook for my family whilst my sister is milking the cow 

 I will encourage my sister to pursue a career on operative heavy plant machinery. 

 

From this exercise participants will want to justify their reason for agreeing or disagreeing, 

which is a really interesting process. Facilitators and participants alike may take this 

opportunity to point out that because one participant might fancy the colour pink doesn’t 

mean that he should be viewed as gay or even be discriminated against. They might also 

highlight that it is not always easy to abide by society’s expectations, as change is constant and, 

as women continue to claim their space in society, they should be supported and appreciated 

by gender sensitive and gender equal men. To support their views, they could make reference 
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to prominent women of power and influence, especially those who succeeded despite 

oppression and discrimination.  

On the topic of changing nappies, the focus should be on the importance of task sharing within 

family setting; particularly when illness or extended work hours are involved. 

Conclude the session by presenting the following scenario to participants. “At home, Mkhulu is 

sitting watching television; his wife is cleaning and, at the same time, keeping an eye on the 

pots bubbling in the kitchen. The grandchild urgently needs a nappy change, a bath and a 

change of clothing.  

In scenario 1: “Mkhulu continues to sit on the couch watching TV and does nothing. After a 

while, the food starts to burn, but now he is hungry.” 

On the other hand, in scenario 2: “Mkhulu pays close attention to the food and when his wife 

is done caring for the child, she finds the meal already served and they both eat together.’’ 

 

The task of the two groups is to continue the scenario regarding what happens next? Both 

groups will select a spokesperson to deliver their ideas. Here are some of the ideas we’ve seen 

in the past: 

 Saving of family resources in electricity and food as Mkhulu jumped in and assisted 

 Happiness in the family as task sharing can lead to increased intimacy and love  

 Mkhulu will be happy that he ate supper on time 

 There will be peace in the family. 

 Mkhulu will eat supper very late as new food must be prepared as it got burnt 

 Infidelity might creep into the relationship 

 This might give rise to verbal or physical altercations 

 The wife may no longer be happy and may suffer in silence 

 

By the end of the session participants will have endorsed Mkhulu who jumped and assisted as 

the ideal family man needed in their homes that they will emulate. To conclude, reiterate that 

peace and unity at home and school or in the community requires all parties involved 

In Plenary : 

 Reinforce the fact that men should not suppress their feelings as it is unhealthy. 

Men feel the same emotions as women. 

 Emphasise that equality with women could bring happiness in families. 

 Reinforce that equal sharing of domestic work does not mean that both parties 

must fulfil every role. As a family you might decide which role is suitable for each 

person involved; however the division of labour must be equal. 

 Question and answer session. 
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II Gender-Based Violence 

 

A. KNOWLEDGE SUMMARY 

Violence can happen anywhere, although it normally happens in the home. 

The cycle of violence is often complicated by a number of other socio-

economic factors and many people endure violence for many years before they 

choose to report abuse.  

The term Gender Based Violence (GBV) encompasses a wide range of human rights 

violations, including sexual abuse, rape, domestic violence, sexual assault, financial abuse and 

human trafficking; compromising the health, dignity, security and autonomy of victims. 

Women and girls are predominately the victims of GBV, with one in three women 

worldwide will experience GBV in her lifetime. 

GBV is a critical area of concern in Swaziland affecting, as it does globally, mostly rural 

women and children. Approximately one in four females in Swaziland have experienced 

physical violence as a child, and 9% of youth aged between 18-24 years have been coerced 

into sexual intercourse before age 18. Annual Police Reports in the country show an 

increase in Domestic Violence cases over the years. 

SWAGAA, a local NGO, reported 1525 cases of abuse in their 2011/12 Fiscal Year. These 

cases were either reported directly to SWAGAA or through referrals from the Royal 

Swaziland Police, The Ministry of Education, The Ministry of Health, and The Department of 

Social Welfare. Of the reported cases of abuse 56% were emotional/verbal abuse, 14% were 

physical abuse, 13% were financial abuse and 12% were sexual abuse. The remaining types of 

abuse were neglect and human trafficking. Regarding the breakdown of the victim’s sex, 72% 

were female and 28% were male. There is an exact reversal of these results concerning the 

sex of the perpetrator (28% female / 72% male). 

Worryingly, it is nearly always the case that the perpetrator of GBV is known to the victim. 

Examining SWAGAAs data in the last fiscal year, when victims were to identify the 

perpetrator, only 6% were unable to, with 34% identifying a relative and 44% indicating that 

it was an intimate partner. Other types of relationships included professional (5%), a 

member of the neighbourhood (8%) and other (5%). 

Forms of violence  

Physical violence 

Physical abuse may include spitting at, scratching, biting, grabbing, shaking, shoving, pushing, 

restraining, throwing, twisting, slapping (with open or closed hand), punching, choking, 

burning, and/or use of weapons on(e.g., household objects, knives, guns) the survivor. The 

physical assaults may or may not cause injuries. 
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Sexual violence 

Sexual violence can take many forms and can take place under several different 

circumstances. A person can be sexually violated by one or several individuals (e.g. gang-

rapes); the incident may be planned or a surprise attack.  

Economic Violence 

Perpetrators oppress survivors by controlling their access to available family resources: 

time, transportation, food, clothing, shelter, insurance, and money.  

Psychological violence 

There are different expressions of psychological violence. This is where the perpetrator 

causes psychological trauma (anxiety, depression, paranoia) to the survivor through harmful 

threats or coercion.  

Emotional violence 

Emotional abuse is a tactic of control that consists of a wide variety of verbal attacks and 

humiliations, including repeated personal attacks on the survivor’s character, or 

performance as parent, family member, friend, co-worker, or community member 

Isolation 

Perpetrators often try to control survivors’ time, activities and contact with others. They 

gain control over them through a combination of isolating and disinformation tactics.  

Use of children 

Some abusive acts are directed against or involve children in order to control or punish the 

adult victim (e.g., physical attacks against a child, sexual use of children, forcing children to 

watch the abuse of the survivor, engaging children in the abuse of the survivor).  

Neglect 

A disregard of duty, resulting from carelessness, indifference, or wilfulness; especially a 

failure to provide a child under one's care with adequate food, clothing, shelter, supervision, 

medical care, or emotional stability. 

 

www.unfpa.org/gender-based-violence  
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B. Facilitator’s tips: 

Gender-based violence is largely swept under the rug in families and 

communities in Swaziland. This may mean that Emajaha are reluctant to 

share. However, a facilitator can remind Emajaha that sessions are a 

private confidential space. Nevertheless the mentor should make himself 

available for one-n-one discussions should the need arise. This session 

isn’t designed to blame men but to collaboratively stop the violence in our 

communities. GBV is EVERYONE’s problem. 

It is ok to say “I do not know.” It is extremely challenging to know the answers to all the 

questions facilitators receive. Being open and honest about not knowing the answer, but 

being willing to find out for the group, builds trust and demonstrates the power in admitting 

to not knowing everything. 

C. ASK MKHULU 

 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: Gender Based Violence 

ACTIVITY: Balloons Activity 

 

MATERIALS: balloons, papers, Flip 

chart, markers, a pin to pop up balloons 

TIME ALLOCATED : 1 hrs 30 min 

TARGET AUDIENCE: 

15-26 years and older 
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OBJECTIVES: 

-To sensitise Emajaha on Gender Based Violence 

-Giving definitions of terms linked with GBV 

-To Educate Emajaha on the types of violence 

-Creating awareness on the effects of GBV 

DESIRED OUTCOMES 

-Emajaha are aware of GBV issues 

-Emajaha advocate against GBV 

STEPS: 

1 Balloons Activity 

Prior to the workshop: 

 Insert papers with GBV scenarios (see worksheet in Activity Resources) into 

balloons , blow and tie them up 

 

Ask Emajaha the definition of GBV in their own understanding 

 

 At random, hand the balloons to different individuals in the room (20 min) 

These may include: 

“1. A husband returns home late from an after-work drinking session and demands sex from his wife. She 

declines respectfully, but he forces himself on her. Is this rape?” 

 

2. “Your friend is not allowed to buy anything, go anywhere, or make any financial decisions without her 

husband’s permission. He goes through her bank statement every month. Is this abuse?” 

 

3. “Your colleague initially expresses her affection towards you. After a while she does this so much that it 

starts to make you uncomfortable or afraid. Is this currently illegal?” 

 

4.” After a night at the bar, a young man forces his male classmate to have sex with him. Is this rape?” 

 

5. “Your colleague slaps a girl on her buttocks. Is this just normal University life or is it a sexual offence?” 

 

6. “Your best friend was really drunk last night at the party. She had sex with a classmate but does not 

remember consenting. Is this rape?” 

 

7. “A classmate high on an illegal substance, shows her breasts to the group. Is this part of Swazi culture or is 

this flashing?” 

 

8. “Your boyfriend punches you in the face. Is this legally considered as domestic violence?” 

 

 Bring all individuals with balloons to the front and give them a pin to pop  

 Each balloon pops and a paper with a scenario will reveal. 

 Read the scenario and ask participants if that is a form of GBV. 

 Discuss the scenario and state all the facts. 

 
-Discuss the different forms and some of the negative effect of GBV 

-Clearly take Emajaha through the cycle of violence. 

-Discuss the channel of reporting GBV in the community. 
 

Plenary Discussion: 

 Emphasise the negative effects of Gender Based Violence. 
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 Encourage Emajaha to report any GBV incidents they observe in their communities 

through the most relevant and appropriate channels 

 State that violence can happen to both men and women, as much as society sees it as 

a taboo if a man reports a case of abuse.  

 Reporting channels: 999 Royal Swaziland Police, SWAGAA 951 (toll free 

numbers) or personally go to the centres. 

 Questions and answers (10min) 
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III Sexual Consent and Relationships 

 

A. KNOWLEDGE SUMMARY 

Sexual consent is one of the most important subjects for a young man to 

explore with a mentor and understand, not only because issues of consent 

can be very personal and private, contextual and confusing, but also because 

misunderstanding consent can have dire consequences. Every year huge numbers of 

adolescent rape and assault cases are reported and, whilst many of these are deliberate acts 

of violation and abuse perpetrated by men, there are also a number of cases which stem 

from miscommunication, unclear expectations and influencing factors, such as alcohol or 

substance abuse. 

Sex without both parties giving an affirmation of consent for every action, every time, may 

not be considered consensual sex. Consenting and asking for consent are all about setting 

your personal boundaries and respecting those of your partner and checking in if things 

aren’t clear. Consent is a choice you make without pressure, manipulation or under the 

influence of drugs or alcohol. 

Anyone can change their mind about what they feel like doing, anytime, even if you’ve done 

it before and even if you’re both naked in bed. You get the final say over what happens with 

your body. It doesn’t matter if you’ve ‘hooked up’ or had sex before or even if you or your 

partner said yes earlier and then changed your mind. You are allowed to say “stop” at any 

time and your partner needs to respect that. 

Consent is never implied by things like your past behaviour, what you wear, or where you 

go. Sexual consent is always clearly communicated — there should be no question or 

mystery. Silence is not consent. And it’s not just important the first time you’re with 

someone. Couples who’ve had sex before or even ones who’ve been together for a long 

time also need to consent before sex. 

 

Consent Needs To Be Clear. Consent is more than not hearing the word “no.” A 

partner saying nothing is not the same as a partner saying “yes.” Don’t rely on body 

language, past sexual interactions, or any other nonverbal cues. Never assume you have 

consent. Always be sure you have consent by asking. Think “yes” means “yes!” 
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Drugs and Alcohol Impact Decision-Making and Blur Consent. When drugs, such 

as alcohol, are involved, clear consent is not possible. A person who is intoxicated or 

impaired cannot give consent. 

Consent Can Be Fun Consent does not have to be something that “ruins the mood.” In 

fact, clear and enthusiastic consent can enhance sexual interactions. Not only does it allow 

one to know that their partner is comfortable with the interaction, it also lets both partners 

clearly express what they want. 

Consent Is Specific. Just because someone consents to one set of actions and activities 

does not mean consent has been given for other sexual acts. Similarly, if a partner has given 

consent to sexual activity in the past, this does not apply to current or future interactions. 

Consent can initially be given and later be withdrawn. 

Consent Is Freely Given and There Is No Fear Or Pressure Involved. Consent is a 

mutual agreement for sexual activity without any coercion or persuasion involved. When 

someone says no that does not mean that they can be convinced or pressured to change 

their mind. Consent must be given freely by each individual involved.  

How Do You Ask For Consent? Don’t assume a partner is OK with what you want to 

do. Always ask them. Be direct. If you are unsure whether you have their consent, ask again, 

especially if you are not familiar with one another. You may ask: “Are you sure you want to 

go ahead with this?” It doesn’t always have to be serious (you could make it sexy) but it 

must be clear. 

How Do You Communicate Your Needs? Don’t be afraid to talk about sex and 

communicate your boundaries, wants, and needs. Encourage your partner to do the same.  

Where Does Consent Fit? Consent does not have to be something that interrupts sex; it 

can be a part of sex. Checking in with your partner throughout sexual experiences can be a 

great way to build intimacy and understand your partner’s needs.  

Statutory rape is defined as sexual contact with an individual who is below the legal age of 

consent (16 years old in most SADC countries but please consult local laws for legal age of 

consent). This law usually refers to adults engaging in sexual activity with minors. There are 

many different terms, all of which can refer to statutory rape – ‘third degree sexual assault’, 

‘rape of a child’, ‘corruption of a minor’, and others. 

What Is Sexual Violence? Sexual violence occurs when someone is forced or coerced 

into unwanted sexual activity without agreeing or consenting. Sexual violence is a crime that 

comes in many forms, including forced intercourse, sexual contact or touching, sexual 

harassment, sexual exploitation, and exposure or voyeurism. Sexual violence is never the 

victim’s fault. It does not matter what the victim is wearing or doing, whether the victim has 

been drinking, or what type of relationship the victim has with the person who is sexually 

abusing them. There are many reasons why people choose not to consent, and there are 

https://www.ageofconsent.net/what-is-age-of-consent
https://www.ageofconsent.net/what-is-age-of-consent
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times when they do not have the capacity or ability. Reasons someone might not be able to 

consent include:  

• fear  

• being underage 

• having an illness or disability 

• incapacitation due to alcohol and other drug 

 

Any sexual activity without consent is sexual violence, and it is against the law. Examples of 

sexual violence include:  

- Unwanted kissing or touching  

- Following or stalking  

- Making sexual comments 

- Taking and sharing sexual pictures 

- Forced sex (rape)  

- Any sexual activity with someone under the age of consent 

It doesn’t matter if the other person is your best friend, your girlfriend/boyfriend, date, 

husband/wife, common-law partner or stranger – consent is important for every person. 

A person who is drunk, asleep or unconscious cannot give consent to any type of sexual 

activity. A person can only give consent if they are awake and fully aware of what they are 

agreeing to.  

Only an enthusiastic “YES!” means consent. Signs of non-consent:  

- “I liked it last time, but right now I’m not in the mood.” 

-  “Can we do something else instead?” 

- “I like this, but not that.”  

- “I’m not sure.” Or “I don’t know” 

- “Not now.”  

- “No” or “Stop”  

- Drunk, unconscious or asleep 

- Silent, crying or pushing away 

 

A person’s age and who they are having sex with (for example, a person in a position of 

power, trust, or authority) also has an influence on whether or not they can consent. 

Sexual Rights Are Human Rights 

For women and girls, the right to control their own bodies and their sexuality without 

any form of discrimination, coercion, or violence is critical for their empowerment. Without 

sexual rights, they cannot realize their rights to self-determination and autonomy, nor can 

they control other aspects of their lives. Indeed it is the attempts to control women’s and 

girls’ sexuality that result in many of the human rights abuses they face on a daily basis, 

including gender-based violence, forced marriage, female genital mutilation, and limitations 

on their mobility, dress, education, employment, and participation in public life. The same 
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holds true for lesbians, gay men, bisexual people, transgender people, sex workers, and 

others who transgress sexual and gender norms and who face greater risk of violence, 

stigma, and discrimination as a result. It is clear: sexual rights underpin the enjoyment of all 

other human rights and are a prerequisite for equality and justice. 

Sexual rights embrace certain human rights that are already recognized in national laws, 

international human rights documents, and other consensus documents. They rest on the 

recognition that all individuals have the right—free of coercion, violence, and discrimination 

of any kind—to the highest attainable standard of sexual health; to pursue a satisfying, safe, 

and pleasurable sexual life; to have control over and decide freely. They also guarantee, 

with due regard for the rights of others, an individual’s right to make choices on matters 

related to their sexuality, reproduction, sexual orientation, bodily integrity, choice of 

partner, and gender identity; and to the services, education, and information, including 

comprehensive sexuality education, necessary to do so.  

What does the law say? 

If there is no consent (no positive ‘yes’), it could be considered assault, 

molestation or rape and punishable by imprisonment 

 

http://www.brook.org.uk/your-life/category/relationships 

https://www.hrw.org/topic/womens-rights/sexual-violence-and-rape 

 

B. Facilitator’s tips: 

When discussing consent with Emajaha it is important to 

emphasise that it goes beyond sexual consent but about expressing 

and understanding others’ limits, and treating others in a respectful 

way in every context. 

-A good facilitator is well prepared, brings in usual and/or extra materials, and plans his/her 

sessions in advance. Emajaha will be able to tell whether a mentor is prepared or not. When 

talking about consent a facilitator should “go the extra mile” to establish a safe, youth space 

which employees a number of approaches such as multimedia, scenarios and the arts.  

http://www.brook.org.uk/your-life/category/relationships
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C. ASK MKHULU

 

 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC:CONSENT AND RELATIONSHIPS 

ACTIVITIES: 
Tea & Consent video  

Parallel line  

True / false  

Parallel lines  

       

MATERIALS:  

 Open space 

 Chart paper  

 Markers 

 “TRUE” and “FALSE” cards  

 Tape 

 Tea & Consent video   

TIME ALLOCATED : 80min 

TARGET AUDIENCE: 15+ yrs. old 

OBJECTIVES 

 To promote gender equality in relationships 

 To capacitate participants on the dangers 

associated with not consenting to any sexual 

intimacy.  

 To discuss the meaning and application of 

consent in modern day intimate relationships. 

DESIRED OUTCOMES 

 Participants will understand when 

sexual consent is needed and how 

to recognize it. 

 Participants will practice asking for 
and recognizing consent 
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 To discuss possible moral ‘grey areas’ between 

intimate partners and how to navigate them. 

 To discuss the relevant legal and moral 
implications of obtaining clear consent when 

engaging in sexual activity. 
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STEPS : 

Instructions: 

- Ask for pairs of volunteers (at least 3-4 pairs, and ideally the whole group if you have 
space). 

- Get pairs to line up facing each other, on either side of the room, with their arms open 

wide.  

- Assign students on one line partner “A” and students on the opposite line partner “B”. 

- All “A” students will begin by taking slow and small steps towards partner “B”. With 

each step, partner A will ask partner B, “Can I take another step?”  

- Partner B can tell Partner A to stop at any time. Partner A can also stop on their own at 

any time.  

- Once all partners have stopped moving, ask students to look around at the other 

partners and notice how far apart each pair is (most pairs will be at different distances 

apart). 

- Repeat the exercise, with partner B asking partner A for permission to move closer.  

Have all students re-group and sit in a circle or at their desks for discussion questions. 

 

Discussion Questions: 

- Why do you think people stopped at different points? Why didn’t everyone in line “A” 

stop at the same spot?  

- How does partner A know when to stop moving?  

- For all partner B’s, how did it feel to say stop and have your partner respect your 

decision?  

- How would you feel if your partner didn’t listen and kept moving closer?  

- If partner A asks “Can I take a step forward?”, and partner B says “Yes” once, can 

partner A assume that partner B will say yes every time?  

- What if partner B says “yes”, but changes their mind? Can partner B say stop at any 

time?  

- If partner A and B were a couple/married/common-law/best friends, how might that 

change the distance between them? 

- Does being a couple/married/common-law/best friends mean that partner A doesn’t 

need to ask for consent (for sexual activity)?  

After the discussion, emphasise more to participants about what local and international laws say 

on sexual Violence, age of Consent, statutory rape and abduction, and what are the implications 

of breaking such Laws. 
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Encourage participants to always opt for consent in every step they take and regardless of any 

excuses, they should always remember Human Rights.   

 

Q & A SESSION 

 

Activity 3: True or False 

Instructions:  

1. Tape two pieces of paper on either side of the room. One paper will have “TRUE” 

written on it, and the other will have “FALSE” written on it. 

2. Read out each scenario below and ask students to move to the side of the room that 

they believe is the correct answer.    

3. Allow students on both sides of the room a chance to explain their choices. 

Facilitator’s notes are provided to help guide discussions.  

 

True or False Scenarios 

 

Scenario Correct 

Response 

Facilitator’s Notes 

A person sees their 

best friend in the 

school hallway and 

decides to grab her 

bum. This is an act of 

sexual violence.  

True Any sexual activity without consent is sexual 

violence, and it is against the law. Examples of 

sexual violence include:  

- Unwanted kissing or touching  

- Following  

- Making sexual comments 

- Taking and sharing sexual pictures 

- Forced sex (rape)  

- Any sexual activity with someone underage 

It doesn’t matter if the other person is your best 

friend, your girlfriend/boyfriend, date, husband/wife, 

common-law partner or stranger – consent is 

important for every person. 

A person who is very 

drunk can consent to 

sexual activity.  

FALSE A person who is drunk, asleep or unconscious 

cannot give consent to any type of sexual activity. A 

person can only give consent if they are awake and 

fully aware of what they are agreeing to.  
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Someone who feels 

pressured or forced 

to say “yes” cannot 

consent to sexual 

activity.  

TRUE Only an enthusiastic “YES!” means consent. Signs of 

non-consent:  

- “I liked it last time, but right now I’m not in 
the mood.” 

-  “Can we do something else instead?” 

- “I like this, but not that.”  

- “I’m not sure.” Or “I don’t know” 

- “Not now.”  

- “No” or “Stop”  

- Drunk, unconscious or asleep 

- Silent, crying or pushing away 

 

A person’s age and who they are having sex with 

(for example, a person in a position of power, trust, 

or authority) also has an influence on whether or 

not they can consent. 

Married couples do 

not need consent for 

sexual activities.  

False Consent is important for every person and every 

situation. People who are married, on a date, 

common-law, dating, best friends, on-and-off, or 

strangers still need consent for any type of sexual 

activity.  

A person who 

consents to kissing 

and touching also 

consents to other 

types of sexual 

activity.  

False Consent is important for every sexual activity. A 

person can say yes to one sexual activity, and no to 

a different sexual activity. Always ask your partner 

and don’t make assumptions. 

A person who 

consents to sexual 

activity has the right 

to change their mind 

at any time.  

True Consent doesn’t happen just one time – it is 

ongoing. A person who says yes at one moment can 

change their minds at any time, even during sexual 

activity. Keep asking and checking-in with your 

partner. They have a right to change their minds, 

and it is your responsibility to stop and respect 

their decision.   

A person of any age 

can consent to sexual 

activity.  

False There are laws in place to protect young people 

from others who may take advantage of them. The 

legal age of consent is 16, but there are some 

exceptions. We will talk more about age of consent 

in a moment. 
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IV Positive Fatherhood 

 

A. KNOWLEDGE SUMMARY 

Fathers, like families, come in all shapes and sizes. As is common in southern 

African families, a father-figure might be any older male relative or figure 

whether they are biologically connected, a blood-relative, adopted, a step-father 

or a surrogate. Whoever they are, positive fathers are not merely present, but actively 

involved in and positive about their child’s life. 

Be a C-L-A-S-S-Y Father! 

Consistent: A father must be consistent. He must say what he means and mean what he 

says. He must also be consistent in applying the CLASSY principle. Just about every dad 

wants to do the right thing. They’re just afraid they don’t know what to do. Being CLASSY 

tells them what to do and that is to be: 

Loving: Except in very rare circumstances, all fathers love their children. Many, however, 

are afraid to show it or don’t know how to express it. This is often caused by the fact they 

were never shown that kind of love and had no role model themselves. To be loving is to 

show your love, in your words, actions and body language.  

Available: This is another way of saying “Be There” for them. Some fathers are “there” but 

not really available because they are emotionally distant or unapproachable. The most 

important thing you can do for your children is to give them your attention! 

Sincere: A sincere father is genuine, honest, and serious. He gives truthful answers and has 

a demeanour, backed up by his trustworthiness, which says “trust me”--and his children do. 

A sincere dad believes in himself. He doesn’t have to believe he has all the answers, but he 

believes he will sincerely do his very best. 

Silly: One of the best characteristics of a good dad is to have a sense of humour with his 

kids. Have fun with them! Be silly sometimes--not all the time, but often. Play games, 

pretend, juggle, make faces, have races, just interact in a fun way. There are times to be 

serious, for sure, and a sincere dad knows automatically when to be serious and when he 

can be fun or funny. To be silly at the wrong time can be devastating, while being serious all 

the time does not create healthy relationships. 

Yourself: This is perhaps one of the most important pieces of advice for any good father. A 

dad must be himself! He can’t be authoritarian if he is not that type of person. He must be 

sincere. He can’t be a comedian if he doesn’t have the knack. But he can be light-hearted. 

He can still be a good dad while avoiding diapers or combing his daughters’ hair--but he 

better be good at helping in some way. Sporting dads can do outdoor things with their kids. 

Reading dads can read with their kids. Dads who like basketball can take their kids to the 

game and shoot baskets. Incorporate your fathering into your personality. Just be yourself 

while remembering your fatherhood!  
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These are all ways in which a father shows he is involved in his child's life, either through his 

direct interaction with your child or his indirect approaches and behaviour. Positive 

parenting for men also changes with the age and development stage of the child. For 

example, a father might choose to take on a nurturing role with an infant, but act more as 

"teachers" in the toddler years. There is no definitive way to be a positive and present father 

figure but there are definitive advantages in the social, emotional and psychological 

development of your child when you are. These include: 

 

The Six Characteristics of a good Father 
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www.thefatherhoodproject.org/10-facts-about-father-engagement/ 

 

B. Facilitator’s tips: 

Using relevant or personal stories, and lessons learned when facilitating 

this session can help participants to understand clearly what it means to 

be a good father and to emotionally connect with you as a facilitator.  

Have participants highlight the positive things they see being done by 

their fathers or members of the community and build on it to 

demonstrate positive behavioural change. Also, discuss Human Rights and laws, especially 

laws that protect the rights of children.  

 

 http://www.wipo.int/edocs/lexdocs/laws/en/sz/sz010en.pdf 

C. ASK MKHULU 

 
  

D. EXAMPLE ACTIVITY PLAN 

TOPIC: POSITIVE FATHERHOOD 

ACTIVITY :  

Baby Doll Dressing 

MATERIALS: Baby dolls , diapers, 

baby wraps, feeding bottles 

TIME ALLOCATED : 2 hours 

TARGET AUDIENCE: 15-29 

years and older  

http://www.thefatherhoodproject.org/10-facts-about-father-engagement/
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OBJECTIVES 

-To create awareness on positive fatherhood  

-Motivating young men to consider involvement in 
raising their children as they will become fathers 

 

DESIRED OUTCOMES 

Emajaha would know what it really 

means to be a positive Father 

 

 

Steps : 

1. Do an introductory ice-breaker activity with the group. 

2. Introduce the positive fatherhood concept to Emajaha. 

3. Baby doll dressing  

 Lay out 3 baby dolls on different stations and divide Emajaha into 3 groups 

 Each group will be instructed to dress the baby doll in diapers and baby clothes 

 Then teams must then swaddle the doll and take it for a bottle feeding. 

 The first team to complete the tasks in the right chronological steps wins! 

 

4 Discussion : Questions to ask  

“Is it only a woman’s responsibility to look after the baby?” 

“Are men supposed to take part in routine child rearing duties?” 

“What does taking part in the raising of the baby create between the father and the child?” 

“Why is it important for a father to be part of the baby raising activities?” 

In Plenary: 

 Emphasise that baby raising is not a woman’s activity but the responsibility of 

anyone who wants to see their children thrive and be successful, balanced 

individuals. 

 Encourage Emajaha to have children when they are mature enough and able to 

raise their children in a warm, safe household. 

 Questions and answer 
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V Community Based Social Responsibility 

 A.KNOWLEDGE SUMMARY 

Community based Social Responsibility 

Effective engagement of Emajaha in community-based social 

responsibility can lead to a non-profit creating solutions within 

communities. For Emajaha, volunteering is a way to use and develop 

their skills and leadership, build social networks and gain a sense of 

purpose and connection. 
  

Social responsibility is important in deconstructing negative perspectives and socially informed 

norms about masculinity. The idea is to promote socially responsible and environmentally-

conscious adolescent men who know the value of charity and community service, and who 

are praised as exemplary members of their community. This is done to increase the level of 

commitment to and passion about community service amongst Emajaha .If each Emajaha can 

positively contribute to his respective community, it will make it a better place even for the 

generation to come. 

 
Examples of Social Responsibility Activities  
 

 Maintenance of a home or garden for a less-able person. 
 Renovating a community building or local primary school kitchen. 
 Construction of housing, pit latrines or communal buildings for the elderly or 

vulnerable. 
 Helping the community leadership in land preparation and cultivation in order to grow 

crops for the poor and vulnerable. 
 Community tree planting initiative.  
 Repairing community roads and or storm-damage 
 Assisting community members with heavy items as they alight public transport 
 Litter collections, recycling initiatives and awareness campaigns. 
 Gender-based violence and/or abuse awareness campaigns 

 
B. Facilitator’s tips: 

It is important to allow Emajaha to choose their community engagement 

activity. Remember it should be fun and there should be lessons learnt as 

they are engaging in the practical work. 

Minimise activities that will require extra resources, e.g. rental of 

equipment or the use of heavy plant machinery. 
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C. ASK MKHULU 

 

D.EXAMPLE ACTIVITY PLAN 

 

TOPIC: COMMUNITY BASED SOCIAL RESPONSIBILITY 

ACTIVITY: Community Clean-up Campaign (Optional , 

Emajaha may choose any activity) 

      

MATERIALS: depends on activity 

TIME ALLOCATED : 2 hours 

TARGET AUDIENCE: 15 – 29 and 

older  

OBJECTIVES: 

-To promote Community-based Social responsibility 

-To increase the level of commitment and passion on 

community services amongst Emajaha.   

-To show Emajaha and the entire community that 

Emajaha can also positively contribute to their 

community and make it a better place even for the 

future generation. 

DESIRED OUTCOMES 

-To have Emajaha who are responsible and 

take the initiative to assist in making their 

community a better place. 

  

STEPS: 

 

1. Introduction 
 

Allow emajaha to select a community social responsibility acivity that will 
benefit their communiy. This may be fixing the road, collecting trash , 
filling ditches, building a foot bridge, helping the elderly or anything that 
the community needs. Allow emajaha to list objectives of the activity. 
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2. Talk about the importance of involvement in Community-based social responsibility 

activities. 

3. If time permits, Emajaha may go to do the activity or leave the practical work for 

another day. 

 

AFTER THE TASK IS COMPLETED, DO A FUN ACTIVITY  

 

4. Come together and celebrate the success and also look at where improvement is 

needed. 
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The purpose of the financial independence curriculum is to provide Emajaha with the skills 

and knowledge to be empowered to lead financially stable and productive lives that support 

themselves and their families.  Emajaha who are in or out-of-school are given few 

opportunities to learn basic vocational and financial management skills that can help them 

gain employment, further their education, and provide for themselves. It is important for 

participants to develop a better understanding of their skills and interests, as well as the 

career opportunities and educational resources available to them. A good mentor should   

provide young men with the personal, professional and vocational skills to be independent, 

make wise financial decisions, and pursue careers or entrepreneurial businesses that can 

provide for themselves and their families.  

KI uses the term ‘financial independence’ over any other because we believe that it is 

important not just to teach young men how to earn money, but also how to use it wisely, 

whether it be saving, spending or investing it. Lastly, we also believe that teaching how to 

earn should not be the final goal – we must also enable and empower our youth to do so 

through supporting start-ups and navigating the obstacles which so often impede a new 

business or career advancement. Therefore the KI formula for Financial Independence looks 

like this: 

Financial Independence = financial literacy + responsibility + empowerment. 

Objectives 

 To develop participants’ knowledge around financial literacy topics such as saving, 
budgeting, banking, spending and borrowing so they can effectively manage their 

personal and potential family finances. 

 Emajaha will develop a strong understanding of their capabilities, strengths, 

weaknesses, and the resources that can help them achieve their personal, financial 

and professional goals. 

 Mentors will help prepare emajaha to enter the workforce by helping each individual 

learn how to create a CV, develop strong and effective interview skills, and become 
capable of setting SMART goals. 

 Emajaha will learn about business basics, entrepreneurship and critical thinking skills 

to be able to start and manage their own businesses and apply learned critical 

thinking to solve everyday problems. 
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I Positive Mental Attitudes and Emotional 

Intelligence 

 

A. KNOWLEDGE SUMMARY 

Definition: Conscious knowledge of one’s own character, feelings, motives, 

and desires. (Personality) It is a concept used to convey the positive regard you 

have for yourself. It is based on your judgement of your own worth and 

importance. One’s self-picture or self-image is influenced by one’s interaction with others 

Low self-esteem  

People with low self-esteem can be vulnerable in interpersonal relationships; they may 

assume that others do not like them and they feel relatively isolated and lonely. Adolescents 

with low self-esteem are often awkward in social relationships, maintain a defensive front, 

indulge in boasting with a consequent fear of exposure, are unable to maintain relationships 

in a consistent way, and feel misunderstood and suspicious of others. 

Low self-esteem is manifested in: 

 Extreme concern with what other people think. 

 A lack of autonomy and individuality. 

 Boasting or wanting to impress in order to disguise low self-esteem.  

 

Low self-esteem often comes from such growing up experiences as: 

 Absence of affection, encouragement, challenge. 

 Conditional love and acceptance.  

 Criticism, ridicule, sarcasm or cynicism.  

 Physical beatings and abuse.  

 Absence of recognition and praise for achievements.  

 Uniqueness not being reinforced. 

 It is reinforced within certain kinds of family and school systems.  

Troubled systems which foster low self-esteem are characterised by: 

• Criticism for being different.  

• Punishment for mistakes.  

• Distorted communication.  

• Inflexible rules.  

 

How to improve low self-esteem? 

• Think about what is affecting your self esteem  
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• Avoid negative self-talks this might automatically put yourself down but learning to 

identify and challenge your negative self-beliefs can have a positive impact on your self-

esteem. 

• Know yourself and be able to realize that criticisms are not true for you. If someone 

calls you “stupid,” it is important to remind yourself of the positive things you believe 

about yourself.  

• Connect with people who love you. Make a conscious effort to spend more time with 

people who love you and treat you like you expect to be treated this can help you to 

feel good about yourself and challenge your negative thinking. Talking to loved ones 

about how you feel can help you to reassess how you view yourself. 

• Learn to be assertive. When you don’t like yourself it is easy to assume other won’t like 

you either. You may find you go out of your way to help others as you feel it’s the only 

way they’ll like you. It can make you feel even worse if this is not reciprocated. A good 

deed is great but over stretching yourself to please others can leave you with less 

energy to focus on yourself and can affect your mental health. 

• Set yourself a challenge. Find something you like doing and do it more of it. 

• Focus on your positives. Celebrate your successes without belittling them. No matter 

how small they may seem to you, take time to praise yourself and reflect on what you 

did well. Accept accomplishments and write a list of what you like about yourself.  

• Get support if you are struggling with how to build self-esteem. 

High self-esteem 

What does high self-esteem do for you? 

Having a strong rooted sense of self-worth enables one to cope with both failure and 

success, to survive mistakes, disappointments and even rejection by others. It is built 

through the experience of being accepted by others but does not depend excessively on it. 

A person with high self-esteem feels good about all aspects of him/herself and accepts 

his/her limitations. People with high self-esteem show less anxiety and less stress under 

failure. Benefits of high self esteem  

• Increase respect for yourself  

• Increase ability to reach goals  

• Increase willingness to try new things  

• Increase feelings of value  

 

3 STEPS TO DEVELOPING A POSITIVE ATTITUDE  

1. Mind Your Thoughts and Language 

become aware of your thought and speech patterns and practice turning negative thoughts 

and statements into positive ones. For example, “Oh God. I look really fat in this. I’m so 

rubbish at exercise! I have to go to the gym and I shouldn’t have eaten that chocolate 

bar…” try “There are other things in my wardrobe I look better in and which emphasise my 

good points, so I’ll change. If I really want to look good in the original outfit I tried, I can put 

on some underwear that would make me look better in it or, if I get some physical exercise 
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and take more care about what I eat, I can enjoy what I wear more. I’ll start that today”. See 

the difference? 

Let’s try another example. “I’m really rubbish at finances (for example) so I can’t do it” 

could be changed to “Finances aren’t my strong point. I’m better at creative stuff. So I’ll find 

someone who can help me with figures, so I can spend more time being creative” 

Watch your thoughts and language and practice changing negatives into positives every day. 

Notice too how different you feel when you engage in more positive behaviour and log what 

you observe in a diary. It only needs to be bullet points so it can be done quickly. 

2. Use music to lift your spirits 

Music is an enormously powerful mood enhancer. Think about it. How it sets the scene as 

the background to films or creates an atmosphere in restaurants, clubs etc. Think about 

how great it is when you hear music at a party that you really enjoy which just makes you 

want to dance and how other pieces maybe associated with a sad event in your life and may 

make you want to cry. Music can trigger emotions and memories and we can connect with 

it very quickly indeed as a spirit lifter. Music is hugely effective in changing moods and lifting 

spirits. 

It’s really very difficult to remain in a negative mood when you have music playing which 

really appeals to you in a positive way. It doesn’t matter what music it is as long as it makes 

you feel good and uplifted. 

3. Visualise Your Happiest Moment 

Your imagination is one of your most powerful tools. If you’re feeling down, take a few 

minutes out, close your eyes, breathe deeply and let your mind wander to a really great 

moment in your life when everything is just as you hoped it would be. This can be 

something that really happened for you or can be a future event. Visualise it in the greatest 

detail. Notice the images you associate with this event, notice who and what is there in the 

minutest detail. Notice also the smells, tastes, sounds and feelings you associate with this 

event and breathe them into every cell of your body so you truly imagine how great you feel 

at that time. 

You can keep these great feelings with you as you return your awareness to the current 

moment and notice how your mood has changed completely. The great thing is, you can go 

back to this scene of great happiness anytime you choose.  

https://www.purposefairy.com/.../10-good-reasons-to-have-a-positive-mental-attitude/ 

Read the book… ‘Success Vitamins For A Positive Mind’ by Napoleon Hill 
 

 

 

 

https://www.purposefairy.com/.../10-good-reasons-to-have-a-positive-mental-attitude/
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B. Facilitator’s tips: 

A good facilitator makes all participants feel welcome and creates an 

environment of acceptance and learning. For quieter individuals a facilitator can 

help him feel more comfortable by moving closer during a session, giving him 

positive reinforcement when he shares, giving the group enough time to formulate answers, 

and to verbally remind the group that everyone’s contributions have value.  

This session may be sensitive because it digs into issues that may kill ones self-esteem, so it 

is important to be sensitive when addressing such. 

C. ASK MKHULU

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: Self Awareness 

ACTIVITY: The 2 sided human 

 

MATERIALS: 2 sided human 

template, Flip chart, markers 

TIME ALLOCATED : 90 minutes 

TARGET AUDIENCE: 15-29 
years and older 

OBJECTIVES 

-To define self-awareness and self-esteem  

-To develop strategies to build resilience amongst 

Emajaha especially in overcoming negative labels from 

society 

-To encourage self-affirmation and the celebration of 

skills and achievements.  

DESIRED OUTCOMES 

-Boosted self-esteem and ability to 
overcome negative energy from 

society. 
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STEPS : 

 Hand out self-awareness activity templates to each individual. 

 Each paper has 2 sides, coloured red and green.  

 On the Red side, Emajaha should write all the negative words people have said to 

them or about them that made them feel hurt. 

 On the Green side, Emajaha should write all the negative words people have said to 
them or about them that made them fell uplifted or encouraged.  

 

 Give the exercise 10 minutes and return to plenary. 

 Collect all work sheets and consolidate findings, emphasise that Emajaha should not 
put their names on any work sheet. 

 Ask Emajaha how they felt as they were writing the negatives versus the positives. 

 Debrief and allow Emajaha to open up about their feelings.  

 Allow Emajaha to list the people who are fond of using negative words on them and 
why they do so, (these may include, Friends, Family members, teachers etc.) 

 

In Plenary: 

 Debrief and emphasise that all successful people have HIGH self-esteem, are 

motivated, have objectives and know what they want to become and do not allow 

negative opinions from other people. 

 Question and answer  (10 min) 
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II Personal Branding and Professionalism 

 

A. KNOWLEDGE SUMMARY 

Meaning: Branding could be defined as the summation of everything you 

know and feel about a product or service. Where does a person find a 

brand? It lives in the minds and hearts of the target audience. Therefore, 

brands function as a short cut for decision making and it provides the emotional 

cue that reminds us what we think about a product/ service or a person. Thus your 

personal brand is essentially influences your social and professional life. Another term for 

personal branding is “impression management” which is defined as “the process of 

influencing how others perceive you”.  

As mentioned above big companies understand the importance of brands. Thus today, in the 

age of the Individualism, you have to be your own brand which is: 

 What other people feel, think, perceive and say about you when you’re not in the room. 

 It is also what your references e.g. Teacher say about you when you apply for a job/ 

Tertiary studies. 

 The fact is that when people think of you, they have some kind of impression in their 

minds about who you are and what you stand for.  

Why is personal branding Important?  

 You may never have to “look” for a job again. The job will find you. True story: I’ve been 

offered several jobs (local and national) that I didn’t even apply for by organizations 

contacting me by email, Facebook, and Twitter because they connected in some way to 

my personal brand. 

 It’s easier to be appreciated and recognised. You know how that goes – if other people 

perceive you as valuable, they will want to involve you in their activities. 

How do I brand myself?  

Focus on what you do: A strong personal brand is strengthened when you enable people 

to narrow their focus of what you do. E.g. are you an Author, a public speaker or artist. 

Build brand loyalists: This should be about building a community of followers who know, 

like and trust you. Do this by encouraging them to join your email list, like you on Facebook, 

follow you on Twitter. 

Showcase your personal brand through social media: Showcase your thought 

leadership, and showcase your speaking engagements. You need to feed your community 

through positive ideas.  

Negative personal branding may include: 

Having a disrespectful attitude or outlook: If you lack respect no one will want to work 

with you or conduct any business with you. 
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Unorganized: Disorganized individual is known for missing deadlines, being unprepared for 

meetings or presentations, and turning in poor quality work. These are qualities and 

characteristics of individuals that companies do not want to hire.  

Social Media Failures, do not post anything offensive and think before you post because 

anything that you post will be in the public domain and probably seen by members of your 

community. 

Defining Professionalism: 

Professionalism is “the conduct, aims, or qualities that characterize or mark a profession or 

a professional person"; and profession is defined as "a calling requiring specialized knowledge 

and often long and intensive academic preparation." 

These definitions imply that professionalism encompasses a number of different attributes, 

and, together, these attributes identify and define a professional.  

So, what are these attributes? 

Specialized Knowledge 

First and foremost, professionals are known for their specialized knowledge. They've made a 

deep personal commitment to develop and improve their skills, and, where appropriate, 

they have the degrees and certifications that serve as the foundation of this knowledge. 

Not all business areas have a stable core of knowledge (and the academic qualifications that 

go with this); not all areas demand extensive knowledge to practice successfully; and not all 

professionals have top degrees in their field. 

What matters, though, is that these professionals have worked in a serious, thoughtful and 

sustained way to master the specialized knowledge needed to succeed in their fields; and 

that they keep this knowledge up-to-date, so that they can continue to deliver the best 

work possible. 

Competency 

Professionals get the job done. They're reliable, and they keep their promises. If 

circumstances arise that prevent them from delivering on their promises, they manage 

expectations up front, and they do their best to make the situation right. 

Professionals don't make excuses, but focus on finding solutions. 

Honesty and Integrity 

Professionals exhibit qualities such as honesty and integrity . They keep their word, and they 

can be trusted implicitly because of this. They never compromise their values , and will do 

the right thing, even when it means taking a harder road. 

More than this, true professionals are humble – if a project or job falls outside their scope 

of expertise, they're not afraid to admit this. They immediately ask for help when they need 

it, and they're willing to learn from others. 

Accountability 

http://www.mindtools.com/pages/article/integrity.htm
http://www.mindtools.com/pages/article/newTED_85.htm
http://www.mindtools.com/pages/article/newLDR_69.htm
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Professionals hold themselves accountable for their thoughts, words, and actions, especially 

when they've made a mistake. This personal accountability is closely tied to honesty and 

integrity, and it's a vital element in professionalism. 

Self-Regulation 

They also stay professional under pressure. 

For instance, imagine a customer service employee who's faced with an irate customer. 

Instead of getting upset or angry in return, the employee exhibits true professionalism by 

maintaining a calm, business-like demeanour, and by doing everything that she can to make 

the situation right. 

Genuine professionals show respect for the people around them, no matter what their role 

or situation. They exhibit a high degree of emotional intelligence (EI) by considering the 

emotions and needs of others, and they don't let a bad day impact how they interact with 

colleagues or clients. 

Image 

Professionals look the part – they don't show up to work sloppily dressed, with unkempt 

hair. They're polished, and they dress appropriately for the situation. Because of this, they 

exude an air of confidence, and they gain respect for this. 

How to Exhibit Professionalism 

As you can see from these characteristics, professionals are the kind of people that others 

respect and value. They are a genuine credit to their organizations! 

This is why it's so important that we work to earn a professional reputation in the 

workplace. True professionals are the first to be considered for promotions, they are 

awarded valuable projects or clients, and they are routinely successful in their careers. 

Now that you have a clear view of what constitutes professionalism, are you demonstrating 

these characteristics to the people around you? It's likely you're already showing some 

characteristics, but you may find yourself lacking in others: to build your own 

professionalism, focus on improving each of these characteristics. (Focus on one at a time, 

so you don't get overwhelmed.) 

Additionally, here are some further strategies that will help you be more professional in the 

workplace: 

Build Expertise 

Don't let your knowledge and skills get outdated. Make a commitment to expertise and stay 

up-to-date with your industry . 

Develop Your Emotional Intelligence 

Professionals can sense the emotional needs of others. They're able to give clients and co-

workers what they need, because they know how to listen actively and observe what's 

happening. 

http://www.mindtools.com/pages/article/newLDR_63.htm
http://www.mindtools.com/pages/article/keeping-up-to-date.htm
http://www.mindtools.com/pages/article/keeping-up-to-date.htm
http://www.mindtools.com/CommSkll/ActiveListening.htm


    
   

72 
 

So, if you want to improve your professionalism, focus on developing emotional 

intelligence . 

Honour Your Commitments 

Whenever you make a promise to your boss, colleagues, or clients, keep it. If it looks as if 

you won't be able to meet a deadline, let your boss, team or client know as soon as sensibly 

possible. However, do what you can to avoid ending up in this situation! 

Don't make excuses – instead, focus on meeting expectations as best you can, and on 

making the situation right? 

Be Polite 

Be kind and polite and use good manners to everyone you come into contact with, no 

matter what their role is, and no matter how you're feeling. This might sound unimportant, 

but it makes a significant impact. 

Have the Tools You Need 

Do you show up to a client meeting lacking important samples? Or arrive at work, only to 

realize that you left a vital file at home? Or do you find yourself operating in situations 

where you don't have the skills needed to do a good job? 

True professionals are always prepared. This requires advance planning, timeliness, and 

attention. Focus on improving your time management and planning skills , so that you're 

always in control. 

Note: 

Although professionalism means keeping commitments, doing high quality work, and having 

expert status, occasionally the pursuit of these attributes might tempt you not to volunteer 

for projects that fall outside your "comfort zone." 

However, this doesn't necessarily mean that you shouldn't try! Analyse risks beforehand to 

minimize the consequences of getting things wrong, be honest about any skills gaps that you 

have, and work to fill them. Then do the best you possibly can! 

 

B. Facilitator’s tips: 

As a facilitator be aware that most of Emajaha have different lifestyles and the reason they 

are attending the session is to improve their lifestyle and become exemplary 

citizens. It is important not to cite examples that may make Emajaha feel they 

are not worthy. Do not dwell on the subject of stealing if a participant has 

negatively branded himself as a thief. Rather focus more on the positive 

elements of building a good character. 

This may be an interesting subject, especially the introductory section about successful 

people and labels. Keep track of time and ensure that no one steals the show even if they 

appear to be more knowledgeable than other Emajaha.  

http://www.mindtools.com/pages/article/newCDV_59.htm
http://www.mindtools.com/pages/article/newCDV_59.htm
http://www.mindtools.com/pages/main/newMN_HTE.htm
http://www.mindtools.com/pages/article/newHTE_04.htm
http://www.mindtools.com/pages/article/newTMC_07.htm
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C. ASK MKHULU 

 

 

 

 

 

 

 

 

 

D. EXAMPLE ACTIVITY PLAN 

 

TOPIC:(PERSONAL BRANDING AND 

PROFESIONALISM) 

ACTIVITY: Pictures /Brands activity  

 

 

MATERIALS: Celebrity Pictures, 

Flip chart, markers 

TIME ALLOCATED : 2hrs 

TARGET AUDIENCE: 15-

29years 

OBJECTIVES 

-To clearly define the importance of branding 

-To educate Emajaha on the advantages of good 

branding in society 

-Stating the negative effects of bad branding  

DESIRED OUTCOMES 

-Emajaha clearly understand the 

importance of Personal Branding 

-Emajaha are equipped to be good 

professional citizens of society 

STEPS : 

Opening Game: (The silent Birthday Line up game) Ask Emajaha stand in a line and arrange 

themselves chronologically by their birthday month i.e. Jan – Dec without talking.  

-Debrief and ask if I was easy to do the task without talking.  

 

-Ask Participants to define a Brand 

-Ask Participants to give examples of brands and what are the stories behind those labels. 

 

1. Pictures Activity (15 min ) 

 Lay out pictures of successful icons on the floor leaving spaces between the pictures. 

(may be pictures of Mandela, Obama, Nike , Apple et ) 

 Ask Emajaha to stand on the other while they await the activity instructions. 

 INSTRUCTION: Ask participants to stand next to a picture that they best identify 

with. This identification may be by character, success/ life story or by slogan 



    
   

74 
 

 Ask each participant why they chose that particular individual  

 Debrief on the successes of the individuals and what puts them on the map.  

 
Info: State the importance of Personal Branding and Professionalism. Emphasise 

on the negative implications of Bad Branding in society. What will being known 

as a professional person yield you? (30 min) 

   

2. Scenario 1: “Sbusiso is called for an interview to work as an office assistant. So he decides to 

just be cool; wearing his sneakers, t-shirt and jeans, He really looks nice. As he walks in the 

boardroom, his hands are in his pockets and his phone rings. As he sits, he discovers that Mr Maziya 

(a Man who he once had a conflict in a bar which ended up into a fight) is sitting on the interview 

panel. 

 

Scenario 2; “Sabelo is called for an interview to work as an office assistant. He decided to wear a 

dress shirt and pants, a tie and formal shoes, and brought all of his professional documents. He 

diligently walks in the boardroom and greets the panel on his way in. One of the Panellists shows 
him a seat. As he lifts his eyes, he discovered Mr Nxumalo (A man who supervised a community 

project where Sabelo volunteered). 

 

In your Opinion: Which one of these 2 Emajaha has a better chance of getting the job. Give 

your reasons why. 

 

State why it is Important to be a good Brand in your Community.  

 
 

In plenary to summarise: 

 Ask participants what they are willing to change in their personal Branding that will 

make them become Professional people. 

Conclude: Over all your personal brand should reflect a positive, dependable, and professional 

individual. As it is the window through which the world gains insight about you. 

 Allow a Question and Answer session. (10 Min) 
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III Goal Setting 

 

A. KNOWLEDGE SUMMARY 

A goal - is a specific, intended results of an action. 

Goal Setting - It is the powerful process of thinking about your ideal future 

motivating yourself to turning that vision into reality. 

Setting a way to focus your attention on what you want in the future. If you are not specific, you will 

never know where you are going. 

In line with the idea of goal setting one should note that it is important to understand the 

manmade and natural barriers to goal achievement such as socio-cultural (sayings that 

promote promiscuity-/Indvodza ayicedzi ukusoma/ A man does not stop courting in his 

lifetime.) and socio economic factors, and especially health.  

Historical background:  

Vulnerability rate:  Due to their genetic make-up, women are more vulnerable to a 

number of health and social challenges such as STIs and HIV, unplanned pregnancy and 

assault.  

Harmful cultural practises: Any saying, attitude or practice which is detrimental to a 

person’s liberty, status or self-esteem could be seen as a harmful cultural practice. For 

example, in some areas of Swaziland, women are called (bongwana) or “those that are like 

children”. Language as a representation of culture and cultural practices perpetuates gender 

inequality. As a result of such harmful cultural practices, women find themselves facing 

challenges in terms of choosing when to be in a relationship, when and how to have sex, and 

in initiating SRH products such as condoms in a relationship. In turn, this exacerbates the HIV 

prevalence rate among women and girls as compared to boys and men of their age.  

Additionally, culturally informed negative masculinity and peer pressure have been identified 

by most scholars as the major cause of poor health seeking behaviour that has contributed to 

an increased early deaths among men. However, it is interesting to note that as much as 

women have faced years of the aforementioned obstacles and more, they have managed to 

seek early treatment and as a result are outliving their male counterparts. 
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Set SMART Goals:  

 

A useful way of making one’s goal more powerful is to use the SMART principle of setting 

goals.  SMART stands for: S –Specific, M-Measurable, A-Attainable, R-Realistic/Relevant, and 

T-Time bound. For example, instead of having “To travel around the world” as a goal, it is 

more powerful to say “To have completed my travel around the world by December 31, 

2017”. 

POOR EXAMPLE OF 

GOALS 

GOOD EXAMPLE OF GOALS 

 Eat Better  Eat at least one piece of fruit each day 

 Go back to school  Take a writing course at the community 

college in September 

 Meet new people  Sign up for a hiking course and have a 
conversation with a new person on every 

hike 

 Save money  Put E100 in my savings account each 

month 

 Travel  Go on a trip to Cape town  for my 21st 

birthday 

 Be less anxious  Practise relaxation exercises once a day 

 Exercise everyday  Go for a run every day and do 50 push- 
ups. 

 

Challenges 

 Engage with participants to emphasise that goal setting may have 

challenges which may be Social, Financial and Spiritual or cultural. 

CHALLENGE EXAMPLE POSSIBLE SOLUTIONS 

Social Crime, bad influence Avoid crime and illegal 

activities 
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Financial Having no scholarship Find a part-time job  

Spiritual or 

Cultural 

False prophecies Assess what people say 

 

 

https://www.mindtools.com › Time Management › Goal Setting 

https://jamesclear.com/goal-setting 

B. Facilitator’s tips: 

Note that Goal setting may not only apply to careers only but also in positive healthy living. 

It is essential to encourage Emajaha to test for HIV, screen for STIs if 

they suspect any symptoms, eat healthily, exercise regularly, and for 

those who are sexually active to consistently practise safe sex. 

-In goal setting, most Emajaha may be having difficulties in securing 

either capital to start businesses, scholarships or even fees to pay for 

their education. As a facilitator, come prepared with possible 

solutions to address those issues.  

C. ASK MKHULU 
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D. EXAMPLE ACTIVITY PLAN 

TOPIC: Goal Setting 

ACTIVITY: Developing Personal Goals and Action 

Plans  

       

MATERIALS: 

 At least 8 pieces of A4 paper or 

card boards to be used by each 

team. 

 Appropriate pens. 

 Goal setting activity worksheets. 

 Old newspapers, tape, hard paper, 

pair of scissors 

TIME ALLOCATED : 120 minutes 

TARGET AUDIENCE: 15- 29 year 
old men and older   

OBJECTIVES 

 To define the meaning of goal setting as a lifestyle 

choice. 

 To unpack the important elements required in 

goal setting. 

 To discuss the importance of adopting positive 

and healthy lifestyle choices 

 

DESIRED OUTCOMES 

 Well capacitated Emajaha who 

will have targets and goals in life 

with the aim of achieving positive 

things. 

 As goals vary by priorities, 

Emajaha will be able to distinguish 

priorities from less important 

tasks.  

 Well motivated Emajaha who are 

willing to be game changers in 

spite of their background. 

STEPS  : 

This activity is split into 3 parts 

Activity 1: 

Ask participants to share with a friend where they see themselves in 5 years’ time. For 

example, encourage discussions that are based on topics such as academic achievement, carrier 

paths or family related goals. 

Allow the buzz groups to conclude their discussions in 5 minutes. Randomly choose two pairs 

and ask one participant to share their partner’s dream. 

Ask questions such as: 

 “What will it take you to reach this goal?” -to the friend who has been silent.  

 “What motivates you to see yourself in such a way that allowed you to answer my 

previous question?”  
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Goal setting techniques are used by top-level athletes, successful business people and achievers 

in all fields. They allow you focus on knowledge acquisition and help you to maximise your 

time and resources so that you can make the very most of your life. 

 

Activity 2: 

 Divide participants in to small groups (total number of participants permitting) 

 Give participants newspapers , hard paper and tape 

 Ask them to create the tallest tower possible using the allocated items, within an 

allotted time period. 

 Observe and lead a discussion on the steps and importance of goal setting and debrief 

on the procedures and techniques they used to build the tower as well as challenges 

faced 

 Divide team into small groups. 

 Mark the starting and finishing line with 10 metres length in between. 

 The area between the lines is marked as a shark infested ocean. 

 The teams task is to cross over to the other side using rafts ( 4 pieces on paper for 

each team) 

 If a team member steps out of the raft, the entire team returns to the starting line. 

 The movement within the starting and finishing lines must be timed. 

 The fastest team wins. 

 

Debrief on the activity, focusing on the strategy used by each team to accomplish 

the task. Discuss the strengths of the teams and the challenges faced. 

 Goal setting may sometimes require a re-start “a failure is not final” 

 You need to assess and research your dreams before starting to work towards it. 

 Most of the time you will need to consult with people who have already been there. 

 For anything that you may want to do, be time-conscious.  

Communication is the best tool of finding information 

 

Activity 3:  
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1. Layout an example of your goal and do a goal setting SMART analysis. Use (Goal setting 

Activity 2 template at the back of manual)  

2. Activity can be done in groups and discussed in plenary. 

 

In Conclusion: 

 Goals may be long or short term. It is fundamental that your full potential is given at every 

step towards achieving your goal(s). 

 It is important to indicate that it is never too late to start over if a strategy fails. 
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IV Money Matters! Earning, Saving and Spending 

Income 

 

A. KNOWLEDGE SUMMARY 

In order for Emajaha to appropriately spend and manage their money they 

must explore and discuss the different functions of money in their lives. For 

Emajaha to be motivated to make decisions about saving and spending they 

will have to appreciate the importance of earning it, and then of financial planning. 

Financial planning and bookkeeping enables individuals to decide on spending priorities 

(desires or ‘wants’ versus needs), stick to financial goals that can help avoid money 

shortages, enable individuals and families to build businesses and/or afford better livelihoods, 

and help relieve financial stress which can lead to family problems. Simple bookkeeping can 

help an individual keep track of regular personal expenses and income, and plan for financial 

emergencies. 

a. Saving: There are several ways people can save their money: with a bank, savings group, 
at home, and/or in assets like livestock or land. It is crucial to examine the advantages 

and disadvantages of each method and the risk involved. Factors to think through 

include safety/risk, whether interest is earned, if there are deposit or withdrawal fees, 

and convenience and access of use. 

b. Loans: Before an individual takes out a loan he or she should consider beforehand: the 
amount that needs to be paid back including fees and interest, the income or funds they 

need to have to make the repayments, the sustainability of the asset being bought and 

whether it will help the individual or family in the long run, and how to set prices of 

product(s) so a profit can be made while repaying the loan. 

 

Providing for yourself and your family: While unemployment is high in Swaziland men 

can find income through informal and formal jobs, and being proactive and creative. As 

Swaziland develops and gender equality improves young couples need to develop the 

communication skills to budget, save, and plan their financials together. Developing and 

sticking to a budget can be done if an individual or couple understands the basics of 

bookkeeping. 

 What is a budget? It is a plan in which an individual writes out his/her expenses and 
income in order to save and manage money.   

Budget terminology: 

-Income: what sources of money do you have? Salary, rent, sales, gifts, allowance, pension, 

etc. 

-Fixed expenses: the amount is known and consistent such as school fees, rent, and 

transportation costs if you ride the same bus or kombi every day. 
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-Variable expenses: this is a constant expense but the costs vary per month such as electric 

bills and taxes. 

-Other expenses: any additional expenses that are not constant such as gifts, fixing a broken 

fridge, or eating at a restaurant. 

 Emergencies/unexpected expenses: Being able to cope with unexpected expenses 

and/or a loss of job can help individuals/families stay afloat. Preparation for financial 

emergencies can be done through saving and waiting to make purchases until the entire 

funds are available. 

 Questions we ask when creating a budget: 

1. How can we cut our spending? Learning to prioritize spending and understand what the 

difference is between a want/need.  

2. What makes it difficult to stay within our budget? 

Facilitator’s tips: 

As a facilitator, have it in mind that some of the participants do not have stable 

source of income. Be practical and avoid talking about big budgets and large 

amounts of money because it may sound unrealistic to them. Emphasise more 

that budgeting is not only for those who are employed or business owners, but everyone 

needs to budget even with limited resources. Address the issue of overspending on wants 

rather than needs and also touch on spending money on alcohol and drugs.   

 

C. ASK MKHULU 
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D. EXAMPLE ACTIVITY PLAN 

TOPIC: Money Matters- earning, saving & spending 

income  

 

ACTIVITY: Needs and Wants  

 

 

MATERIALS: Wants and needs cards  

TIME ALLOCATED : 2 hrs 

TARGET AUDIENCE:  15-29 years 

and older 

OBJECTIVES: 

 

1. To increase knowledge levels of financial literacy among 

young men  

2. To capacitate men in adopting responsible financial 

practices with long-term benefits 

3. To sensitize men on the benefits of gender-

transformative economic practices and shared 

responsibility. 

DESIRED OUTCOMES 

1. Creating a budget will be easy for 

Emajaha. 

 

2. Emajaha will have the capability of 

separating needs from wants. 

 

Steps : 

Activity 1. 

1. Create a calm and focused environment by introducing the subject matter and “pop-in” an 

ice breaker to grab everyone’s attention. 

 

2. When everyone is set, ask the question : “what would you do if you were given a million 

Emalangeni (E1,000,000) (15 min) 

 

 Let Emajaha randomly share what they would do with that amount of money. 
3. Ask the same question, reducing the amount a few times until you reach E2000. 

4. Allow them 10 minutes to create a budget with E2000 which should sustain them for a 

month. 

5. Allow a few volunteers to stand and share their budgets with the larger group. 

6.  Make the comparison between the budgets presented  
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7. Discuss the components of a Budget and why it is necessary to budget all your 

finances. (20 min) 

 

Activity 2: 

1. Divide Emajaha into small groups (of 5 or less) depending on the size of the larger 

groups. 

2. In each group, distribute the cards which contain a jumbled list of ‘Needs and Wants’ 

(Emajaha can also add other examples of needs and wants that are not in the list.) 

3. On a different card create two empty columns with Needs on one side and Wants on 

the other.  Emajaha should then use the empty card to separate the list of needs and 

wants .(15 min) 

4. Return to plenary and allow teams time to present their findings. ( The teams should 

also state the reasons for their selections) 

5. Discuss findings-Questions: 

 Why should we prioritise needs from wants? 

 What happens if you cover wants before needs? 

 Is it ok to buy things that fall outside of your budget? 

 
Activity 3:  

Discuss in conclusion : 

 When is it right to spend money? 

 Is it necessary to buy what you are currently buying? 

 Compare prices before you pay for goods. 

 Avoid debt. (Cash vs. higher-purchase) 

 

Talk about spending unbudgeted money on alcohol and other vices. 

An Emphasis: Men, typically the major bread-winners in the family unit, are also most often 

the economic agents, making financial decisions for women and children and often limiting their 

economic freedom. However, with alcohol and substance abuse high amongst men, the 

devastating effects of climatic conditions, and an austere national economic outlook, men need 

to be urgently engaged in financial literacy training, especially in wise financial earning, spending, 

and saving techniques. 

Question and Answer. 
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V Communication and Interview Skills 

 

A. KNOWLEDGE SUMMARY 

Ways of communication 

 Verbal Communication- Oral sounds or words used as a medium 

of communication. 

 Non-verbal Communication: As the term denotes in this type of 

communication people do not use oral sounds or words but rely 

 on body language; facial expressions, posture, dress code and eye contact.  

 Visual Communication- is delivered and received via charts, maps, images and 

graphs. Written communication is delivered and received through printed or digital 

media such as letters, e-mails, books, magazines, and the internet. 

 

The Importance of good communication skills 

 They are essential for building relationships, both professionally and at home. 

 They assist you in meeting and interacting with other people. 

 They boost your self-esteem /confidence. 
 

How can one improve Communication Skills? 

 

 Listen more- this will help you to structure yourself and the content you want to 

deliver. 

 Speak more- every chance you get you must speak, they say practice makes perfect.  

 Read more youth friendly material: read as much as possible as this will help to 

improve your vocabulary. 

 Observe and interpret body language- your non-verbal communication should 

not contradict with your verbal communication, this usually sends out the wrong 

message.  

Before you go for an interview, you need to be prepared. Preparation is everything; people 

who are prepared usually succeed in life. Here’s an 8-step prep plan you need to consider 

before you go for an interview. First ask participants what they think they must do 

before they attend any interview. 

1. Research the Company, organization or University- This will help you to 

better respond to interview questions because you will be more informed on what 

that particular institution does and appear well prepared. 

 

2. Compare your skills and qualifications to the job requirements- Revisit your 

CV (it is important that you always update it whenever you have acquired a new skill, 

responsibility or qualification). You should not apply for a job for which you neither 
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have the qualifications nor the relevant experience. Some employers look for either 

of the two.   

 

3. Plan what to bring- Some interviews will require you to bring certified copies of 

certificates and references. References may include work samples depending on the 

type of job in question. A pen, note pad, questions, and breath fresheners are also 

essential. Remember it will be easy for your interviewer to see if you are well prepared 

or not. 

  

4. Plan what to wear- Dress in a manner that is professionally appropriate. Suits and 

smart casual looks are usually appropriate for interviews (depending on the position 

you are applying for).  Avoid loud and flashy colours (they are disturbing). Clothing 

should be neat, clean and ironed. Arrive at the interview well-groomed and with a nice 

subtle fragrance.  

 

5. First Impressions last- Greet your interviewer with a smile and a firm hand shake 

(it shows that you are well prepared and confident) 

 

6. Prepare responses- Envision yourself as the interviewer and answer questions 

strategically with what you think they would want to hear from you. Listen carefully, 

don’t take over the conversation, use appropriate language, don’t be cocky and, more 

importantly, respond to the questions asked. And, if you need more time to think, say: 

“Please rephrase your question or I did not get that one clearly”. 

 

7. Pay attention to non-verbal communication- As important as it is for you to be 

careful of your non-verbal communication, you should also pay attention to that of the 

interviewer. This will tell you exactly what they think of you and if they are impressed.  

 

8. Follow up- Use your follow up call as a way to both thank you interviewer and, if 

necessary, to provide further information to help with decision-making. Take it a step 

further. If the conversation goes well, you can even ask when you might expect the 

company to make a decision. Don't overdo it. 

https://www.kent.ac.uk/careers/sk/communicating.htm 

 

B. Facilitator’s tips: 

As a facilitator, it is important to be as clear and fluent as possible in 

talking about communication skills. This will give Emajaha a great example 

of how they should communicate. Be confident and ensure that your 

dress, posture and non-verbal communication is of a high standard.  
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C. ASK MKHULU 

 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: COMMUNICATION AND INTERVIEW 

SKILLS 

ACTIVITY: 

The whispering game 

 

MATERIALS: Flip chart, 

markers, paper 

TIME ALLOCATED : 120 

minutes 

TARGET AUDIENCE: 15-29 

years and older  

OBJECTIVES 

-Educating participants on the importance of 

communication and interview skills  
-Teaching Emajaha proper communication and 

conduct  

DESIRED OUTCOMES 

-Emajaha perform well in job 

interviews because they are well 
equipped and prepared 

STEPS : 

 Play the Broken Telephone game (see Games and Icebreakers section) 
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 Scenario  

“2 young men are called for an interview for the same job”  

 

“One comes in sportswear and the other is in formal wear and well dressed”  

 

“One has their phone ringing during the interview, the other one’s phone is on silent mode”  

 

“One speaks softly and they cannot understand any word he says across the table , the 

other one is loud and fluent” 

 

Discussion: 

 Who is likely to secure the job? 

 Why is the way you present yourself important in an interview? 

 Consider some of the key pointers to consider when going for an interview. 

 State the importance of first impressions and being presentable when you attend an 

interview. 

 Be on time  

 Speak audibly and answer all questions, do not be afraid to ask for any unclear 

information to be repeated 

 Question and Answer 
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VI Career Guidance 

 

A. KNOWLEDGE SUMMARY 

Definition: Career guidance consists of services that help individuals 

successfully manage their career development. Career development is an 

aspect of human development through which an individual’s work identity 

emerges. Even though it may sometimes occur naturally as you mature, you may 

greatly benefit from getting assistance as you navigate this process, which can be quite 

confusing sometimes.   

Many young men in and out of school in Swaziland lack any exposure to different career 

opportunities and paths. Mentors can encourage participants to think outside the box in 

terms of career and entrepreneurship opportunities and choices.  

Assessing skills and interests can help Emajaha know which direction they should take 

career-wise. What are their best skills or talents (IT, interpersonal skills, and repairing 

broken things)? What skills would they like to improve? Focus on skills that Emajaha use 

every day such as: computers, writing/reading, creative thinking, working with other people 

or working alone, building construction/repair, caring for the sick, or first aid. Public 

speaking, cooking, washing, cleaning, arts and crafts, sewing, driving, farming, repairing 

electronics or vehicles, and mathematics are all skills that can be highlighted.  

What You Should Know About the Career Planning Process 

Choosing a career is a big deal. It's about so much more than deciding what to do to make a 

living. When you think about the amount of time you will spend at work, it will become 

clearer why this decision is so important. Do not underestimate the importance of selecting 

a career that is a good fit for you. To increase your chances of finding a satisfying career, 

follow, in order, these four steps of the career planning process: 

Step 1. Self-Assessment 

Use a variety of tools to gather information about yourself. 

 Learn about Your :  

Interests: The things you enjoy doing 

Work-related Values: The ideas and beliefs that are important to you and guide your 

actions 

Personality Type: Your social traits, motivations, strengths and weaknesses, and attitudes 

Aptitudes: A natural talent or an ability learned through training and education 

Preferred Work Environments: The type of workplaces you prefer, for example, 

indoors or outdoors, office or factory, and noisy or quiet 

https://www.thebalance.com/self-assessment-tools-choose-a-career-526172
https://www.thebalance.com/self-assessment-524753
https://www.thebalance.com/interest-inventories-526168
https://www.thebalance.com/identifying-your-work-values-526174
https://www.thebalance.com/personality-type-and-career-choice-526171
https://www.thebalance.com/what-is-aptitude-526175
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Developmental Needs: Your cognitive abilities that have an impact on the type of 

training or education you can complete and what kind of work you can do 

Realities: Circumstances that may influence your ability to train for an occupation or work 

in one. 

You will identify careers that might be a good fit for you during the self-assessment, but you 

will need more information before you can make a final decision.  

Step 2 will help you do that. 

Step 2. Career Exploration 

Career exploration focuses on learning about the occupations that seem to be a good fit 

based on the results of your self-assessment and any other professions that interest you. 

Use online and print resources to get a job description; learn about specific job duties; and 

gather labour market information including median salaries and job outlooks. 

After completing this preliminary research, you can start eliminating professions that don't 

appeal to you and get more details about those that do. This is an ideal time to 

conduct informational interviews and arrange job shadowing opportunities. During an 

informational interview, you will ask people who work in an occupation that interests you 

questions about their jobs. Job shadowing involves following someone around at work in 

order to learn more about what they do. 

Step 3. Match 

Finally it's time to make a match! You will decide which occupation is the best fit for you 

based on what you’ve learned during Steps 1 and 2—self assessment and career exploration. 

Identify the occupation in which you are most interested and one or two alternatives on 

which to fall back if, for any reason, you can't pursue your first choice. 

Give serious thought to how you will prepare to enter your chosen career, the costs 

associated with education and training, and whether you will face any barriers, which are the 

realities discussed during the step 1. 

Once you have chosen a career, you can go on to Step 4, which will lead you toward your 

first job in your new career. 

Step 4. Action 

Write a career action plan. It will serve as a guide to reaching your ultimate goal of getting a 

job in the career you deemed to be a good match. Identify what long-term and short-

term goals you will have to reach to get to the ultimate one. 

Start investigating appropriate education and training programmes, for 

example, colleges, graduate schools, or apprenticeship programmes. Then start preparing 

for required entrance examinations or applying for admission. 

If you are ready to seek employment, develop a job search strategy. Identify and learn 

about potential employers. 

https://www.thebalance.com/career-exploration-525632
https://www.thebalance.com/career-briefs-525860
https://www.thebalance.com/how-to-use-labor-market-information-to-explore-careers-525637
https://www.thebalance.com/median-salary-525831
https://www.thebalance.com/job-outlook-525656
https://www.thebalance.com/the-informational-interview-524860
https://www.thebalance.com/exploring-careers-through-job-shadowing-1986585
https://www.thebalance.com/writing-a-career-action-plan-525464
https://www.thebalance.com/goal-setting-526182
https://www.thebalance.com/should-you-go-to-college-525564
https://www.thebalance.com/should-you-go-to-graduate-school-524803
https://www.thebalance.com/what-is-an-apprenticeship-526218
https://www.thebalance.com/personal-marketing-strategy-525780
https://www.thebalance.com/how-to-research-prospective-employers-525541
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Write your resume and cover letters. Begin to prepare for job interviews. 

It is important to note that the career planning process never ends. At various points in 

your career, you may have to go back to the beginning, or to any phase as you redefine 

yourself and your goals. For example, you may decide to change your career or you may 

have to figure out how to pursue better options in your current one. 

You can attempt to go through the career planning process on your own, or you can find a 

mentor who will help facilitate your journey. The way you decide to undertake this 

process—with or without assistance—is less important than the amount of thought and 

energy you put into it. 

Importance of Career Guidance 

It is very vital for one to be guided in taking the right path towards his/her career. Too 

many people are dissatisfied with what they do for a living. Why is that? They make the 

mistakes when choosing a career and end up in an occupation that isn’t a good fit. That’s 

not surprising because if one does not receive guidance he/she may end up in a mismatched 

career that might cause pain & suffering. Thus, we can see why career guidance is very 

important. 

Motivation 

While navigating to your career, you will need an unbiased cheerleader by your side. 

Unfortunately, your friends, parents and teachers have a stake in your future and may have 

difficulty being impartial. For example if you need encouragement to make a big career 

change but your parents are worried about how it will affect their finances, a professional 

mentor who doesn’t have any skin in the game can be just what you need. 

 

Facilitator’s tips:  

As a facilitator you should be aware that career counselling can help you solve 

career-related dilemmas, like choosing or changing a career, or finding a job.  

At some point during your career, you may need professional advice, he/she 

may be a career development facilitator or a career coach, or even a mentor. 

Talk about career paths and the things that Emajaha may have interest in or 

have high capabilities in those fields. 

 

 

 

 

 

 

 

https://www.thebalance.com/resumes-interviews-4073346
https://www.thebalance.com/cover-letters-4073661
https://www.thebalance.com/the-job-interview-525764
https://www.thebalance.com/how-often-do-people-change-careers-3969407
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C.ASK MKHULU 

 

 

 

 

 

 

 

 

 

 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: Careers Guidance 

ACTIVITY: Career planning worksheet  

 

MATERIALS: Careers Guidance 

Worksheet (see ‘Activity Resources’) 

TIME ALLOCATED : 30 minutes 

TARGET AUDIENCE: 15 – 29 year  

 

OBJECTIVES: 

 To help participant develop positive attitudes 

towards study and work. 

 To help participants know themselves better their 

interest, abilities, aptitudes and opportunities. 

 To assist participants in the identification and 

exploration of various educational and career 

opportunities open for them. 

 To assist participants in the provision of 

information so that they may make informed 

decisions aware of the possible consequences and 

implications. 

 

DESIRED OUTCOMES 

 Emajaha knowing career paths 

that they want to follow and 

what steps they need to follow 

to establish and achieve their 

dreams. 

 

 Well motivated Emajaha who will 

make good choices on what they 

want to do.  

 

STEPS:   

Ask each participant to choose two or more career paths they may be interested in and write 

them down in a flip chart. Ask the buzz group to choose one or two interesting career path 

from the one suggested by them and go through the necessary steps of an effective career 

planning path. Have a discussion on hoe they have actually identify the career path, how they 

have prioritise it and how they are going to set smart goals towards achieving their career.  
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Hand out the career planning worksheet and ask participants to fill in and complete the 

worksheet. 
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VII CV Writing

 
A.KNOWLEDGE SUMMARY 

Meaning- The term 'Curriculum Vitae', or ‘resume’ is commonly 

abbreviated to CV, (it’s Latin and can be literally translated as 'course of 

life'). It’s a summary of your education, your professional experience and 

gives a little personal information about your strengths and character. It is 

often the first phase in getting yourself noticed by potential employers, and so, 

needs to be carefully and deliberately constructed to show your best attributes. Here are a 

few tips you might want to pass on to the Emajaha during your CV writing activity. 

The importance of having a good CV  

First Impressions. Your CV is the first chance you get to make a good impression on a 

potential employer. It will make all the difference in obtaining an interview, and ultimately, the 

position you want. It must therefore highlight your skills, expertise and value to the employer 

and, if possible, be tailored to the specific requirements of the job you are applying for.  

Everyone needs a CV, including you! No matter what job, or in which industry you’re 

applying for, you will need a CV in the process of the application. Even jobs that some people 

consider ‘low-end’ will ask for your CV. Jobs that are found through word-of-mouth also 

require a CV (sooner, or later in the recruitment process).  

You are as good as your CV. In the eyes of a potential employer, your CV is your personal 

sales brochure and he or she may be considering many ‘brochures’ at the same time. No 

matter how good the service or product is, if it is presented poorly, it will be considered of 

little value.  

Your CV is your first point of contact with the potential employer. You have 

probably heard the expression ‘First impressions are lasting ones’. Your CV is usually your 

first impression with a potential employer. Your CV has the power and authority to either 

make or break your chances of being invited to an interview. 

The competition is rife in the job market. Securing employment in the 21st-century job 

market means that you will be competing for a single job with at least a few dozen other 

highly-qualified and job-hungry young applicants. Typically, only some will be called to an 

interview and fewer still will get a job. Thus it is vital to have a good written CV which will 

stand out amongst the rest.  

Save yourself time (and transport/printing/headaches!). Low-quality CVs do not tend 

to get much attention at all; this will make you frustrated and damage your self-esteem. Save 

time and money by giving your CV the true importance it deserves. Invest some time in writing 

it, updating it for each job opportunity, and only then start to apply for jobs. 

What should a good CV look like? See template provided in the resources section of 

this manual! 

Keep it real and updated 
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We've all done it. Whizzed the same CV out to lots of employers to save time. Stop! Take 

the time to change your CV for each role that you apply for. Research the company and use 

the job advert to work out EXACTLY what skills you should point out to them. They will 

appreciate the obvious effort. 

Don’t leave gaps  

Leaving obvious gaps on your CV immediately makes employers suspicious – and they won't 

give you the benefit of the doubt. If you’ve been out of work for a long time it can be a 

concern but just put a positive spin on it. Did you do a course, volunteer or develop soft skills 

such as communication, teamwork or project management? If so, make it clear and emphasise 

that experience on your CV.  

Tell the Truth 

Obvious lies on your CV can land you in a whole heap of trouble when it comes to interviews 

or when employers check your background and references. After all, employers want people 

they can trust. You may get caught at the interview stage when you suddenly can't answer 

questions on what you claim to know. Worse still would be to start work and then lose your 

new job for lying on your CV. It happens and can be VERY awkward!  

Make it look good and ‘key-word’ friendly 

We live in a world where image is everything (see our topic on personal branding), and that 

also goes for your CV. Take some time to make it look appealing and show off your computer 

skills. Use bullet points, headings and keep sentences short and to the point.  

Include a personal statement 

Don’t just assume an employer will see how your experience relates to their job. Instead, use 

a short personal statement to explain why you are the best person for the job. This should 

be reflected in your cover letter, if they request one.  

Mistakes to avoid when writing your CV 

• Make sure you spell check it (grammatical mistakes) 

• Right application, wrong company 

• Include your attachments if required to do so. 

• Avoid using funny email addresses like loveboo@gmail.com 

• Have your name in bold and clearly laid out at the top of the document (Unfortunately, 

a book is judged by its cover and personal branding is important!) 

Things to look out for  

 Grammatical mistakes 

 It should be neatly formatted 

 It must be clean and without folds or creases 

 It should include relevant information (things that relate to the job). 

Share the best example of a CV with the group and discuss.  
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Facilitator’s tip: 

As a facilitator you should note if the session is too formal, it may end 

up making younger or school-going Emajaha zone out. It is important 

to drop in some ice breakers to ease up and refresh. Also come ready 

with an example CV (even yours! or refer to our CV template) and 

explain the importance of having a CV first before you engage in the 

practical work. 

 

C.ASK MKHULU 

 

 

D. EXAMPLE ACTIVITY PLAN 

 

TOPIC: CV WRITING 

ACTIVITY: Writing a CV  

 

 
 

MATERIALS: white board and markers 

TIME ALLOCATED : 120 Minutes 

TARGET AUDIENCE: 15-29 years 

and older 
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OBJECTIVES: 

-To introduce Emajaha to CV writing  

-Going into details of CV writing 

-Capacitate Emajaha to be able to write clear and detailed 

CVs 

 

DESIRED OUTCOMES 

-Emajaha will be able to develop a CV by 

following the right procedures 

-Well developed CVs that will help 

Emajaha secure jobs. 

 

PROCEDURE : 

1. Define a CV (Curriculum Vitae) which is sometimes called a ‘resume’.  

Take Emajaha through all the stages of CV writing  

2. Give Emajaha the platform to develop their own CVs  

3. Have few individuals present and in plenary analyse and add what is missing.  

 
In Plenary: 

 Stress the Importance of having a CV. 

 Encourage Emajaha to have an updated CV at all times in-case it needs to be viewed 

at short notice for an employment opportunity. 

 Ask participants what information goes into a CV and list them on the flip chart, i.e. 

personal information, education and training, work experience, extracurricular 

activities, references, documents and  
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VIII Networking 

 

A. KNOWLEDGE SUMMARY 

What is networking? 

 To interact with people, exchange pertinent information, and develop 

contacts especially for future career use. 

 To establish a mutually beneficial relationship with other business people and 

potential clients 

 

How do you network? 

 “Figure out who matters” 

 “Pick your next tier” 

 “Find easy ways to engage everyone else” 

 “If you want to connect with someone , find a way to help the person” 

 “Be intriguing” 

 “Think people not Positions” 

 “Give before you ask” 

 “Be generous” 

 

Why should you network? 

The Benefits of Business Networking 

 New contacts and referrals - The most obvious benefit of networking is to meet 
potential clients and/or generate referrals on which you can follow up and add to your 

client base. Networking can also help you identify opportunities for partnerships, joint 

ventures, or new areas of expansion for your business.  

 Visibility - You need to meet and communicate with potential clients and business 

partners on a regular basis to maintain your business relationships. Attending business 

luncheons and other networking events raises your personal profile and can help keep 

you front and centre in the minds of the right people. 

 Staying current - In an ever-changing business climate it is important to keep up with 
the target market conditions as well as overall trends in your industry. Knowing the 

market is the key to developing a successful marketing plan. Attending seminars and 

networking with your peers and business associates on a regular basis will help you stay 

current. 

 Problem solving - In addition to the potential of increasing your business you can 

often find solutions to your own business problems or needs by networking. For 

example, if your business needs the services of a bookkeeper or accountant, you may 

find the ideal candidate via networking. If your business needs equity financing for start-

up, you may be able to find an angel or capital investor through networking channels. 

 Sharing knowledge and experience - Networking is ideal for expanding your 
knowledge by taking advantage of the viewpoints and prior experience of others. If for 

https://www.thebalance.com/how-to-ask-for-referrals-and-get-more-clients-2948438
https://www.thebalance.com/questions-for-partnership-agreements-2948119
https://www.thebalance.com/joint-venture-benefits-for-small-business-2948296
https://www.thebalance.com/joint-venture-benefits-for-small-business-2948296
https://www.thebalance.com/top-ways-of-growing-your-business-2948140
https://www.thebalance.com/work-is-necessary-struggle-is-optional-2948334
https://www.thebalance.com/target-marketing-2948355
https://www.thebalance.com/developing-marketing-plan-2947170
https://www.thebalance.com/business-definition-2947960
https://www.thebalance.com/accounting-designations-ca-cga-cma-cpa-2947883
https://www.thebalance.com/equity-financing-2947068
https://www.thebalance.com/steps-to-starting-a-business-in-canada-2947257
https://www.thebalance.com/steps-to-starting-a-business-in-canada-2947257


    
   

99 
 

example, you are thinking of getting into the import or export business you may be able 

to get some valuable advice from someone else who has done similar business 

internationally. Taking advantage of the experiences of others before you invest time 

and money in a particular venture can be invaluable. 

 Confidence and morale - Most business people are optimistic and positive. Regularly 
associating with such people can be a great morale boost, particularly in the difficult 

early phases of a new business. If you are not naturally outgoing, regularly meeting new 

people can also boost your confidence, and on a personal basis, you may form new 

friendships with like-minded people. 

B. FACILITATOR’S TIP:  

As a facilitator you should bear in mind that some Emajaha may be 

lacking in networking skills due to low self-esteem. Networking is a 

skill that starts, at a basic level, with the ability to communicate with 

other people. It is important to state some of the benefits that can 

come with networking.  

 

C. ASK MKHULU 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: Networking 

ACTIVITY: Line up Conversation 

 

 

MATERIALS: Flip chart, markers, 

plain paper, whistle 

TIME ALLOCATED: 120 

minutes 

TARGET AUDIENCE: 15-29 

years and older  

https://www.thebalance.com/starting-an-import-business-2948025
https://www.thebalance.com/how-to-develop-an-export-marketing-plan-1953410
https://www.thebalance.com/starting-a-business-101-4048428
https://www.thebalance.com/get-ready-to-sell-by-building-self-confidence-2947285
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OBJECTIVES 

-To educate Emajaha on the importance of networking 

-to explain the importance of networking  

-learning to be bold and to initiate face to face 

communication. 

DESIRED OUTCOMES 

Confident Emajaha who network 

with people in areas of their 

professional interests. 

 

STEPS: 

 

 Have Emajaha form two equal lines , facing each other 

 Ask the Emajaha to imagine that they meet for the first time in an elevator going from 

the ground floor to the top floor of a very tall building. The lift will take 3 minutes to 

get to the top. Explain to Emajaha that they have 3 minutes to talk to the person 

opposite them. They should share their name, what they like and a little bit about 

themselves. Emajaha should not feel that they have to share anything that is too 

personal. 

 

 After six minutes blow a whistle and each of Emajaha steps to the left and starts the 
process over with a different person. Those at the end may have to go to the 

opposite end of the line, in order to have a new person they speak to. Note: you may 

decide to give Emajaha a signal after three minutes, so that they know to switch to 

the other person, or you may not.  

 

 Repeat two or three times (at three minutes for each person , each conversation 

should last six minutes)  

  
 Following the exercise, gather the group for discussion. To Start, Emajaha can share 

what they experience was like for them, what they felt, and what they think they have 

learned from it. 

 

Extension exercise: in addition to the group discussion, you may want to assign a reflection 

paper in which Emajaha write about their experience, taking time to think. 

 

Discussion Questions: 

 What did you feel when you started the conversation? 

 You spent time listening and speaking in turns, ask yourself if one was more 
comfortable than the other, why? 

 Did anyone you spoke to seem especially comfortable with the exercise, what made 

you think they were? 

 Would it help to have more time to speak to one more person? 
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IX Entrepreneurship and Business Planning 

 

A. KNOWLEDGE SUMMARY 

Many Emajaha have an interest in business and entrepreneurship, however 

they often lack the knowledge and expertise to start and manage a successful 

business. This is often a result of exposure to celebrity businessmen and women 

who live lavish lifestyles and appear to have excessive disposable income. However, the 

reality is often very different, involving hard work, risk and sacrifice. Learning skills like 

bookkeeping, budgeting, marketing, and business management can help participants better 

understand the intricacies and possibilities of entrepreneurship, as well as the commitment 

it requires.  

a. Goal setting for Business: it is imperative to think through one’s business goals and 

make a thorough action plan in order to consider all factors and potential challenges. 

Emajaha should consider time frame, money and materials needed, target population or 

customers. SMART goals can also be very useful for business goal setting. 

b. Feasibility: consider whether the business is realistic/possible for the community. 

Reflect on: what is the competition, how this business is different from the competition, 

the demand for the product, if the profit outweighs the costs of materials, labour and 

equipment, etc. Answering these questions is imperative to the success of a business.   

c. Bookkeeping: business owners must know how much capital is needed to begin and 

continue the business. Calculating the start-up costs, maintenance costs, and monthly 

profit can help Emajaha see if an idea is financially viable. In order for bookkeeping to be 

effective, owners must keep and record all receipts and sales, write down details 

throughout the month (not just at the end), and double count cash. Budgeting can be 

used for personal or business use. 
d. Community Marketing/branding: this involves exploring how a product is 

distributed and how demand is created. Packaging, customer service, and display can 

greatly increase sales. Also, determining a cost that is both profitable but lower than 

your competitors’ can help a business to grow. 

e. Management: business owners must think through the following factors when 

creating a management plan: who does what roles, what are the strengths and 

weaknesses of the business, how will money be managed and distributed, and a detailed 

budget. All these factors can be included in a comprehensive, written-out, and signed 

business plan. 

 

B. FACILITATOR’S TIPS 

Financial independence is one of the most crucial elements that must be 

taught to Emajaha. It is important not to look at entrepreneurship as an 

activity that can be done in the distant future, but as a process that can 

be initiated sooner rather than later which might prove to be their best 

shot at income generation.  
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Most of the time Emajaha will ask about channels of securing capital to start their 

microbusinesses. Do research on the latest capital raising strategies and encourage Emajaha 

to consider micro-finance platforms to launch their projects. 

Business talks tend to be exciting but also information heavy. Therefore make sure that you 

prepare handouts with useful information or links to further knowledge resources.   

C. ASK MKHULU 

 

 

 

 

 

 

 

 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: Entrepreneurship 

ACTIVITY: The Competence game 

  

 

MATERIALS: White board, tennis 

ball and markers 

TIME ALLOCATED : 120 minutes 

TARGET AUDIENCE: 15-29 years 

and older, with priority on out-of-

school and/or unemployed 

participants  
OBJECTIVES: 

-To educate Emajaha on basics of entrepreneurship 

-To motivate participants to start their own micro 

businesses and sustain their economy. 

DESIRED OUTCOMES 

-Motivated Emajaha who are ready to 

create their own wealth  

-Business ideas that will make 

Emajaha start sustainable businesses 

STEPS: 

1. Icebreaker  

2. Introduce the Subject of Entrepreneurship and define all terms 

3.Entrepreneurship core competence 

 Ask the participants to split into small groups and go through the 

entrepreneurship core competencies. They should give examples of successful business 

people they know that have applied these competencies to their businesses. 
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 Bring all the groups back together. Go through the list of competencies, asking for one 

example for each competency.  

 After going through all of the competencies, summarize how many of the examples 

were about women and how many were about men.  

 For any examples that were about men, ask if women could also have this competency? 

If necessary, ensure that the participants understand that the competencies are not 

gender specific: both men and women can equally demonstrate them. Participants may 

confuse competencies displayed by men and women in their examples with gender 

norms, roles, and stereotyping. This will be explored a bit more in the next exercise.  

 Ask the participants if there are any competencies that they might have particular 

difficulty applying to their businesses or relations with customers. 

 

Share how the business, empowerment, and leadership training will help them to 

develop these competencies. 

 

4.Go through the necessary components of a business plan and encourage Emajaha to develop 

their own business plans (May be an activity for another day) 

Ending the session: 

 Look at the most successful businesses and what their success stories are 

 Reiterate to Emajaha that it’s never late to start.  
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Swaziland, like much of southern Africa has been devastated by nearly thirty years of an 

HIV/AIDS pandemic, which has left no one completely untouched. The nation’s development 

and prosperity are heavily reliant on reducing this public health burden on our institutions, 

our communities and our families. It is therefore now more important than ever to engage 

men and boys with the knowledge attitudes and tools needed to reduce and finally eradicate 

HIV/AIDS from our lives. Living in a society where men are not at ease in seeking out, initiating 

or adhering to any kind of medical intervention, puts us all at a greater risk of compromised 

health. Kwakha Indvodza promotes the building of healthy men. Through sexual reproductive 

health education, and referrals and linkages to testing treatment and care, our programmes 

reach a large number of men and boys with adequate health services. 

I Sexual Reproductive Health Rights 

 

A. KNOWLEDGE SUMMARY 

Sexual and reproductive health rights forms part of multiple human rights, 

including the right to life, the right to be free from torture, the right to 

health, the right to privacy, the right to education, and the right to be free 

from discrimination. The Committee on Economic, Social and Cultural Rights 

and the Committee on the Elimination of Discrimination against Women 

(CEDAW) have both clearly indicated that a woman’s right to health includes their sexual 

and reproductive health. This means that states are obligated to respect, protect and fulfil 
women’s sexual and reproductive health rights. The ‘Special Rapporteur on the right of 

everyone to the enjoyment of the highest attainable standard of physical and mental health’ 

maintains that women are entitled to reproductive health care services, goods and facilities 

that are:  

(a) Available in adequate numbers;  

(b) Accessible physically and economically; 

(c) Accessible without discrimination 

(d) Of good quality. 

Despite these obligations, violations of women’s sexual and reproductive health rights are 

frequent. These take many forms including denial of services that only women require, poor 

quality of services, subjecting women’s access to services to third party authorization, and 

non-consensual performance of procedures related to women’s reproductive and sexual 

health ( forced sterilization, forced virginity examinations, and forced abortion). Women’s 

sexual and reproductive health rights are also at risk when they are subjected to female 

genital mutilation (FGM) and early/child marriage. 

Violations of women’s sexual and reproductive health rights are often deeply engrained in 

societal values pertaining to women’s sexuality. Patriarchal concepts of women’s roles 

within the family mean that women are often valued based on their ability to reproduce. 

Early marriage and pregnancy, or repeated pregnancies too close together (often the result 

of efforts to produce male offspring) have a devastating impact on women’s health with 
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sometimes fatal consequences. Women are also often blamed for infertility, suffering 

ostracism and being subjected various human rights violations as a result. 

D. EXAMPLE ACTIVITY PLAN 

ACTIVITY: (SEXUAL REPRODUCTIVE HEALTH 

RIGHTS) 

Island Activity 

 

MATERIALS: white board and markers 

TIME ALLOCATED : 2 hrs 

TARGET AUDIENCE: 15-29 years 

and older 

OBJECTIVES: 

-To make Emajaha aware of sexual reproductive health 

rights. 

 

DESIRED OUTCOMES 

 -Emajaha capacitated on SRHR and are 

able to apply it to their community 

STEPS: 

Part A 
1 Divide participants into groups of four or five individuals. Tell them: 

 You will be settling a new island that has everything necessary for sustaining human life.   

No one has ever lived there, so no laws and no history exist. 

 You must draw up a list of ten human rights that will automatically apply to every 

person on this island. 

 None of you knows what your position, gender, ethnicity/race, class, or sexual 

orientation will be. You have ten minutes to write your list.  

2 Have each group present its list. Compile a unified “group list” that includes all of the rights 

mentioned.  

3 Introduce the Universal Declaration of Human Rights (UDHR). Explain that it is a list of 

rights for everyone in the world. Ask each person to read one “Article” aloud. After reading 

the last of the articles, ask if anyone has a question about any of them. 

 

Part B 

Case study : Ndumi’s story 

When Ndumi, a Swazi woman with vision problems since childhood, became pregnant, she 

was advised by numerous doctors that her pregnancy and delivery posed the risk of 

irreversible eye damage. By law, Swaziland allows women to have abortions when their health 

is in danger. However, the doctors refused to issue Ndumi a certificate authorizing an 

abortion, so she was left with no choice but to carry her pregnancy to term.  
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After reading, ask Emajaha to write responses to the following questions in their notebooks. 

Read the questions aloud from the board:  

• How does this case make you feel? 

 • Do you think this represents a human rights violation? Why? 

 • Who is responsible? List everyone who bears some responsibility for what happened. 
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II HIV Prevention, Treatment and Care 

 

A. KNOWLEDGE SUMMARY 

HIV stands for:  

H: Human 

   I: Immunodeficiency 

   V: Virus 

■ HIV breaks down the body's defence against infection and disease—the body's immune 

system—by infecting specific white blood cells, leading to a weakened immune system. 

 ■When the immune system becomes weak or compromised, the body loses its protection 

against illness.  

■As time passes, the immune system is unable to fight the HIV infection and the person may 

develop serious and deadly diseases, including other infections, and AIDS. HIV causes severe 

immune dysfunctions. 

AIDS stands for: 

AIDS is an acronym for Acquired immune deficiency syndrome and refers to the most 

advanced stages of HIV infection 

 

A: Acquired – (Not Inherited) to differentiate from a genetic or inherited condition 

that causes immune dysfunction 

I: Immuno- because it attacks the immune system and increase susceptibility to 

infection. 

D: Deficiency – of certain white blood cells in the immune system. 

S: Syndrome – meaning a group of symptoms or illnesses that result from HIV 

infection. 

NOTE: 

 When a person is infected with HIV, the person is known as “HIV-infected.” “HIV-

positive” is when person who is HIV-infected has tested positive. 

 A person may receive HIV negative results but still be HIV positive because the 

client may be in the window period. This is why it’s important to re-test every after 

3 months. 

Causes of HIV Transmission 

1. Unprotected Sex with an HIV infected partner 

2. By sharing needles with an HIV infected person  
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3. Mother to child transmission. 

 HIV entry points  -Open cuts 

     -Bruises during sexual performance. 

 HIV Transmission fluids – (Semen, Virginal fluids, Blood, Breast milk) 

 

HIV Prevention 

 HIV prevention measures include: condom usage, avoid blood contact ,abstinence 

from sexual activities, being faithful to one partner after knowing your HIV status, 

pregnant mothers being involved in PMTCT programmes 

 The facilitator should emphasise on the “ABC” (Abstain, Be faithful, Circumcise and 

Condoms) prevention concept. 

 Stress on the importance of participants testing, knowing their HIV status, and 

continuously re-testing after every 3 months. 

 The safest way to prevent the spread of HIV is through abstinence from all sexual 

activities. 

 Viral Load Suppression – Explain that viral load suppression means: 

 That the virus is less than 1000 copies per ml plasma 

 The person is free from HIV 01 (opportunistic infections) 

 You can carry on living a free life, provided you adhere faithfully to treatment 

  You cannot sexually transmit HIV to another person. 

 You are not HIV cured, the viral load is just below detection. 

 

Adherence to ART Treatment 

 Emphasise that HIV is incurable but can only be managed with antiretroviral 

treatment. 

 Reiterate that adhering to medication can reduce the viral load, build the immune 

system and supress the virus if medication is properly taken. 

 Stress the importance of sticking to medication times as advised by medical staff. 

 Emphasise the lines and levels of treatment ( if you default you may be moved to a 

more complicated line of medication) 

 Explain that once a client tests HIV positive, she/he can initiate anti-retroviral 

treatment immediately, regardless of the client’s CD4 count. This is called Test and 

Start. 
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 Further explain, why should every HIV + person should strive towards viral load 

suppression  

HIV/AIDS Basic Facts and Latest Prevention Methods in the Swazi Nation 2017 

 

 Swaziland is in the midst of an unprecedented crisis. Not only does the country have 

the highest HIV prevalence rate in the world at 26%, but it is also one of the most 

gender unequal countries in the world (ranked 150th by UNDP in 2015).  

 Men in Swaziland are less likely to know their HIV status, more likely to delay 

initiation or interrupt treatment, less likely to achieve viral load suppression(90-90-

90), unlikely to have been circumcised (25% of males, MICS 2014) and avoid HIV 

testing by relying on their wife’s results as a proxy for their own status.  

 Swazi men often report fear and suspicion towards VMMC. Men are told they need 

to supress their emotions and that they are weak if they seek medical attention. 

90 90 90 Progress 

 1st 90 – 90 % of all people living with HIV will know their status @ 2017 =84% 

 2nd 90 – 90 % of all people diagnosed HIV infected will receive ART @2017 =87.4% 

 3rd 90 – 90 % of all people receiving ART will have viral suppression @2017=91.9% 

 

SHIMS 2 FINDINGS  

 15 years and older:  73% are virally suppressed—76% of adult women and 68% of 

adult men. 

  2016 Findings reflect that viral load suppression among adults of 15 years and older 

73%, compared to the 2011 SHIMS1 survey which had a similar design, the survey 

results suggest that the rate of new HIV infections among adults (ages 18-49 years) 

has decreased by half from 2.5% in 2011 to 1.4% in 2016 (2.0% for adult women and 

0.9% for adult men).  

 

Facilitator’s Tips: 

As a facilitator it is important to keep in mind that some of the participants may be either 

infected or affected by HIV. An entire generation of Swazi youth was infected 

with HIV at birth before PMTCT programmes were introduced. This is a 

sensitive matter, judgements and harsh analyses are ill-advised. Where 

possible, address HIV from a national perspective and not and individual one. 

Some Emajaha may be hesitant to contribute to the discussion for personal 

reasons. Be wary of this, and avoid including participants in any examples.  

NB: Be well informed, a lot of questions are likely to be asked during this session. 
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D. EXAMPLE ACTIVITY PLAN 

TOPIC: HIV & AIDS 

ACTIVITY:  

The Shoe activity 

What the world says….? 

   

Materials: 

Worksheet “So I’ve Been Told 

that HIV is ...” (See Activity 

Resources) 

Pens 

Inside Story Movie 

Projector and Speakers 

Laptop 

TIME ALLOCATED : 90 minutes 

TARGET AUDIENCE: 15-29 

OBJECTIVES 

-To educate Emajaha on the risks of HIV 

-Bring awareness on the effects of HIV infection 

-To promote abstinence and safe sex 

DESIRED OUTCOME 

-Emajaha aware of the effects and 

the risks of getting infected with 

HIV. 

-Emajaha access HIV testing services 

and know their status. For those 

already infected, start ART 

treatment. 

-Emajaha utilize preventative 

methods against the spread of HIV.  

-Emajaha abstain, are faithful to one 

partner, or use condoms 

  



    
   

112 
 

STEPS : 

1. 

 Ask participants to stand in a circle. 

 Ask them to take off their shoes and put them in front of the participant to their 
right. Participants must then put on the pair of shoes in front of them. 

 Ask them how it feels to be wearing someone else’s shoes  

 Encourage participants to imagine that they are in the shoes of an HIV positive 
person, having to take ARVs and knowing your health might decline from your 

compromised immune system. 

 Lead the discussion and ask their opinions on the subject  

 

2. 

 Divide Emajaha into small groups with an equal number of participants. 

 Hand an activity template with the phrase (“So I’ve Been Told that HIV is ...”) to each 

group (preferably on a flip chart) 

 Allow them to complete the list with all ideas they know or may have heard about 

HIV      (10 min) 

  Bring groups to plenary and allow a representative from each group to present their 
findings. 

 State the basic facts and statistics of HIV, the importance of positive living  and 

adherence, summarise the session findings in detail, and encourage Emajaha to test 

and know their status (45 Min) 

3.  

To conclude, show Emajaha a relevant HIV infection film ( for example: ‘The  INSIDE 

STORY’)  

 
In Plenary: 

 Ask participants if they have made any new discoveries about HIV and allow them to 

share why it is necessary for Men and boys to discuss HIV and its effect on the 

country. 

 Conclude by encouraging Emajaha to test for HIV, and for those who are already on 

ART, to adhere to their medication. 

 Questions and Answer (10 min) 
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III HIV Prevention Services 

 

A. KNOWLEDGE SUMMARY 

How can I reduce my risk of getting HIV? 

Anyone can get HIV, but you can take steps to protect yourself from HIV infection.  

Get tested and know your partner’s HIV status. Talk to your partner about HIV testing 

and get tested before you have sex.  

Do not engage in risky sex. HIV is mainly spread by having anal or vaginal sex without a 

condom. 

Use condoms. Use a condom correctly every time you have vaginal, anal, or oral sex.  

Limit your number of sexual partners. The more partners you have, the more likely you 

are to be exposed to HIV or a sexually transmitted disease (STD).  

Get tested and treated for STIs. Insist that your partners get tested and treated too. 

Having an STI can increase your risk of becoming infected with HIV or spreading it to others. 

Don’t inject drugs. But if you do, use only sterile drug injection equipment and water, and 

never share your equipment with others. 

Get Circumcised: By so doing, you are reducing the transmission of HIV by 60 %. 

 

VOLUNATRY MEDICAL MALE CIRCUMSISION (VMMC) 

Male circumcision is the complete surgical removal of the foreskin from the head of the 

penis. In adults MC is done with a local anaesthetic (pain killer) which significantly reduces 

the pain during the procedure. 

The prevalence of circumcision decreases with age. 1 out of 3 15-24 year old males is 

circumcised. 1 out of 5 males 25 years and older is circumcised. 

 Explain the history of male circumcision in Swaziland and neighbouring countries 

from a cultural perspective  

 “Swazis used to undergo circumcision in much the same way as the Xhosa still do today. 

However, this practice was halted at the point in history when Swazis were engaged in war. 

King Ngwane I re-called “Emabutfo” from circumcision ceremonies in the mountains to 

make sure they were ready to fight when needed.  

https://aidsinfo.nih.gov/understanding-hiv-aids/glossary/654/sexually-transmitted-infection
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 Medical findings and research has shown that countries and cultures with high 

numbers of circumcised men have a low HIV prevalence (e.g. the Xhosa or the 

Jewish populations)” 

 

THE BENEFITS OF MC 

 It is medically proven that MC reduces the chance of contracting HIV during sex 

with an infected partner by 60%. 

 It also reduces the chances of getting infected with STIs  

Note: “Circumcised men can still infect women with HIV and STIs” i.e. Condoms must be 

used. 

 Improves hygiene 

 Some protection against cancer of the penis. 

 Women whose partners are circumcised are at a lower risk of contracting cervical 

cancer because circumcised men are less likely to be infected with the Human 

Papilloma Virus (HPV), which is responsible for the majority of cases cervical cancer. 

CONDOM USAGE 

Introduction:  The male condom is a sheath used to cover the penis during sexual 

intercourse to prevent the transmission of pre-seminal fluid, semen, blood, or vaginal fluids. 

Condoms are barrier methods used to protect against infection with HIV or other sexually 

transmitted infections (STIs). Maximum protection, if used correctly and consistently, is 

98%. Studies of discordant couples in Europe show that out of 123 couples who reported 

consistent condom use none became infected. 

Proper Condom Usage Means: 

1. Using a new condom from “start to finish” with each act of anal, vaginal, or oral sex.  

2. Never putting on two condoms at the same time.  

3. Never using a condom more than once.  

4. Checking to see which way the condom unrolls. If condom is placed on incorrectly it 

will not roll down smoothly. Discard it and get a new one.  

5. Storing condoms in a cool dry place under 80 degrees (not wallets, or near 

heaters/direct sunlight, and back pockets.  

6. Never using a male condom with a female condom.  

7. Opening the condom package carefully to avoid damaging it with fingernails, teeth, or 

other sharp objects.  

8. Never using an oil-based lubricant like cold cream, mineral oil, cooking oil, petroleum 

jelly, body lotions, message oil, or baby oil that can damage latex condoms.  

9. Checking the expiration date or manufacture date on the box or individual package of 

condoms (i.e., expiration dates are marked as “Exp;” and the manufacture date is 

marked as “MFG”).  
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10. Never using a condom that shows signs of brittleness, stickiness, or discolouration.  

11. Smoothing air bubbles, and making sure enough space is in reservoir for ejaculation 

(pre-seminal fluid and semen).  

 

Facilitator’s tip: 

As a facilitator be aware that the session on condom usage should be 

engaging and fun for youth, but it might also be the first time they’ve touched 

a condom up close. Keep the atmosphere light and fun but make sure you 

deliver the important messages. 

Make sure you cover myths on condom usage. Some participants may think they know 

proper condom usage, it is important to follow all steps in detail. 

VMMC is a sensitive subject and most Emajaha are scared of the procedure. As you give 

them information, make sure that you do not add to these fears.  

 

C.ASK MKHULU 

 

D. EXAMPLE ACTIVITY PLAN 1 (MALE MEDICAL CIRCUMCISION) 

TOPIC: VOLUNTARY MALE MEDICAL CIRCUMCISION 

ACTIVITY:  

People say VMMC is ………….. 

 

MATERIALS: 

Worksheet (see Activity 

Resources) 

Flip chart, markers  

TIME ALLOCATED : 2 hours 

TARGET AUDIENCE: 15 – 29 and 

older  
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OBJECTIVES: 

-To educate Emajaha on the benefits of VMMC 

-To eradicate myths associated with VMMC  

-To create awareness and promote VMMC service uptake  

DESIRED OUTCOMES 

-Emajaha who are willing to undergo 

VMMC  

-Emajaha advocating for VMMC service 

uptake  

STEPS : 

1. Introduce the subject on Male Circumcision 

Do an Ice Breaker – The fruit Salad activity (apple, banana, oranges) to ease Emajaha since 

this is a complex issue. (5 min)  

2. Hand a template with the words “People say Voluntary Male Circumcision …………” 

3. Allow Emajaha 15 minutes to individually fill in the template  

4. Return to big group and allow few individuals to share their ideas, these may be myths 

or here says 

5. Solve and issues related with Male Circumcision  

6. Address the issues on : 

 The safety and procedure of male circumcision  

 Intended results 

 Health benefits  

 The minimum pain involved                           (20 min)  
 

In Plenary: 

 Encourage Emajaha to take VMMC into consideration and emphasise on the health 

benefits. 

 Talk about the reduced chances of getting infected with HIV by 60%. 

 Reemphasise that being circumcised does not mean immunity to HIV and other 

STIs, condoms should still be used. (CIRCUMCISE + CONDOMISE = SAFE SEX) 

 Questions and answer. 
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ACTIVITY 2: (CONDOM DEMONSTRATION)  

TOPIC : CONDOM USAGE 

ACTIVITY: 

Yoghurt Eating  

Condom Demonstration 

   

MATERIALS: Condoms equal to 
the number of participants, tissue 

paper, a rubber or wooden dildo 

TIME ALLOCATED : 1 hr 30 
min 

TARGET AUDIENCE: 15-29 

years and older 

OBJECTIVES: 

-To capacitate Emajaha on proper condom usage 

-Encourage them on consistent condom usage  

DESIRED OUTCOMES: 

-Emajaha are able to properly use 

condoms and follow the right stages. 

-Emajaha are confident in 
consistently using condoms in spite 

of the myths. 

STEPS :  

1.Introduce the activity (Yoghurt eating) 15 min 

 Pour the yoghurt into 3 bowls and ask 3 participants to place their hands behind their 

backs and eat it with their mouths only; without using their hands. (3 min) 

 The next time, allow Emajaha to use spoons (using spoons is more efficient and they 

don’t get so messy) 

Compare the 2 eating methods: Explain that using condoms during sexual intercourse 

protects from spills and messy situations which may be HIV and other STIs) 

 

2. 

 Distribute a pack of a condoms to each participant in the room.  

 Let them have fun opening, touching and feeling the condoms. 

 Ask 4 participants to come to the front and demonstrate the proper application and 

removal of the condom using a dildo, and their previous knowledge.  

 Compare the 3 trials 

3. Demonstrate proper condom usage following all the necessary steps. (15 min) 

 Check the expiration date or manufacture date on the box or package. 
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 Open the condom along the side of the packet where the ridge is, so that it is easier 

to open. Tear open the package carefully. Do not use fingernails, teeth, or anything 

that can damage the condom. 

 

 Remove latex or polyurethane condom from the package. Show participants how a 

condom properly unrolls. If it is placed on the penis inside out, pre-seminal fluid and 

semen may be on the tip of the condom. They should discard the condom and start 

with a new one. 

 

 Stretch a condom to illustrate its elasticity and that “one size fits all.” Please be sure to 

tell students that condoms should not be stretched out before actual use—this activity 

is strictly for demonstration purposes only. Emphasise that condoms are strong, but 

must be handled carefully, since long or sharp fingernails, jewellery or teeth, can 

damage them and compromise their effectiveness. 

 Show how to put on a condom by rolling it over two of your fingers or by using an 

anatomical model. Squeeze the reservoir tip to eliminate any air pockets and leave 

space for semen. Unroll the condom all the way down to the base of your fingers or 

the replica, and smooth out any air bubbles. 

 

 Equally important, show how to remove the condom. After ejaculation, a man should 

withdraw his penis while it is still erect. He must hold onto the base of the condom so 

it does not slip off or leak. Keep penis and condom away from partner when taking the 

condom off. Wrap the condom in a tissue or a piece of paper, and discard properly 

into a trash can. Do not flush the condom down the toilet. Never use a condom more 

than once. 

As a facilitator do not forget to: 

 Encourage Emajaha to consistently use condoms to prevent getting infected with HIV 

and other STIs.  

 Condoms may be free, but are still high quality and will not burst if used properly. 

 Emphasise that colour or flavour is for marketing purposes from the manufacturers. It 

does not mean that it is a better condom. 

Do Not: 

1. Tie condoms or handle them with your bare hands after sexual intercourse. (Because 

they are immersed with sexual fluids which may put you at a risk of getting infected 

with HIV. 

2. Dispose condoms in trash cans, children or other people may access it and get infected. 
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IV Sexually Transmitted Infections 

A. KNOWLEDGE SUMMARY 

What are STIs? 

Sexually transmitted infections (sometimes known as sexually transmitted 

diseases (STDs), are infections that are passed from one person to another 

through sexual contact. The causes of STIs are bacteria, parasites, yeast, and 

viruses. There are more than 20 types of STIs 

Transmission 

 Sexually transmitted infections are passed more easily during unprotected sex (sex 

without using safe-sex approaches i.e. condoms, dams, sanitizing sex toys) 

 Some STIs can be spread through the use of unsterilized drug needles, from mother 

to child during birth or breast feeding, and blood transfusions. 

 

Antibiotics can treat STDs caused by bacteria, yeast, or parasites. There is no cure for STDs 

caused by a virus, but medicines can often help with the symptoms and to keep the disease 

under control. 

Common Myths about STIs 

 Myth: Only "trashy" people get STDs. 

 Myth: If your partner has an STD, you'll see it. 

 Myth: You can avoid STDs by having oral or anal sex. 

 Myth: Once you've had an STD, there's no chance of getting it again. 

 Myth: If you get checked and you're STD free, your partner doesn't need to get 

checked as well. 

 Myth: I can't catch an STD from having oral or anal sex. 

 Myth: You can get an STD from a toilet seat 

 Myth: You can't get an STD if you only have sex once. 

 Myth: If you have sex in a hot tub or pool, the chlorine or heat will kill any STD you 

might catch. 

 Myth: You can only catch herpes when your partner is having an outbreak. 

 Myth: The Pill prevents STDs. 

 Myth: HIV is a death sentence. 
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 Myth: If I pull out, I will not get an STD 

 Myth: All forms of birth control prevent STD transmission. 

 Myth: Being sexually exclusive with one partner will keep me safe. 

 Myth: We shower before sex so we won’t spread infections. 

 Myth: You can’t get an STI if your partner is a virgin. 

 

Common STIs 

 

1. Chlamydia –A bacterium that infects humans exclusively. It is a common infectious 

cause of genital and eye diseases worldwide. Women with chlamydia do not usually 

have symptoms. 

Symptoms 

 Pelvic pain 

 Painful sexual intercourse 

 

 

2. Chancroid – It is a bacterial infection caused by fastidious gram-negative 

streptobacillus. It is characterised by painful sores on the genitals. It only spreads 

through sexual contact. 

Symptoms 

 Swollen lymph nodes 

 Thin fold of skin at the back of the vulva 

 Development of bumps that turn into an ulcer 

 

3. Crabs (pubic lice) – are primarily spread through sexual contact. Typically, lice will 

attach itself to pubic hairs and can also be found in armpits, moustaches, beards, 

eyelashes, and eyebrows. 

Symptoms 

 Appearance of lice with crab-like claws on the pubic area causing an itchy 

irritation. 

 

4. Genital Herpes – The STI is caused by the herpes simplex virus (HSV). The virus 

affects the skin, cervix, genitals and other parts of the body.  

There are two types: 1. HSVp1, known as herpes 1-transmitted by oral-to-oral 

contact (through sharing utensils or kissing). 

                                     2. HSV-2, known as herpes 2-transmitted during sex 

Symptoms 

 Blisters and ulcerations on the cervix 

 Virginal discharge 

 Pain when urinating 
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 Fever 

 Generally feeling unwell (malaise) 

 Cold sores around the mouth – for HSV 1 

5. Hepatitis B – It is transmitted through contact with infected semen, blood, and 

some other body fluids. A person can become infected by having unprotected sex, 

using unsterilized needles or being bitten by an infected person. 

Symptoms 

 Swollen liver and serious liver damage 

 May lead to cancer 

  

6. HIV and AIDS – Human Immunodeficiency Virus. It may be transmitted through 

body fluids mainly blood. The immune system is altered and becomes much more 

vulnerable to infection and disease.  

 

7. Syphilis – It is transmitted through sexual contact .An infected mother can pass on 

this STI to her baby during pregnancy which can result in stillbirth or serious birth 

defects. An infected person, when exposed to HIV, has a higher risk of becoming 

HIV –positive. 

Symptoms 

 A non-itchy rash on the torso and spreading to the entire body 

 Oral, anal or genital sores 

 Fever 

 Swollen lymph nodes 

 Headache 

 Weight loss 

 Fatigue 

 

8. Gonorrhoea – Also known as clap or the drip is a sexually transmitted bacterial 

infection which usually attacks the mucous membrane. The vast majority of women 

show no signs of the infection 

Symptoms 

            Males 

 Burning during urination 

 Testicular pain or swelling  

 A green , white, or yellow discharge from penis 

 

           Females 

 Spotting after sexual intercourse 

 Swelling of the vulva 

 Irregular bleeding (between periods) 
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 Pink eye 

 Pain in the pelvic area 

 Burning or pain when urinating 

Prevention from sexually transmitted infections 

1. Abstain – abstinence from any sexual act is probably the most effective way to avoid 

becoming infected with STIs. 

2. Be faithful to one uninfected partner – be in a long term relationship with a person 

who is not infected and remain faithful. 

3. Test for infections – before sexual intercourse with a new partner, check that you 

and your partner are STI free 

4. Drink alcohol in moderation – drunk people are more likely to engage in risky 

sexual behaviour.  

5. Condom usage – consistent condom usage may reduce the transmission of STIs. 

Complications from STIs 

 Infertility (mostly in women) 

 Death 

 Cancer of the reproductive system 

 Epididymitis 

 https://www.medicalnewstoday.com/articles/246491.php 

 

 

Facilitator’s tip: 

As a facilitator, be aware that some participants might have been infected 

with, or known someone with an STI. Give detailed information to help 

participants to avoid contracting or re-contracting STIs. Emphasise that 

STIs may have serious implications like barrenness or even death if left 

untreated for a long time.  

This topic may be either disturbing or exciting for participants. Make sure 

you maintain order; allowing only one individual to speak at a time. 
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C. ASK MKHULU 

 

 

 

 

 

 

 

 

D. EXAMPLE ACTIVITY PLAN 

TOPIC: SEXUALLY TRANSMITTED INFECTION 

ACTIVITY  

Spread of disease 

Handshake game 

  

MATERIALS: Index Cards, Papers, 

Flip Chart , Markers 

TIME ALLOCATED : 120 Mins 

TARGET AUDIENCE: 15-29 and 

older 

OBJECTIVES 

-To educate participants on the effects of STIs 

-To Create awareness on the common STIs 

-To teach preventative methods to men and boys 

-Correcting myths and misconceptions 

DESIRED OUTCOMES 

-Emajaha not indulging in risky sexual 
behaviours 

-Emajaha knowing how to respond if 

they are infected 

STEPS : 

1. Spread of disease 

 Write the name of an STI onto two index cards. 

 Hand each card to a participant and ask him to write his name on it.  

 Tell each participant who has a card to walk over to two more people. Have both of these 

students write their names on the card. 
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 Give the participants who write their names down cards of their own. Have each of those 

four participants approach two new people and write their names down. 

 Instruct all participants to take their seats 

Ask everyone who wrote their name down on a card to stand. This demonstrates how quickly 

an infection can spread from one couple to another and so on. 

 
2.STD Handshake game 

Materials: Prepared index cards, enough for each participant. 

Planning Notes 

 Mark three cards with the message, “After you read this, don't follow any of my directions 

until I say return to your seats.” 

 Mark three other cards with a small “c” 

 Mark one card with a small “o” 

 Mark one card with a small “z”  

 Mark one card with a small “x.” 

You may wish to put a message like “Follow all my directions” on the rest of the cards, including 

the cards marked c, o, z, and x. 

Methodology: 

a) Distribute one index card each to the participants. Tell them to keep the special instructions 

on their cards a secret and to follow the instructions. Ask each participant to stand and shake 

hands with three other people, asking each of them to sign their card. Make sure they move 

around the room. 

b) When all the teens have collected three signatures, have them take their seats. Ask the people 

with the O, Z, and X on their cards to stand up. Ask everyone who shook hands with those 

persons to stand up. Ask everyone who shook hands with a person standing to stand up. Continue 

doing this until everyone is standing, except for designated non participators. 

c) Now tell the group to imagine that the person with the card marked Z was infected with HIV, 

and that instead of shaking hands, that person had unprotected sexual intercourse with the three 
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persons whose signatures he collected. Do the same with the card marked O (chlamydia) and the 

card marked X (genital herpes). 

d) Have the participants sit down again, and ask those with the “Do not follow my directions” 

cards to stand. Explain that these participants had chosen to abstain from sexual intercourse, and 

were therefore protected from these sexually transmitted diseases. 

e) Ask participants to check to see if they had a C marked on their card and invite them to stand. 

Explain that fortunately, these people had used condoms and were not at significant risk for 

infection.  

Allow participants to sit down. Remind the group that this was only a game, that they were only 

representing people who have STDs, and that STDs are not transmitted through handshaking. 

 

Discussion Points: 

 How did person X feel? Person Z? Person O? How did you feel towards X, Z, and O when 

you found out they were infected? 

 What were the initial feelings of those of who were instructed to not participate in the 

exercise? How did those feelings change during the course of the exercise? How did the 

group feel towards those people initially? And then later? 

 How did the people who discovered they had used condoms feel? 

 How did it feel to find out that you might have been infected? 

 The participants with the X, O, and Z cards didn't know that they were infected at the 

start of this activity. In reality, many people don't know they are infected with a sexually 

transmitted disease. 

2. Educate participants, on the different types for STIs, transmission, prevention 

and cure. 

In Conclusion: 
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 Emphasise that STIs cannot be cured by the use of traditional medication but should be 

treated at an hospital or clinic 

 Correct myths and misconceptions on STIs 

 Promote abstinence and condom usage as STI preventative methods  

 Question and Answer 
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 V. Drugs and Alcohol Education 

 

A. KNOWLEDGE SUMMARY 

The human brain is the most complex organ in the human body. Although 

it may weigh less than 3 pounds, it somewhat mysteriously controls both 

your thoughts and the physiological processes that keep you alive. Drugs 

and alcohol change the way you feel by altering the chemicals that keep your 

brain working smoothly. 

Let’s get into the science of things. When you first use drugs, your brain releases a chemical 

called dopamine that makes you feel euphoric and want more of the drug. After all, it’s only 

natural to want more of the thing that makes you feel good right? 

Over time, your mind gets so used to the extra dopamine that you can’t function normally 

without it. Everything about you will begin to change, including your personality, memory, 

and bodily processes that you might currently take for granted 

When you are under the influence of drugs or alcohol, you may forget to engage in safe sex 

practices. Having unprotected sex increases your chances of contracting a sexually 

transmitted disease. Sharing needles used to inject certain drugs can give you diseases like 

hepatitis C, hepatitis B, and HIV. You can also spread common colds, the flu, and mono 

from sharing pipes and bongs 

Marijuana, like alcohol is used by some people to relax and forget the stresses of life. But 

when used in excess, marijuana can have very negative side effects. Too much marijuana use 

can interfere with your daily life and keep you from getting up in the morning, going to work 

daily, and or completing your chores around the house. Marijuana affects your judgement 

and the way you view and experience reality.  Never drive, operate machinery, or do 

dangerous tasks after using marijuana 

 

Facilitators tips: 

Talk about the risky sexual behaviours when  

Addressing the issue of alcohol and substance abuse. 

 

Alcohol  

When it comes to alcohol, the key is moderation. When used sparingly (1-3 drinks per 

week), alcohol can help some people relax after a long day of work or help ease 



    
   

128 
 

conversation at a pub. However, when you abuse alcohol there can be numerous negative 

health effects. 

 

 When alcohol affects the frontal lobes of the brain, you may find it hard to control 

your emotions and urges. You may act without thinking or even become violent. 

Drinking alcohol excessively over a long period of time can damage the frontal lobes 

forever.  

 You should never drive after drinking because alcohol is a central nervous system 

depressant, making you think, speak, and move slower.  

 Extreme amounts of alcohol abuse can strain your relationships with friends and 

family and lead to physical health, emotional, and financial issues. 

 Alcohol makes you dehydrated and takes much needed water from your brain 

leaving you with painful hangovers. Hangovers are indicated by headaches, light-

headedness, inability to concentrate, mood changes, fatigue, and nausea. 

 

Short-Term Effects of Drinking Too Much 

 Slurred Speech 

 Drowsiness 

 Confusion 

 Poor coordination 

 Dizziness 

 Vomiting 

 Blurred vision 

 Hangovers 

 Anxiety 

 Loss of bladder control 

 Blackout  

Long-Term Effects of Drinking Too Much over a Period of Years 

 Liver damage 

 Stomach ulcers and irritation to the pancreas 

 Negatively effects brain structure and function 

 Prevention of the kidneys from maintaining a proper balance of fluids and minerals 

 Widening of the veins and arteries, resulting in headaches and loss of body heat 

 Reduction of the body’s ability to produce red blood cells, resulting in anaemia and 

infections 

 Muscle weakness, including of the heart muscle 

Short term use of marijuana can cause: 

 Reduced coordination 

 Slow reaction time 

 Confusion 
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 Changes in vision, hearing, and perception 

Long term use of marijuana can cause: 

 Memory loss 

 Learning difficulties 

 Mood swings 

 Regular colds or flu 

 Reduced sex drive 

 Difficulty having children (low fertility in males and females) 

 Needing to use more to get the same effect 

 Dependence on cannabis 

 Financial, work and social problems  

https://en.wikipedia.org/wiki/Substance_abuse 

 https://familydoctor.org › Diseases and Conditions 
 
 

Facilitator’s tips: 

As a facilitator you should know that some Emajaha may be struggling 

with addiction. As a mentor, it is important to consider their feelings 

and not pass judgement within your information and examples. Make 

it a point to highlight the dangers and risks of substance abuse. 

An intoxicated person is likely to engage in risky sexual behaviours 

which may result in contracting STIs, HIV or even being charged with rape. 

 

C. ASK MKHULU 

 

  

https://en.wikipedia.org/wiki/Substance_abuse
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D. EXAMPLE ACTIVITY PLAN 

TOPIC: DRUGS AND ALCOHOL  EDUCATION  

ACTIVITY:  

 Drama 

 Slideshow 

 

MATERIALS: Projector, Computer, 
Pictures of people with diseases 

caused by drugs and alcohol. Diagram 

of the respiratory system, labelled 

with its functions. 

TIME ALLOCATED : 120 mins 

TARGET AUDIENCE: Young men 

between 15-25 years. 

OBJECTIVES 

 To highlight the link between alcohol and substance 

abuse, risk behaviour and HIV and AIDS. 

 To explore ways to help the young man to be safe 
from alcohol abuse, to support their families and 

the entire community at large. 

DESIRED OUTCOMES 

 Emajaha becoming alcohol and 

drug free. 

 With knowledge of the effects of 
drugs and alcohol, Emajaha will be 

able to transfer messaging to their 

peers at the community level. 

STEPS : 

Introduce the topic. Have the group stand up with enough space between each other and 

instruct everyone to spin around for as long as they can. This activity will make them drowsy. 

Have a brief discussion with them about their ability to complete regular duties like running 

errands or job tasks within their current state.  

The facilitator should be able to discuss with the participants about their understanding of 
alcohol and drugs, and alcohol and drug abuse. 

Ask participants to form groups of 8. Instruct each group to create and present plays based on 

different scenarios about the dangers of alcohol and drug abuse and the related risks. After 

each group has presented, return to the big group and discuss the outcomes of the different 

scenarios. From the plays we should be able to discover all the risks people expose themselves 

to through substance abuse.  
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3.Discussion 

4. Play a slideshow with the pictures of the different diseases caused by drug and alcohol. Use 

the diagrams with the internal organs to show how they work and are damaged by drugs and 

alcohol. 

5. Rose, Thorne, Delta methodology to conclude. 

Scenarios for the short plays. 

 A group of young men were at a schools’ competition and they decided to drink 

alcohol and smoke dagga (marijuana). They ended up flirting with girls from other 

schools which gradually caused them to fight with the girls’ male schoolmates. 

 Your school has been on a week-long school trip. You purchased alcohol for your 
friends; both girls and boys to drink in your room. As they drink more, they begin to 

cuddle and kiss each other.  

 You and your girlfriend have been longing to have sex for a while. She invites you to 

her home while the whole family is away for a weekend. She buys drugs and alcohol for 

the evening, and as you two drink too much, you begin to feel drunk and engage in 

sexual intercourse. The family comes back and finds you having sex. 

 

Questions to discuss: 

 How might young men’s drug and alcohol intake influence the risks they take and face? 

 In what way might it be difficult to intervene? 

 Why might there be an increased HIV risk in this situation? 

 What actions could the alcohol and dagga seller take to discourage drug and alcohol 

abuse amongst school children 
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VI. Family Planning 

 

A.KNOWLEDGE SUMMARY 

DEFINITION  

Family planning is the practice of controlling the number of children in a family and the 

intervals between their births. Family planning may involve a couple considering when to 

have children, the number of children they wish to have, including the choice to not have 

children, as well as the age at which to have them. These matters can be influenced by 

external factors such as marital status, career considerations, financial position, and any 

disabilities that may affect their ability to conceive and/or raise children –amongst many 

other considerations. If sexually active, family planning may involve the use 

of contraceptives and other techniques to control the timing of intended reproduction. 

Other techniques commonly used include sexuality education, prevention and management 

of sexually transmitted in infections, pre-conception counselling and management, 

and infertility management.   

Family planning services are defined as "educational, comprehensive medical or social 

activities which enable individuals, including minors, to determine freely the number and 

spacing of their children and to select the means by which this may be achieved". 

Methods of contraception: 

There are different methods of contraception, including: 

 long-acting reversible contraception, such as the implant or intra uterine device (IUD) 

 hormonal contraception, such the pill or the Depo Provera injection 

 barrier methods, such as condoms 

 emergency contraception , such as the copper IUD or emergency contraception pill 

 fertility awareness , such as withdrawal 

 Permanent contraception, such as vasectomy and tubal ligation.  

What is long-acting reversible contraception? 

Long-acting reversible contraception (LARC) is a contraceptive that lasts for a long time. 

There are two types of LARC: 

 The intra uterine device (IUD) that lasts for five to ten years 

 The implant that lasts for three or five years. 

http://www.familyplanning.org.nz/advice/contraception/contraception-methods#LARC
http://www.familyplanning.org.nz/advice/contraception/contraception-methods#HormonalContraception
http://www.familyplanning.org.nz/advice/contraception/contraception-methods#BarrierMethods
http://www.familyplanning.org.nz/advice/contraception/contraception-methods#EmergencyContraception
http://www.familyplanning.org.nz/advice/contraception/contraception-methods#FertilityAwareness
http://www.familyplanning.org.nz/advice/contraception/contraception-methods#PermanentContraception
http://www.familyplanning.org.nz/advice/contraception/intra-uterine-device-iud/
http://www.familyplanning.org.nz/advice/contraception/contraceptive-implant/
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They are sometimes called “fit and forget” contraception because you don’t need to 

remember it every day or every month. 

LARCs are the most effective types of contraception. They are more than 99% effective at 

preventing pregnancy. 

What are hormonal contraceptives? 

These are contraceptives that use hormones to prevent pregnancy. 

Hormonal contraceptives include the pill and the Depo Provera injection. 

There are two types of pill: 

 combined oral contraceptive pill 

 progestogen-only contraceptive pill 

You take one pill each day. The pill is more than 99% effective at preventing pregnancy if you 

take it correctly.  

The Depo Provera injection is another type of hormonal contraception. You get an 

injection every three months. If you get your injections on time, Depo Provera is more than 

99% effective. 

What are barrier methods? 

Barrier methods stop sperm from entering the vagina. The two barrier methods are: 

 male condoms 

 female condoms 

Condoms protect against sexually transmissible infections (STIs) as well as unintended 

pregnancy. 

What is emergency contraception? 

There are two options for emergency contraception: the emergency contraceptive pill (ECP) 

or a copper IUD. 

The ECP is approved to be taken up three days after unprotected sex. For women of an 

average weight, the ECP is 98% effective.  

For women who weigh more than 70kg, the ECP is less effective and a copper IUD is 

recommended. Women who weigh more than 70kg and choose to take ECP, should ask if 

taking a double dose is the right option for them. The copper IUD can be inserted up to five 

days after unprotected sex, and is more than 99% effective at preventing pregnancy 

 

http://www.familyplanning.org.nz/advice/contraception/combined-oral-contraceptive-pill/
http://www.familyplanning.org.nz/advice/contraception/progestogen-only-contraceptive-pill/
http://www.familyplanning.org.nz/advice/contraception/depo-provera-injection/
http://www.familyplanning.org.nz/advice/contraception/male-condoms/
http://www.familyplanning.org.nz/advice/contraception/female-condoms/
http://www.familyplanning.org.nz/advice/sexually-transmissible-infections/what-is-an-sti/
http://www.familyplanning.org.nz/advice/contraception/emergency-contraceptive-pill/
http://www.familyplanning.org.nz/advice/contraception/intra-uterine-device-iud/
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What is fertility awareness? 

Fertility awareness (also called natural family planning or rhythm method) is a way to predict 

fertile and infertile times in a women’s menstrual cycle. FAM (fertility awareness method) is 

based on body signs, which change during each menstrual cycle in response to the hormones 

that cause ovulation (the release of an egg). Sexual intercourse is discouraged during ovulation, 

and the pull out method is used. If you use FAM and don't want to get pregnant, you must 

abstain (not have intercourse at all) or use another contraceptive during your fertile times. 

What is permanent contraception? 

Permanent contraception, sometimes called sterilisation, prevents all future pregnancies. It is 

very difficult or impossible to reverse. For males it is vasectomy and for females it is tubal 

ligation.  These options are normally for couples who have completed childbearing, so if you 

are still single and young but wish to not have children in your life, this might not be the best 

course of action to take. The reason is because there is still a possibility that you will change 

your mind as you grow older. 

Benefits of family planning 

 Preventing pregnancy-related health risks in women 

 Reducing adolescent pregnancies 

 Empowering people and enhancing education 

 Slowing population growth 

 Helping to prevent HIV/AIDS 

 Reducing infant mortality 

 

Male involvement 

Male involvement in family planning (FP) means more than increasing the number of men using 

condoms and having vasectomies; male involvement also includes the number of men who 

encourage and support their partner and their peers to use FP and who influence the policy 

environment to be more conducive to developing male-related programmes. 

Importantly, the following methods ARE NOT effective contraceptive methods: 

 Douching: Washing out the vagina either with water or other liquids does not 
remove or kill all sperm 

 “Pulling out”: Withdrawing the penis before ejaculation is not an effective method 

of contraception because pre-ejaculate, which is released from the penis before the 

male ejaculates, contains sperm and can lead to pregnancy 

All of the above mentioned effective contraceptive methods are available in Swaziland from 

your nearest health facility. 

Finally, abstinence is the only option that is 100% effective against pregnancy, 

STIs and HIV! 

http://www.familyplanning.org.nz/advice/contraception/fertility-awareness/
http://www.familyplanning.org.nz/advice/contraception/vasectomy/
http://www.familyplanning.org.nz/advice/contraception/tubal-ligation/
http://www.familyplanning.org.nz/advice/contraception/tubal-ligation/
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D. EXAMPLE ACTIVITY PLAN 

TOPIC: FAMILY PLANNING 

ACTIVITY: Balloons Activity 

 

 

MATERIALS: Balloons, flip charts, 

markers 

TIME ALLOCATED : 9 minutes 

TARGET AUDIENCE: 15 years 

and older 

OBJECTIVES 

-To educate Emajaha on the importance of family 

planning. 

-to increase knowledge on the types of family planning 

methods  

 

 

DESIRED OUTCOME 

 -Emajaha who understand the 

importance of family planning and 

will supports their spouses when 

they become family men. 

-Emajaha will have conversations 

with their partners and discuss 

family planning methods with 

involvement which will benefit both 

parties at the end. 

STEPS : 

 

6. Before the session begins: Blow about 30 balloons and randomly place then 

at the corner of the room. 

Introduce the subject by asking the question “What is family planning?” 

 Create space in the room 

 Call about 5 volunteers to stand in the space that you have created  

 Their task is to keep all 30 balloons from touching the floor 

 Allow another group of 5 and compare their energy level in keeping the balloons in 
the air  

7. Plenary Questions: 

 Was it an easy task? 

 Could you keep doing it for longer? 

 Was it easy to stay focused on more than on balloon? 

 Imagine these were all your children who needed support from you, education, food, 

and other financial needs. Would it be an easy task? 

 
 

8. Discuss the importance of family planning 

9.  State the different types of family planning methods. 

10. Discuss all the myths that men have on family planning 

11. In summary discuss why it is important that men are involved in family 

planning. 
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Game and Ice Breakers  

 

The following activities may be used in any combination at any time throughout your 

activity, or even as stand-alone activities.  

Do This, Do That (5-10 minutes) 

A variation of the classic Simon Says, otherwise known as a “do as I do, not as I say” activity. 

Have Emajaha repeat your actions by saying “Do this!” e.g. rub the top of your head. Explain 

that they are only to obey your command if you say “Do this,” but they are to stay frozen if 

you say “Do that!” After several quick rounds of having participants repeat your actions at 

your “Do this” command, perform another action and say “Do that!” If anyone copies your 

action, they’re out of the game. The game should gradually get faster and more complex 

until one person is left standing.  

Head or Catch 

Have Emajaha stand in a line or in a circle around you. Explain that when you say “Head,” 

they are to catch the ball and when you say “Catch,” they are to head the ball (the opposite 

of what you say). Throw the ball underhand and shout “Head” or “Catch” 

 

Oranges, Apples, Banana (fruit salad) 

Have Emajaha stand in a circle around you.  Tell them that when you say apples they are to 

place their hands on their heads, when you say bananas they are to place their hands on 

their hips, and when you say oranges they are to put their hands on their knees. As you 

begin put your hands on the corresponding body part of the fruit you call out. But as the 

game goes on try to trick the participants. Example: call out bananas but place hands on 

head. 

 

Broken Telephone 

Have a group of 15-30 Emajaha sit in a circle. Think of a short message (ex: Last Friday, I 

saw 3 brown cows on Sibebe rock) and whisper it, only once, into the ear of the person on 

your right. That person whispers it to the next person, and so on, until it goes around the 

circle. Carry out conversations with participants whilst the message is being passed around. 

When the message reaches the last person, ask them to say it out loud and compare it to 

the original message. Then discuss: 

 Why was end message different than original message? 

 How could we have better passed on the message? (announce to group, not 

whisper secretly) 

 Why is it important to be a good listener? 
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 Are there any real life examples of this game? 

Ice Breaker Bingo 

Distribute one bingo sheet to each participant (Bingo sheet can be found in the resources 

section of the manual). Ask participants to work the room to find out which person fits the 

description of the statement on their bingo cards. If they find a match, they must write the 

name down on the card. Once they have 5 names in a row (horizontally, vertically, 

diagonally) participants must shout out ‘Bingo’ to win. 

Note :(Bingo Grid at the back of manual) 

 

Mosquito  

Have Emajaha stand in a circle and give instruction that: They have to say “catch it” and 

clap their hands after you have said “mosquito mosquito”. To create some fun then you 
introduce the words “gri pa” and they still say “catch it” , if you only say “gri” they don’t 

have to say catch it neither clap their 

River bank Jump 

Get participants in two lines facing each other? When you say river they must jump forward 

and jump backwards when you say bank. Switch between ‘river’ and ‘bank’ quickly to trip up 

(not literally) participants. This should quickly eliminate players, leaving one winner at the 

end and lots of laughter! 

The Fastest Ball Toss 

Ask Emajaha to get into two teams. Each team will be given a tennis ball or small ball to toss 

around. This exercise works well to help participants to learn each other’s names. The 

participants will practice by throwing the ball to someone and saying his name 

simultaneously. For example, if Sipho is throwing the ball to Bongani, Sipho will say 

“Bongani” while he throws the ball. Participants must remember who they threw the ball to 

and repeat the toss in the exact order as the first time. The third time around, time 

participants and the team that completes this process the fastest, wins. 

The Great Wind Blows 

For this activity ask Emajaha to sit in a circle. One person starts standing so there is one less 

space than people so someone is always left standing up. The person standing in the middle 

of the circle says a statement starting with “The great wind blows for everyone who… 

(Something they have done).” Give an easy example to get the group started. For example, 

“the great wind blows for everyone who has: gone to Manzini” … eaten ice cream, broken a 

bone…etc.  
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Team Building Activities 

  

Towers of Hanoi 

The Towers of Hanoi is an ancient game and team building activity. The game consists of 4 
buckets of different sizes that sit on top of each other and 3 stations. The puzzle begins with 

the buckets stacked neatly in an ascending order, with the smallest on top, making a cone 

shaped tower. To solve the Towers of Hanoi puzzle, you must move the buckets from one 

station in the fewest number of moves. The buckets should end up in the same order at 

another station exactly as they appeared on the original station. 

Rules: 

-Only one bucket can be moved at a time.  

- Each move consists of taking a bucket from one stack and placing it on another station  

-No bucket may be placed on top of a smaller bucket. 

 

Facilitators Tip: 

Towers of Hanoi is a really fun game and can encourage team building, leadership 

development and problem solving skills.  

 

Egg and Spoon Race 

In order to begin you will need a few eggs (preferably hardboiled) and a few spoons.  Form 

relay teams of 6 and set up two cones or markers 10 meters apart.  Line up the teams at 

one of the cones. The goal is for each player of each team to carry an egg in a spoon (one at 

a time) from point A to point B and back to point A. The next player will then take the 

spoon and egg and do the same.  The first team to finish with an undamaged egg wins the 

race. 
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Spider Web  

Divide participants into groups of 6 and place them closely together in a circle. Ask 

participants to hold hands with another person within their circles. They cannot take the 

hand of the person next to them, and they must hold the hands of two different people. Ask 

them to untangle themselves—to return to a continuous circle again without letting go of 

anyone’s hands. After all groups have successfully untangled, process the exercise.  

Did any leaders direct the rest of the group?  

What was the process?  

What made the group finally succeed? 

 

Repeat the activity but in the 2nd round, to show the importance of communication, no one 

is allowed to talk. 

Hula Hoop Pass 

Grab 2 hula hoops and have 2 groups of 8 players form lines opposite each other. The 

object is for teams to pass the hula hoop from one end to the other faster than the 

opposing team while holding hands.  

Helium Stick 

To begin, have 8-10 players stand in 2 opposite rows, arm’s length apart, facing each other. 

Place a long, thin, lightweight rod (3m long plastic or tent pole) on the outstretched index 

fingers of all the players at chest level. The object of the game is to try to lower a stick to 

the ground while everyone’s index fingers are in contact with the bottom of the stick. The 

game is restarted if a player’s fingers are not touching the stick.  
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Poisonous River Crossing 

Create a poisonous river by marking two river banks 10m apart. You will also need 6 

lengths of rope (2m long) and 2 planks (2m long). The objective is to get a team of 6 players 

across the river by only using the materials given. If anyone touches the river, the team must 

restart.  

Hint: Use the planks like skis and wrap the rope around the planks and use as a handle. 

Cross the river with 3 people at a time, and then return with two people to grab the next 

passenger. 

 

Blind Maze 

Set up a small course 10m long with 6-8 non-hazardous obstacles. Place a blindfold or scarf 

on a participant’s eyes and lead them to the beginning of the course. Select 5 Emajaha to 

give instructions. The instructions can only be one sentence long and contain 2 commands 

Examples: “Walk 5 steps then turn right.” “Make a left turn and walk 3 steps.” 

 

The Straight Line  

Provide a blindfold or scarf. Invite a volunteer to walk forward slowly in a straight line 

across the meeting area. Place the blindfold on the participant and spin him/her around 

several times before asking him/her to return to starting point. Instruct the rest of the 

group to keep completely silent, giving no encouragement or guidance. They should also not 

touch him or her. When the volunteer reaches the other side, ask him or her to take off 

the blindfold. Compare how close he or she is to the intended destination. Ask him or her 

about the feeling of not receiving help from others. Ask him or her to replace the blindfold 

and repeat the exercise, this time with the verbal encouragement of the others. They should 

still not touch him or her. Then finally, you can ask the volunteer to repeat the exercise 

with the participants using their hands to guide the blindfolded person and talking to him or 

her. Process the differences in feelings during each stage. Emphasise how safe someone can 

feel with the support and guidance of others. This is a great exercise to use when discussing 

issues of People Living with HIV/AIDS. 

 

Birthday Line-Up  

Steps:  

This will help learn alternative forms of communicating, teamwork and leadership. The 

group must organize themselves in order of their birthdays without talking to each other. 

Instruct participants not to speak during the entire activity. Ask them to line-up in order of 

their birth month (January to December). They can mime, and use actions and gestures to 
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communicate, but they cannot talk or write. You may have to give some assistance but 

make sure you are letting them do most of the work. The first person in the line should be 

the closest to January 1st and the last one closest to December 31st. When participants are 

finished, have them call out their birthdays. Ask participants if they were all in the right 

place, if not, have them stand in the correct order.   

Discussion Questions:  

- What it was like not to be able to communicate with words?  

- What were the challenges? Successes? Strategies used?  

- What methods of communication did you use to overcome your challenges?  

- How did you use teamwork to complete the task? 

Egg drop: Emajaha will be given random items to make a protective shell or box for their 

eggs. The egg will be dropped from a certain height and the team whose egg does not break 

are the winners. Collect whatever random classroom items available along with tape, staples 

or glues to build the protective structures. Participants can also utilize recycled materials. 

 

Paper tower: Divide emajaha into groups of 3-5 and give each group 4 pieces of paper and 

5 paperclips. There are two challenges: first, which group can build the highest tower, and 

secondly whose tower can withstand the most wind.  

 

Multiples of 3 Counting/Clapping Game: Get emajaha in a circle and explain that the 

activity will progress in a clockwise direction. The object is to try to reach the highest 

possible number without saying a multiple of 3. If a mistake is made the group starts over. 

Emajaha will count out loud but will clap on multiples of 3 and NOT say the number. For 

example, the activity should go like this “Student 1: “one”, Student 2: “two”, Student 3: 

Clap, Student 4: “four”, Student 5: “five”, Student 6: Clap…” 

 

  

Fear in a Hat 

Group members write personal fears anonymously on pieces of paper which are 

collected.  Then each person randomly selects and reads someone else's fear to the 

group and explains how the person might feel. This activity fosters interpersonal 

empathy. 

 

http://wilderdom.com/games/descriptions/FearInAHat.html
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Activity Resources 

 

Personal Budget 

 Week 1 Week 2 Week 3 Week 4 Total for 

month 

Income      

Salary      

Selling chickens      

      

Total Income      

Expenses      

Food      

      

Transportation      

Farming supplies      

      

Total Expenses      

Income-

Expenses= 

     

 

Irregular Expenses 

Expense Number of 

Times Paid 

Cost Per 

Payment 

Monthly Cost 

(annual divided 

by 12) 

Annual 

Cost (cost 

per 

payment X 

12) 
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Example List 

 

MONEY MATTERS SESSION (NEEDS AND WANTS) 

A second Cell phone 

A new pair of pants 

Airtime 

A pair of Nike sneakers 

Food  

A bicycle 

 Magazine  

TV 

Child support 

Electricity 

Satellite dish (DSTV) 

Eating out 

Big screen 

Insurance 

House payment 

Clothes 

Water 

School fees 

Concert ticket 

Washing machine 
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Work sheet 

MONEY MATTERS SESSION (NEEDS AND WANTS) 

       

NEEDS ? WANTS? 
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Ice Breaker Bingo 

Someone who 

has a driver’s 

license 

Someone who 

has been to 

Siteki 

Someone 

whose 

favorite team 

is the  Kaiser 

Chiefs 

Someone who 

has family in a 

foreign 

country 

Someone who 

can speak 

more than 

two languages 

Someone who 

likes to play 

Rugby 

Someone who 

has seen the 

ocean 

Someone who 

knows 

carpentry 

Someone 

whose 

favorite food 

is pizza 

Someone who 

loves to swim 

Someone who 

is the oldest 

child in their 

family 

Someone who 

is great at art Free 

Space 

Someone who 

is the 

youngest child 

in their family 

Someone who 

was in teriary 

last year 

Someone who 

can play a 

musical 

instrument 

Someone who 

proudly has 

only 1 

girlfriend 

Someone who 

has a cat on 

their 

homestead 

Someone who 

has been to 

Johannesburg 

Someone who 

prefers Sprite 

over Coca 

Cola 

Someone who 

is a Chess 

expert 

Someone who 

has 4 or more 

brothers or 

sisters 

Someone who 

has been on 

an airplane 

Someone 

whose best 

subject is 

Math 

Someone who 

raises pigs 
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Positive Mental Attitude And Emotional Intelligence 

         POSITIVE          NEGATIVE 
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Career Guidance Assessment 

Answer these questions about a career of your choice.  

 

Title of Occupation: 
__________________________________________________________________________  

  

1. Description of the occupation including main duties and responsibilities.  

__________________________________________________________________________ 

__________________________________________________________________________ 

  

2. What are the education and training requirements for the occupation?  

__________________________________________________________________________

__________________________________________________________________________ 

  

3. List other required qualifications such as licensing, certifications, etc.  

__________________________________________________________________________

__________________________________________________________________________ 

  

4. What is the average wage or salary for this occupation?   

__________________________________________________________________________ 

  

5. What is the employment outlook for this occupation?  

__________________________________________________________________________

__________________________________________________________________________ 

  

6. List the places where people in this occupation might work.  

__________________________________________________________________________

__________________________________________________________________________ 

  

7. What are the opportunities for advancement?  

__________________________________________________________________________

__________________________________________________________________________  

  

8. List other occupations that are similar or related.  

__________________________________________________________________________ 
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__________________________________________________________________________ 

 

9. Is this occupation available in your area? List companies or other places of 

employment in your area in which this occupation is located.  

__________________________________________________________________________

__________________________________________________________________________ 

  

10. What school subjects or courses would help you to prepare for this occupation?  

__________________________________________________________________________

__________________________________________________________________________ 

  

11. Does this occupation deal mainly with people, data, things or ideas?  

__________________________________________________________________________

__________________________________________________________________________ 

  

12. Do you think you have the aptitude (potential ability) for this occupation?  

__________________________________________________________________________

__________________________________________________________________________ 

13. This occupation interests you because:  

__________________________________________________________________________

__________________________________________________________________________ 

  

14. List 3 resources (books, magazines, computerized information, etc.) used for this 

research.  

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________  

  

15. List the name and title of a person(s) that helped you locate this information.  

__________________________________________________________________________

__________________________________________________________________________  

  

16. List the name of a person(s) you know (or know of) who is in this occupation.  

 

 

__________________________________________________________________ 
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Career Guidance SWOT Analysis Action Plan 

SWOT ANALYSIS ACTION PLAN 

My identified strengths are: 

 

 

 

 

 

My identified weaknesses are: 

 

 

 

 

 

My plan to overcome those weaknesses will be: 

 

 

 

 

 

My identified opportunities are: 

 

 

 

 

 

The opportunities I plan to take advantage of are; 

 

 

 

 

 

My identified threats are; 

 

 

 

 
 

Although I do not control these threats, I can take the following action to 

lessen their impact on my career plan: 
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Activity Plan Template 

 

TOPIC:-------------------------------------------------------------- 

 

ACTIVITY:-------------------------------------------------------- 

  

MATERIALS:  

TIME ALLOCATED :  

TARGET AUDIENCE 

 

-------------------------------------------------- 

OBJECTIVES: 

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

---------------------------------------------------------------------------

--------------------------------------------------------------------------- 

 

DESIRED OUTCOMES 

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

----------------------------------------------------

---------------------------------------------------- 

PROCEDURE : 

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

-----------------------------------------------------------------------------------------------------------------------

----------------------------------------------------------------------------------------------------------------------- 
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Participant Attendance Register 

        
N
# Name Surname Age Location Contact Number Alternative Contact N# Signature 

1               

2               

3               

4               

5               

6               

7               

8               

9               

10               

11               

12               

13               

14               

15               

16               

17               

18               

19               

20               
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Emajaha Tracking Form 

Personal Tracking Sheet 

 

Name:   __________________________________________  

Group:   __________________________________________ 

Date joined:  __________________________________________ 

School info:  __________________________________________ 

Skills / interests: __________________________________________ 

Good to know / issues to address and support:   

___________________________________________________________________________ 

___________________________________________________________________________ 

___________________________________________________________________________ 

 
DATE 

 
ACTIVITY 

MENTOR 
INITIALS 

 
NOTES 

REACH 
OUT 
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Reach Out Programme 

 

 
DATE / CURRENT SITUATION 

 

 
ACTION TAKEN / BY WHO 

 
RESULTS / FOLLOW-UP STEPS 

 
 
 
 
 
 
 
 

  

 
 
 
 
 
 
 
 

  

 
 
 
 
 
 
 
 

  

Additional information:  

___________________________________________________________________________ 

___________________________________________________________________________ 
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Example CV 

CURICULUM VITEA 

MLAMULI DLAMINI  

Personal Details 

Mlamuli Dlamini  
P O Box 9999 
Swazi Plaza  
Mbabane 
Contact details: 76999999 
Email address:   dlamini.999999@gmail.com 
 

ACADEMIC QUALIFICATIONS: 

Qualification: BSC (Accounting)  

Institution: University of Swaziland   

Other Certificates: 

Attended a course on Policy Analysis  

Attended a course on Government Budgeting 

O level:  

Qualification: O level Certificate 

Valid driver’s license. 

       

Interpersonal Skills:  

 Ability to work under pressure 

 Confident self-starter 

 Time Conscious 

 Results Driven 

 Ability to adapt to any working environment 

 

Languages 

 Written Spoken Read 

SiSwati Good Good Good 

English Good  Good Good 
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WORK EXPERIENCE 

2014 to April 2016 

Employer: Aids Health Foundation -Accounts/Admin 

Responsibilities: 

 Prepare monthly reconciliations 

 Verifies amounts and codes on various forms for accuracy 

 Reconciles bank statements with the organization’s records 

 Perform clerical duties such as sorting mail, Filing and Typing 

 Prepare and check invoices, requisitions and other documents for processing payments 

 Respond to  service providers inquiries about orders status, changes or cancellations 

 Perform buying duties when necessary 

 Manage Petty Cash 

 Organize project’s workshops from scratch. 

 Assist in IN-Country Budgeting. 

 Upload Monitoring and Evaluation Forms on to the GL site 

 Upload Evaluation forms and Events onto Epi System.  

 Perform any other duties assigned. 

 

2014  

Employer: Mobile cash loans-loan processer 

Responsibilities:  

 Making sure that all documents required for MCL are in order, before processing loans. 

 Entering clients information to their respective data base, either Realpay collection or Central 

Deductions Administrator System (CDAS). 

 Maintaining confidentiality with clients information regarding processed loans 

 Follow up on payments of loans issued (Debt collection) 

 

2014   

Employer: Save The Children-Assistant Data Clerk (volunteer) 

Responsibilities:  

 Entering collected Data accurately using Microsoft Access. 

 Assist M&E in collecting and analyzing data. 

 Assist M&E designing data collection tools and ensuring they are available to empowerment 

workers (Volunteers). 

 Follow up on field officers and PSS Volunteers regarding collection of data and reporting. 

 Assist gender program officers facilitate trainings on economic strengthening. 
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2013  

 Employer: Coordinating Assembly for Non-Governmental Organizations (CANGO) 

 Mapping Survey on fostering Communication and Cooperation amongst Non-State actors in 

Swaziland. [1 Month duration]. 

 

Employer:  Marketing Consultant – BJV Holdings  

Responsibilities: 

 Pitch marketing sales for new potential customers 

 Planning and organizing session meetings with company executives on new products they want 

to sell to the general public discussing the 4 basic P’s of marketing-product, price, place and 

promotion. 

 Developing and monitoring the Swazi Index website and ensuring that the site is always online 

and is more informative for the general public. 

 Designing office stationery and logos for the corporate world. 

 Designing communication material like brochures, flyers billboards, posters, car and t-shirt 

branding. 

 Advertising IT products 

 

 

 

2012  -      Admin Assistant – The Advertising Agency 

Responsibilities: 

 Providing support to assigned operations. 

 Managing calls to and from out of the business 

 Making appointments. 

 Handling client’s queries. 

 Ensuring that purchase orders issues tie with invoices remitted to clients. 

 Ensuring that Creditors & Debtors recon is always updated on a weekly basis. 

 

Extra Skills 

2005 -   Rewarded most outstanding student in Design Fashion & Fabrics. 

Valid Driver’s license.  

Personal information 

First names:                Mlamuli 
Surname:                                       Dlamini 
D .O. B:                     14 July 1999 
Marital status:                       Single 
Nationality:                             Swazi 
Hobbies:                                         Reading    
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Interests:                                        Empowering myself with knowledge 
                                                         Working in a dynamic & challenging environment 
 

REFERENCES 

1. Mr Themba Gama 
   Accounts Lecturer 
   University of Swaziland (Kwaluseni Campus) 
   25999999 
 
 

2. Mr Mpile Sihlongonyane 
    Programs Officer 
    CANGO 
    249999999 

3. Mr Zwakele Mkhonta 

    Director 

   The Advertising Agency 

259999999 

 

4. Ncane  Maziya 

   Country Manager  

   Gender Links Swaziland  

   24049846/76240486 

  

      

       

 

 
  



 

159 
 

The Kwakha Indvodza Business plan 
 
Date: 
 
Name(s):  
 
Business/Company Name: Company phone: 
 
Physical. Address:  

Email address:  

1.0 OVERVIEW  

1.1 Brief insight about your company and products. What are going to produce or do, 
you can write more than one product or service? 
 
1.2 How will your business idea help people? What is the problem they face?  
 
 
2.0 Audience Insight: 

Who will buy it? (Think of all the types of customer you can, but be specific e.g. ‘mothers 
with children’). 
 
 
2.1 Market trends: 
When and how regularly will they buy your product or service? 
 
 
3.0 SWOT Analysis of your product/ Business 

3.1 Strengths: 

 

3.2 Weaknesses:  

 

3.3 Opportunities:  

 

3.4 Threats:  

 

4.0 MARKERTING PLAN. 

The four P’S 

4.1 Price:  
 
4.2 Product:   
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4.3 Place: 

  

4.4 Promotion: 

  

5.0 Human Resources Management 

 

6.0 SUCCESS  

The project will be successful when it achieves these targets:  
Number of individual transactions or units sold per month? Please specify: 
 
 
 
7.0 FINANCIAL PLAN. 

Capital requirements Total in Emalangeni 
1.   
2.   
3.   
4.   

  
Total  

 

Guarantor: 

Full Name: …………………………………………………………………………………….. 

Cell Number………………………………………… 

Physical Address: …………………………………… 

Signature: ……………………………………………… 

 

Company Founding Director (s): 

1) Full Name:  

Cell Number:  

Physical Address:  

 

 

Signature: ……………………………………………… 
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Emergency Procedure 
Medical Emergency 

 If illness or injury is serious , apply first aid and make sure the person is comfortable 

 Have someone trained on CPR to apply procedures  

 Call 977 toll free EMS (if in Swaziland) 

 Send someone to meet emergency Personnel to give them direction 

Notify relatives 

Fire Emergency 

 Evacuate immediately and make sure everyone is at a safe assembly point 

 If smoke is present , stay low on the floor 

 Call the Fire and Emergency Services toll free 933  (if in Swaziland)  

 

Violent Incident 

 Make sure everyone is safe 

 Call The Police toll free 999 if in Swaziland 

 Lock doors 

 Turn off lights, computers and silence phones 

 Hide, if unsafe escape and hide everyone in an out of view point 

 Prepare to defend yourself if necessary 

An Explosion 

 Evacuate , if smoke is present , stay low to the floor 

 Watch out for falling debris , protect your head  

 If trapped, tap wall to alert rescuers 

 Call The Police toll free 999 if in Swaziland 

Suspicious Person 

 Do not confronts them and make sure everyone stays away 

 Note the Person’s description and suspicious activity  

 Call The Police toll free 999 if in Swaziland 

 Provide details on the person and direction they took. 

 

Follow Instructions of authorities and use good judgement in the absence of instruction 

 

1. Royal Swaziland Police 999 

2. Swaziland Fire and Emergency Services 933                                      Toll Free 

3. Emergency Medical Response Services 977 
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Referral and Linkages 

 

As per programme design the organisation positioned its referrals and linkages points around 

government static sites. This is meant to continuously ensure that our participants receive the 

services they seek through other organisations who are specialists on that particular field.  

Below is a list of referral points: 

 

 

 

 

Where can I 

go……? 

 

 

 

 

..If I need male 

mentoring? 

 

Kwakha Indvodza 

24 JSM Matsebula Street, Mbabane 

Tell: +268 2404 2265 

Email: info@kwakhaindvodza.com 

www.kwakhaindvodza.com 

The Kingdome of Swaziland 

 

 

 

 

 

 

 

 

…..If I want to test 

for HIV and screen 

for STIs? 

 

FLAS (Family Life Association of Swaziland) 

Administrative Headquarters 

Tell: 2505 3082    Fax: 25053191 

Email: info@flas.org.sz 

Physical Address: Mbhabha street, beside Swazi Milling  

Manzini 

 

 

AHF (Aids Healthcare Foundation) Swaziland 

Tell: +268 25056496 

Physical address; Cnr Nkoseluhlaza & Sandlane Street 

Manzini 

Email: ahf@realnet.co.sz 

www.aidhelth.org 

 

 

 

 

mailto:info@kwakhaindvodza.com
http://www.kwakhaindvodza.com/
mailto:info@flas.org.sz
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…If I’m a victim of 

gender based 

violence or I witness 

crime…or want to 

stop doing criminal 

activities? 

 

Council of Swaziland Churches 

Physical Address: Mandlenkhosi House, Plot 142 Esser Sreet, 

Manzini, Swaziland 

Tel: 268 2505 3628 

 

Royal Swaziland police 

Toll free Number: 999 

24 Police stations Country wide 

 

 

SWAGGA (Swaziland Action Group against Abuse) 

Plot 126 Asser Street Manzini 

Tel: (+268) 20507514/205052899 

www.swagga.org.sz 

Email: swagaa@africaonline.co.sz 

Toll free: 95 or 951 

 

Swaziland Association For Crime Prevention And 

Rehabilitation Of Offenders (SACRO) 

Plot 1418/1241, Stanley Street, Trelawney park  
Tel: +268 25053289 

Email: sacromanziniandmbabane@yahoo.com 

www.scaro-sd.org 

 

 

Women And Law In Southern Africa 

(WILSA) 

Plot 193 Somhlolo Road Mbabane, Swaziland 

Tell: +268 404 6750 

 

 

 

 

 

….If I want to get 

circumcised? 

 

CHAPS  (Centre For HIV/AIDS Prevention Studies, 

Swaziland) 

Tel: +268 24044304 

www.chaps.org.za 

Toll Free number: 2005 

Swaziland 

 

 

Ministry of Health 

Tel: +268 4042431/2/3 

www.gov.sz 

Swaziland 

 

http://www.swagga.org.sz/
mailto:swagaa@africaonline.co.sz
mailto:sacromanziniandmbabane@yahoo.com
http://www.scaro-sd.org/
http://www.chaps.org.za/
http://www.gov.sz/
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….If I have mental 

health issues? 

 

The National Psychiatric Centre 

Tel: +268 2505 5170 

Manzini  

Swaziland 

 

 

International Mental Health Response Services (IMERSA) 

FLAS Mbabane , Libandla Street Lot 154 and 155 

Tel : +268 24049162/76450873 

Email: NjoboMamba@imerse.org 

www.imerse.org 

 

 

 

 

 

…If I’m struggling 

with my sexuality, I 

think I’m gay? 

 

 

Rock Of Hope /Lidwala Lematsemba 

1228 Mbhabha St. Manzini 

Tel : +268 25053082 

Email: thuthumthombeni@gmail.com 

www.therockofhope.sd.com 

 

 

…..If I’m struggling 

with alcohol and 

drug addiction?  

 

COSAD (National Council on Smoking, Alcohol and 

Drug ) Swaziland 

Po Box 849 Manzini 

 

 

 

…if I need social 

services? 

 

Deputy Prime Minister’s Office, Social Welfare 

Department  

Gwamile Street Mbabane, Swaziland 

Tel: +2682404 2723/4 & 24045980 

www.govpage.co.sz 

 

  

mailto:NjoboMamba@imerse.org
http://www.imerse.org/
mailto:thuthumthombeni@gmail.com
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